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The  above  ad  is  one  piece  of  a  new  multimedia  campaign 
originated  by  The  Seattle  Times  and  created  by  Elgin  DDB 
celebrating  Martin  Luther  King,  Jr.  Day.  This  annual  campaign 
was  made  possible  by  generous  donations  from  the  following 
members  of  print  and  broadcast  media  throughout  the  Northwest: 
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26- 3/1  American  Newspaper  Layout  Managers  Association 

Annual  Convention,  Menger  Hotel,  San  Antonio,Texas 

27- 28  MDIK:  Press  Association  Annual  Wmter  Convention, 

Tidewater  Inn,  Easton,  Md. 

MARCH 

2- 5  SNA  1997  Spring  Publishers’  Conference,The  Buttes 

Resort,Tempe,Ariz. 
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STOCK  TABLES 

~\ 

Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

1/2S/97 

1/21/97 

1/31/96 

A.H.  Belo  Corp.  (NY) 

38.625 

37.125 

35.000 

American  Media  Inc.  (NY) 

5.875 

5.500 

4.500 

Central  Newspapers  Inc.  (NY) 

46.500 

47.250 

32.500 

Dow  Jones  &  Co.  Inc.  (NY) 

35.500 

35.375 

38.875 

Gannett  Co.  Inc.  (NY) 

75.000 

75.625 

62.875 

Gray  Comm.  Sys.  (NY) 

20.250 

20.375 

16.000 

Harte-Hanks  Comm.  (NY) 

26.250 

26.000 

22.500 

Hollinger  International  (NY) 

11.375 

11.875 

10.250 

Knight-Ridder  Inc.  (NY)# 

37.625 

38.000 

31.188 

Lee  Enterprises  Inc.  (NY) 

22.750 

23.000 

20.500 

McClatchy  Newspapers  Inc.  (NY)***  25.375 

25.750 

17.700 

Media  General  Inc.  (AM) 

31.500 

31.625 

32.125 

New  York  Times  Co.  (AM) 

39.000 

40.625 

28.750 

Providence  Journal  (NY)# 

32.500 

31.875 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

40.000 

47.875 

33.656 

E.W.  Scripps  Co.  (NY) 

35.375* 

35.500* 

25.420 

Times  Mirror  Co.  (NY) 

46.500 

50.000 

31.000 

Tribune  Co.  (NY)# 

35.750 

38.375 

30.313 

Washington  Post  Co.  (NY) 

327.000 

336.000 

287.500 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4  for  3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5  for  4  stock  split 

#  Initial  Public  Offering  6/24/96 

#  Adjusted  for  2  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

\i2m 

1/21/97 

1/31/96 

Hollinger  Inc.  (a) 

12.650 

12.850 

11.250 

News  Corp.  Ltd.  (c) 

20.500 

21.250 

21.500 

Pearson  Ltd.  (b) 

7.540 

7.430 

6.590 

Quebecor  Inc.  Class  A  (a) 

26.100 

26.050 

22.875 

Reuters  Holdings,  ADR  (c) 

64.188 

67.938 

56.188 

Southam  Inc.  (a) 

19.950 

20.000 

14.375 

Thomson  Corp.  (a) 

27.950 

28.200 

20.750 

Toronto  Sun  Publishing  Corp.  (a) 

15.950 

15.950 

13.250 

Torstar  Corp.  (a) 

(a)  Quotes  are  in  Canadian  dollars 
fb)  Quotes  are  in  British  pounds 
(c)  Quotes  are  in  U.S.  dollars 

32.150 

32.750 

22.875 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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It’s  True. 

Read  it  Yourself. 

Anti-cancer  benefits  of  regular, 
moderate  sun  exposure  outweigh 
the  risks  associated  with  sunburn 
and  overex|X)sure  which  easily  can 
be  minimized,  according  to  new 
research  conducted  outside  of  the 
dermatology  industry. 

Why  doesn’t  the  media  ever  hear 
this  side  of  the  story? 

Giant  pharmaceutical  firms  have 
teamed  with  dermatology  industry 
lobbyists  to  intentionally  overstate 
the  risks  of  regular  sun  exptosure — 
promoting  the  financial  interests  of 
industries  making  billions  of  dollars 
by  scaring  people  out  of  the  sun. 

Sound  incredible?  Consider: 

■  Legitimate  research  connects 
increased  sun  exposure  to  lower 
risks  of  the  most  deadly  cancers. 
Colon,  breast,  prostate  and  ovarian 
cancers — which  kill  a  combined 
138,000  Americans  annually — may 
be  retarded  or  inhibited  by  regular 
sun  exposure. 

■  One  1993  study  su^ests  that 
30,000  cancer  deaths  could  be 
avoided  every  year  if  more  people 
tanned  regularly.  Yet  “sun  scare” 
lobbyists  bury  their  heads  in  the 
sand  and  claim  unilaterally  that 
there  are  no  benefits  from  tanning 


THE  RHETORICAL  MYTH: 


or  regular  moderate  sun  exposure. 
Although  it  would  be  difficult  to 
document,  it  is  very  conceivable  that 
this  anti-tanning  position  could  be 
killing  thousands  of  (people. 

I  Researchers  have  known  for 
years  that  melanoma  skin  cancer  is 
most  common  on  parts  of  the  body 
that  do  not  receive  regular  sun 
exposure.  People  who  tan  regularly 
seem  to  be  at  a  lower  risk  for  this 
deadly  form  of  skin  cancer,  yet  “sun 
scare”  lobbyists  flood  the  news  with 
misleading  anti-tanning  mess^es. 

■  Rank-and-file  dermatologists, 
who  journalists  turn  to  frequendy 
for  information,  are  not  privy  to 
what  the  research  really  says  on  this 
issue.  Typically,  they  only  read  what 
dermatology  industry  lobbyists 
publish  in  their  own  propaganda. 
They  seldom  read  the  research,  but 


merely  “salad  bar”  summary  stories 
wrinen  with  a  preconceived  agenda. 

I  Cosmetic  manufacturers  and 
multibillion-dollar  pharmaceutical 
companies  spend  $100  million 
every  year  advertising  a  self-serving 
messi^e  that  tanning  is  bad  for  us. 
They  are  the  single-largest  advertis¬ 
ing  category  in  beauty  magazines. 

You’ve  been  told,  “There  is  no 
such  thing  as  a  safe  tan.”  In  reality, 
it  isn’t  safe  NOT  to  tan.  Avoiding 
the  sun  may  be  dangerous. 

We’re  not  saying  that  people 
should  tan  recklessly — just  that 
moderate  tanning  is  sman,  outdoors 
in  the  sun  or  indoors  in  a  salon. 
Don’t  lose  sight  of  that  in  profit- 
inspired  “sun  scare”  rhetoric. 

Interested  in  hearing  more?  We 
have  a  lot  to  tell  you,  and  will  send 
you  the  research  to  back  it  up. 


(Left)  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 
exposure  reduces  risks.  (Right)  Research  supports  the  concept  that 
reguiar,  moderate  sun  exposure  is  less-risky  than  avoiding  sunshine. 


Moderate  Tanning.  It’s  Smart. 

Call  (800)  652-3269  for  a  free  kit  on  ^‘Smart  Tanning.” 
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E&P  Menibers  Network  Registration 

□  Yes.  I  want  a  membership  in  the  E&P  Members  Network.  The  cost  is  just  $  150  per  year. 


Companv/Orfianization; 


Credit  Card: 

□  Amex  □  MaterCard  □  Visa 

Card  #: _ Exp.  Date: _ 

Signature  (required): _ 

Mail  to:  E&P  Members  Network.  Editor  &  Publisher.  1 1  w.  I9th  Street.  New  York.  NY  toot  1-4234 
Fax;  2 1 2-929- 1 894  •  E-mail:  members@mediaiiifo.eom  •  web  site:  www.mediainfo.com  (click  on  E&P  ball) 


Please  select  your 

User  I.D. _ 

Password _ 

4-10  characters  each 


WWW.mecliainfO.com  (CUck  on  the  bail) 

E&P  Members  Network  is  Improving  with  the  Internet! 


Joiimalisnt  .\wards  and  l-ellowships  Directory:  It’s  the  online  version  of  the 
comprehensive  annual  direaory  published  by  E&P.  Youll  find  information  about  every 
available  type  of  Journalism  and  newspaper  related  honor  for  the  year.  This  colleaion  of 
regional,  national  and  international  awards  is  updated  regularly. 

Sixx  ial  t:-.\lail  CHttion:  Stop  the  Presses!,  written  by  renowned  online  newspaper 
authority  Steve  Outing,  covers  the  full  spectrum  of  new  media 


issues.  Its  written  exclusively  for  Editor  &  Publisher  and  is  a  ‘must 
reacT  for  those  who  Ktkdw.  This  three-time-weekly  column  can 
be  e-mailed  directly  to  you  and  is  included  in  your 
membership. 

Cionference  Center:  Learn  what  today's  authorities 
have  to  say  when  speaking  to  other  interactive 
publishing  professionals.  Read  the  full  text  of  major  ^ 
papers  given  at  Editor  &  Publisher  sponsored 
conferences  around  the  world.  Plug  into  other 
important  conference  information. 

Keep  your  eye  on  the  ball.  Sign  up  for  the 


E&P  Members  Network  today! 


4^^  ^ 

▼  1  ball  is  rolling 


Now,  more  than  ever, 
you  need  to ... 


N''TTie  internet  f  1 
1  ball  is  rolling 
and  picking  up  speed!  Now 

it’s  more  important  than  ever  to  keep  up  with  \  ^ 

the  fast  moving  world  of  Interactive  publishing. 

E&P  Members  Network  is  designed  to  keep 
professionals  who  are  involved  with  interactive 
newspapers  fully  informed  of  cutting  edge 
developments  and  provide  irvdepth  background  on 
important  issues.  Ill 

Look  what  you  get ...  ^  ^ 

E&Ps  Onliix*  LibraiA':  Access  to  your  most  important 
information  sources  including  Editor  &  Publisher 
magazine  archives  back  to  1988!  Scan  current  issues 
of  E&P  and  other  online  publications  to  learn  the  T  [j 
latest  ...  it’s  everything  you’re  looking  for  all  in  one  x  w 
spot! 

.N’ewspaix^r  C’.rawler:  This  collection  of  ten  major 
newspapers  from  around  the  country  gives  you  a  W  \ 

coast-tocoast  perspective  on  todays  news.  What  \  M 

are  the  hot  news  items  around  the  country?  How  t 

are  these  news  items  being  covered  in  different  areas?  ^ 

Intcractix'c  Resrxircr*  birrx  t(x\':  This  oniine  direaory  has  the 
latest  information  about  the  equipment  suppliers  and  service 
providers  that  can  help  you  most  with  your  interactive  publishing 
projeas.  Just  as  comprehensive  as  E&P  rrtagazine’s  annual  direaory  -  with 
regular  updates! 


Who’s  Important? 

Adrienne  cheeks, 9, Knsten  cheeks, 7, and  Brittany 

Bennett,  5,  were  found  lying  dead  on  a  mattress  in  a  New 
Jersey  house  that  had  been  burned  to  the  ground.Two  of 
them  were  tied  up  and  had  gunshot  wounds  to  the  head.Their 
mother  was  also  found  dead  with  a  gim  on  her  chest. 

Police  were  investigating  the  possibility  of  a  murder-suicide  but 
said  they  were  initially  treating  all  four  deaths  as  homicides. 

The  local  newspapers  and  TV  stations  carried  initial  news  stories 
on  the  deaths,  but  there  was  hardly  any  media  coverage  outside  the 
state.  No  rewards  were  offered  for  the  arrest  of  the  killer. The  TV 
networics  made  no  mention  of  it.  Hordes  of  reporters  from  different 
parts  of  the  country  did  not  flock  to  New  Jersey  to  set  up  camp 
outside  the  house.  It  was  just  the  opposite  of  the  media  frenzy  that 
took  place  following  the  murder  of  6-year-old  JonBenet  Ramsey  in 
Boulder,  Colo. 

How  come?  The  murder  of  three  little  girls,  ages  9, 7,  and  5,  is  cer¬ 
tainly  as  tragic  as  the  death  of  JonBenet.  We’re  sure  that  some  will 
raise  the  not  new  assumption  that  it’s  because  the  mother  of  the 
three  New  Jersey  girls,  Delfrances  Bennett,  was  a  single,  black 
woman  raising  her  three  children  alone.  And  that  her  children  were 
not  the  siblings  of  a  rich,  white  father  and  an  ex-beauty  queen 
mother. 

There’s  no  doubt  that  scxrial  status  is  .somewhat  a  factor  in  how  a 
•Story  is  covered  and  played.  But  that  doesn’t  mean  people  —  read¬ 
ers  and  viewers  —  accept  it. 

In  these  two  most  recent  cases,  the  feet  is  the  death  of  one  little 
6-year-old  was  deemed  more  important  than  the  death  of  three  little 
girls  aged  5, 7  and  9.  And  that’s  something  to  ponder.  — J.C. 


The  Fourth  Estate  By  Steve  Greenberg 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 
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Keep  nudging 

Your  recent  editorial  “AWake- 

Up  Call”  (E&P,  Dec.  21, 1996)  was 
right  on  target.  As  it  happens,  the  adver¬ 
tising  research  that  Jim  Currow  reported 
at  the  Inland  Press  Association  meeting 
in  October  was  done  for  the  Newspaper 
Association  of  America,  and  Jim  reported 
his  findings  to  the  NAA  board  of  direc¬ 
tors  at  a  meeting  last  spring  in  Chicago. 

It  does  not  paint  a  very  pretty  picture. 
Moreover,  the  further  research  that  we 
have  done  supports  his  conclusion. 

Long  and  short  of  it:  advertisers  of  all 
kinds  find  it  difficult  to  do  business 
with  newspapers,  especially  when  com¬ 
pared  to  other  media.This  is  not  “new 
news,”  and  the  appearance  of  third- 
party  service  providers  simply  confirms 
what  the  advertisers  feel. 

That’s  why  NAA  is  launching  NAA 
Partners-2000  (aptly  outlined  in  a  Nov. 
30  E&P  article)  —  a  multi-year  project 
to  create  a  better  interface  between 
newspapers  and  their  customers.That’s 

Newspaperdom* 


50  YEARS  AGO  ...  A  gag  on  press 
coverage  of  Navy  plane  crashes  in  the 
San  Diego  area  was  short-lived  after 
the  local  press  complained  to  a  high 
admiral.The  11th  Naval  District  had 
requested  that  the  district  Coast 
Guard  commander  give  an  order  to  all 
personnel  that  “no  publicity  regarding 
the  Navy,  of  any  nature  whatsoever,  be 
given  out  by  any  person  in  the  1 1th 
Coast  Guard  District  to  any  press  rep- 
resentative.”Traditionally,  the  Coast 
Guard  immediately  released  to  the 
press  details  of  all  search  and  rescue 
missions.The  Naval  Distria  comman¬ 
der  held  a  conference  with  reporters 
and  immediately  rescinded  the  order. 

From  Editor  &  Pubusher 
February  1,  1947 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


why  NAA  has  40  experts  from  the 
industry  collaborating  on  how  to  make 
color  reproduction  better  and  more 
reliable  across  the  industry.  That’s  why 
we  are  constantly  encouraging  newspa¬ 
pers  to  adopt  standard  practices,  from 
invoices  and  advertising  units  to  elec¬ 
tronic  data  exchange.  (All  of  this  does 
not  reach  classified  advertising,  where 
the  threat  from  new  media  competitors 
is  real  and  imminent.) 

We  wUl  continue  to  “nudge”  the 
industry  on  these  matters  and,  frankly,  I 
hope  you  continue  to  do  so  as  well. 

John  F.  Sturm 

Sturm  is  president  and  CEO  of  the 
Newspaper  Association  of  A  merica 

Pioneer  Press 
zaps  strategy 

The  last  time  l  looked,  the  Min¬ 
neapolis  Star  Tribune  had  advertising 
on  Monday,  Tuesday,  and  Wednesday.  So 
their  “new  strategy”  of  reporting  only 
Thursday  through  Saturday  averages 
under  the  guise  of  “matching  the  needs  of 
our  marketer  customers”  sure  sounds  like 
a  smoke  screen  for  declining  circulation. 

Editor  &  Publisher  was  absolutely 
correct  when  they  reported  the  “Strib” 


daily  circulation  down  (23,819)  from 
389,865  to  366,046,  and  their  Sunday 
circulation  down  (10,336)  from 
688,337  to  678,001  when  comparing 
September  1995  to  September  1996 
publishers  statement. 

Advertisers  investing  money  with 
newspapers  any  day  of  the  week 
deserve  the  straight  scoop.  How  can 
advertisers  even  follow  the  Star 
Tribune's  “new  strategy”  when  it  keeps 
changing  all  the  time? 

In  September  1995,  the  Strib  report¬ 
ed  six-day  morning  and  Sunday  circula¬ 
tion.  Six  months  later,  their  March  1996 
publishers  statement  reported  Monday 
circulation, Tuesday  circulation,  morning 
circulation  (W'ednesday-Saturday)  and 
Sunday  circulation.  Then,  six  months 
later,  in  September  1996,  they  changed 
again  —  reporting  Monday  circulation, 
Tuesday  circtilation,  Wednesday  circula¬ 
tion,  morning  circulation  (Thursday- 
Saturday)  and  Sunday  circulation. 

Which  new  strategy  is  the  “right” 
new  strategy?  It  seems  a  bit  disingenu¬ 
ous  to  change  the  rules  to  disguise  the 
results,  don’t  you  think? 

Patricia  Keil 

Keil  is  senior  vice  president/sales 
&  marketing  at  the  Saint  Paul 
(Minn.)  Pioneer  Press 
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i  he  subject  is  undeniably  timely. 

Join  New  Directions  for  News,  news 
industries  leaders,  experts  and  scenario 
planners.  This  roundtable  could  shape 
the  future  of  the  news  business. 

Topics;  What  role  will  advertising  play  in 
the  next  14  years?  How  will  technology 
and  change  drive  costs?  How  can  planners 
and  decision-makers  influence  their  own 
advertising  and  profitability  for  the  future? 

March  4-6  at  the  Providence  Journal-Bulletin 

Call  NDN  (573)  882-1110  before  Feb.  21. 

Sponsored  by:  McCormick  Tribune  Foundation, 
l^ovidence  Journal-Bulletin 
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EVERY  SATURDAY  SINCE  1884 


Covering  The  Death 
Of  A  Beauty  Queen 


to  earn  its  way  to  the  front 
page.” 

Chris  Lopez,  Post  assistant 
city  editor  and  manager  of  the 
Ramsey  murder  coverage, 
attributed  the  difference  in 
placement  to  formatting.  The 
Post  likes  to  have  two  local 
stories  on  the  front  page 
while  the  News  prefers  to  put 
its  top  local  stories  on  the 
inside. 

Much  of  the  coverage  dealt 
with  new  developments, 
however  minor,  profiles  of  the  millionaire  parents, 
and  odes  to  what  neighbors  and  friends  called  the 


Nothing  in 

the  Dec.  27 
articles  of  the 
Denver  Post, 

Rocky  Moun¬ 
tain  News  or 
Daily  Camera  of  Boulder  that 
dealt  with  the  murder  of  6- 
year-old  beauty  queen  Jon- 
Benet  Ramsey  hinted  at  the 
media  circus  to  come. 

In  fact,  all  three  papers  mis¬ 
spelled  the  first  name  of  the 
child  the  world  would  soon 
know  much  too  well. 

The  ensuing  weeks  would  make  up  for  lost  hype 
as  the  newspaper  trio  ran  stories  every  day  there¬ 
after. 

The  Camera,  which  couldn’t  be  reached  for  com¬ 
ment,  and  the  Post,  both  broadsheets,  played  a 
majority  of  their  articles  on  the  front  page.  The 
tabloid  News  consistently  played  the  story  on  page 
4A  or  5A. 

“It’s  only  been  the  lead  story  once  or  twice,”  said 
News  managing  editor  John  Temple. 

Added  News  editor  Robert  Burdick,  “Any  story  has 


Denver  editors  discuss 
the  media  circus  in 
the  aftermath  of  the 
JonBenet  Hamsey 
murder 


BY  STACY  JONES 


NO  SPECULATION 

Speculation  was  one  element  missing  from  the 
Colorado  papers’  reports. 

“I  want  to  be  able  to  look  back  on  this  story  and 
say  all  down  the  line  we  handled  this  responsibly 
because  I  don’t  know  where  this  story  will  end,” 
said  Temple. 

Once  the  vast  scope  of  the  murder  case  was 
understood,  Burdick 
to  to 

tabloid  measures  to 
readers. 

“We’re  not  going  to 
speculate  and  we  don’t 
want  to  be  a  conduit  for 
speculation,”  he  explained. 

It  wasn’t  just  talk.  Bur¬ 
dick  held  a  story  that  had 
a  former  law  enforcement 
official  deducing  who 
killed  JonBenet. 


Greater  Denver 


Seareh  ot  h®‘®e  ends 


S  !We  Ve  done 


Bockv  Mountain  News 
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REPORTERS  AS 
SOURCES 

Another  oddity  of  the 
situation  had  hometown 
reporters  becoming 
sources  to  out-of-town 
reporters  and  assuming 
the  role  of  celebrity 
through  appearances  on 
radio  and  television  talk 
shows. 

Neither  Lopez  nor  Bur- 
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looks? 

Criticism  that  the  murder 
wouldn’t  have  received  a 
fraction  of  the  attention  had 
the  victim  been  poor  or  from 
a  minority  group  illicited 
varying  degrees  of  agreement 
from  local  and  national  press 
people. 

USA  Today  editor  Dave 
Mazzarella  said  that  a  major 
reason  his  paper  has  written 
about  the  murder,  including  a 
long  profile  in  mid-January,  is 
because  it  dealt  with  a  “victim 
who  was  in  the  spotlight,  the 
femily  was  prominent  and  the 
circumstances  bizarre." 

It  was  also  correct,  he  said, 
that  socioeconomic  and  racial 
factors  have  altered  how  the 
story  has  been  handled  by  the 
media. 

“There  is  a  difference  in  the 
type  of  coverage,”  he  said. 

Minus  the  blond  hair  and 
fairy-tale  existence,  would  the 
media  have  devoured  the  story  with  the  same 
hearty  appetite? 

“That’s  the  shame  and  ultimately  unanswerable 
question  of  the  mainstream  press,”  said  Mazzarella. 
“It’s  a  terrible  problem.” 

From  where  Lopez  sits,  there’s  no  problem  at  all. 
The  Post  is  not  “sensationalizing  this  story 


No  susp^s.  in  slaying 


Coroner  reports; 
Boulder  girl,  6, 
was  strangM 


It 


Missing  qiri  found  dei 


Six-year-otd 
was  reported 
kidnapped 
j  earlier  in  daiy 


dick  were  enthusiastic  about  the  practice. 
Reporters  taking  part  in  personal  appearances  were 
limited  to  talking  only  about  what  they  had  already 
written  in  their  respective  papers. 

If  a  reporter  gets  caught  up  in  the  media  frenzy 
and  crosses  the  line,“ril  pull  them  off  the  story,”  said 
Burdick. 

Although  an  accurate  count  of  news  organiza¬ 
tions  following  the  story  is  sketchy,  approximately 
70  U.S.  news  organizations  have  contacted  the  Boul¬ 
der  County  sheriff’s  department  seeking  details,  this 
in  addition  to  inquiries  from  the  international 
media. 

Lopez  has  been  interviewed  more  than  he  cares 
to  remember,  including  calls  from  the  BBC  and  Aus¬ 
tralian  and  Japanese  news  outlets. 

“It’s  pretty  phenomenal,”  he  said. 

Two  weeks  ago,  Boulder  Police  Chief  Tom  Koby 
held  a  round-table  discussion  with  reporters  from 
five  local  newspapers. 

He  used  the  occasion,  in  part,  to  scold  the  media. 
“Why  has  the  media  given  so  much  attention  to  the 
case? 

“If  you  and  your  colleagues  would  like  to  help  us, 
back  off  a  little  bit  and  give  us  some  room  to  do  our 
jobs.” 
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Police  a^’ait  clues 
from  gill’s  airiYj 
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OVERBLOWN  COVERAGE? 

While  it’s  not  a  stretch  to  say  that  mainstream 
newspapers  haven’t  gone  to  the  tawdry  lengths  of 
some  magazines  or  television  broadcasts,  the  ques¬ 
tion  remains:  Did  the  JonBenet  Ramsey  story  war¬ 
rant  such  coverage?  Or  were  newspapers  playing  to 
society’s  “Dallas”-syndrome:  the  elevation  and  capti¬ 
vation  of  individuals  with  money,  power  and  good 
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because  she’s  a  white  girl  in  a  prominent 
white  family”  he  explained.  “I’ve  thought 
about  it  a  lot. 

“I  don’t  see  that  we’re  doing  anything 
differently  than  if  it  was  a  young,  black 
kid,”  he  said. 

As  proof,  he  cited  examples  of  how 
the  Post  has  given  widespread  play  to  the 
murder  of  black  kids. 

“We  went  through  that  whole  gang 
murder”  period,  said  Lopez.  “Many  of 
those  stories  played  on  lA.” 

Burdick  accepted  some  of  the  cover¬ 


age  criticism  as  valid,  but  came  down  on 
the  side  that  newspapers  have  to  satisfy 
public  demand. 

“What  we  do  is  respond  to  where  the 
interest  lies,”  he  said.  “It’s  not  that  we 
ignore  other  things,  but  there  is  a  great 
hunger  for  this  story. 

“TTie  little  girl  has  earned  celebrity  sta¬ 
tus,”  said  Burdick. 

“In  our  society,  celebrities  do  get  more 
attention.” 

“A  newspaper  has  to  deal  with  what 
captures  people’s  imagination,”  said  Maz- 


zarella,  while  admitting  that  the  press 
“can  impose  a  story  on  the  people’s 
imagination.” 

The  intrigue  surrounding  the  case  is 
one  factor  all  agree  supplies  added  life  to 
an  already  vibrant  story. 

“These  litde  mysteries  inside  these 
larger  mysteries  is  what  makes  it  inter¬ 
esting.  Both  the  way  the  police  and  the 
family  are  handling  it,”  said  Lopez. 

The  death  of  a  beauty  queen,  com¬ 
mented  Burdick,  “attracts  a  great  deal  of 
attention.” 


BY  STACY  JONES 

Supermarket  Tab  Faces  Backlash 


The  publication  by  the  national  super- 
maiket  tabloid  Globe  of  crime  scene  pho¬ 
tos  from  the  JonBenet  Ramsey  murder  sur¬ 
prised  no  one. 

More  interesting  was  the  arrest  of  two  Colorado 
men  in  connection  with  pilfering  the  photos 
which  cast  light  on  how  some  tabloids  obtain  the 
controversial  information  used  to  fill  their  pages. 

On  Jan.  15,  Lawrence  Shawn  Smith,  36,  an 
employee  of  Photo  Craft  Laboratories  —  the  lab 
used  by  the  Boulder  County  coroner’s  office  — 
and  Brett  A.  Sawyer,  38,  a  former  Boulder  County 
deputy,  were 
arrested  for  sup¬ 
plying  the  Globe 
with  the  Ramsey 
photos. 

Sawyer,  a  pri¬ 
vate  investigator, 
was  hired  for 
$5,000  by  the 
Globe  to  find  out 
anything  he  could 
about  the  murder 
story.  After  paying 
his  contact  at  Photo  Craft  $200,  Sawyer  got  the 
goods  for  the  Globe. 

Michael  Kahane,  Globe  general  counsel,  was 
quick  to  note  that  the  Globe  did  nothing  wrong 
and  did  not  direct  Sawyer  to  pay  the  lab  techni¬ 
cian  for  the  photos. 

“We  hired  him  to  get  information  on  the  story. 
This  is  how  he  chose  to  do  it,”  said  Kahane. 

Once  the  coroner’s  office  learned  of  the  leak 
and  the  Globe's  intentions  to  publish  the  crime 
scene  photos,  Boulder  County  attorneys  went  to 
court  Jan.  13  to  get  a  temporary  restraining  order 
preventing  the  tabloid  from  publishing  additional 
photos. 

The  next  day,  the  Globe  and  Boulder  County 
reached  a  settlement. 

In  exchange  for  the  county  dropping  its  restrain¬ 
ing  order  request  and  a  civil  lawsuit  seeking  puni¬ 


tive  damages,  the  Globe  agreed  to  return  all  seven 
original  photos  to  the  Boulder  County  coroner  and 
to  not  publish  the  two  remaining  unpublished  pho¬ 
tos,  though  tlie  Globe  retained  the  right  to  repub¬ 
lish  the  five  photos  it  already  ran. 

The  settlement  suited  the  Globe,  said  Kahane. 
“We  felt  we  were  giving  up  nothing  and  gaining 
everything.” 

Kahane  said  the  Globe  agreed  not  to  print  the 
photos  it  hadn’t  used  because  they  were  duplicates 
of  photos  it  had  already  published. 

The  day  of  the  settlement,  the  Globe  also 

announced  it  was 
offering  a  $50,000 
reward  for  the 
apprehension  of 
Ramsey’s  killer. 

Regarding  Smith 
and  Sawyer,  they 
were  charged  and 
released.  Smith  was 
charged  with  theft, 
tampering  with 
physical  evidence, 
obstructing  govern¬ 
ment  operations  and  false  reporting.  Sawyer  was 
charged  with  obstructing  government  operations. 

While  people  around  the  country  were  able  to 
obtain  the  edition  of  the  Globe  containing  the 
crime  scene  photos,  Colorado’s  largest  grocery 
chains  refused  to  sell  the  Globe  that  week. 

“We  don’t  think  it  is  appropriate  to  distribute 
them,  so  we’re  pulling  them  from  all  Safeway 
stores,”  that  chain’s  spokesman  Jeff  Stroh  told  the 
Denver  Post. 

King  Soopers  and  7-Eleven  stores  also  harmed 
sale  of  the  tabloid.The  Post  also  reported  that  Safe¬ 
way  stores  in  the  neighboring  states  of  Wyoming, 
South  Dakota,  Nebraska  and  New  Mexico  also  did 
not  sell  that  issue  of  the  Globe. 

A  7-Eleven  spokeswoman  told  the  Post  that  all 
270  stores  in  Colorado  sent  their  bundles  back  to 
the  distributor. 
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BY  M.L.  STEIN 


Media  Keeps 
Lid  On 
Kidnapping 

A  LOS  ANGELES  police  lieutenant  recently 
took  a  chance  that  the  media  would 
agree  to  keep  a  lid  on  a  child  kidnap¬ 
ping  case  if  he  asked  them  to. 

He  guessed  right,  and  the  story  was  held  until 
the  child  was  returned  safely  to  his  mother. 

In  reporting  the  episode,  Los  Angeles  Times 
columnist  Bill  Boyarsky  wrote:  “Police  Lt.  Anthony 
Alba  knew  reporters  didn’t  believe  him  when  he 
first  denied  there  had  been  a  kidnapping  at  the 

Simms’  house. ‘I’ve  been  in  police 
Child  is  rBSCUSd  work  29  years,  and  I  can  read 

following  18-hour  ‘^‘'S’lito.^iAPDstoppress 

HBWS  bldCkOUt  office*’’  gambled  that,  for  the  safety 

_  of  the  victim,  the  media  would  go 

along  in  holding  the  story  if  he 
admitted  there  had  been  a  kidnapping. 

When  7-year-old  Matthew  Simms  had  been 
snatched  from  his  Sherman  Oaks  home,  reporters 
monitoring  police  communications  believed  there 
had  been  a  kidnapping. 

But  detectives,  according  to  Alba,  asked  him  to 
tell  the  press  it  was  a  home-invasion  robbery.  What 
actually  happened  was  that  two  masked  gunmen 
forced  their  way  into  the  boy’s  home  and  fled  with 
Matthew  after  ordering  his  mother  and  a  maid  to 
lie  on  the  floor. 

Wrote  Boyarsky:  “All  the  ingredients  of  an  L.A. 
media  show  were  coming  together,  and,  in  a  town 
where  television  goes  crazy  over  a  routine  traffic 
chase,  this  would  have  been  gigantic.” 

But  the  show  was  stopped  by  Alba’s  deal  with 
the  media.  The  cop  told  Boyarsky  that  round-the- 
clock  coverage  by  television  and  radio  stations 
miglit  have  panicked  the  kidnappers,  thereby  jeop¬ 
ardizing  the  boy’s  life. 

“They  might  have  thought  they  were  in  over 
their  heads,  and  they  would  have  had  to  get  rid  of 
the  kid.The  kid  was  the  evidence,” Alba  added. 

Following  the  press  conference.  Alba  and  other 
officers  also  contacted  newspaper  editors  and 
broadcast  managers  with  the  same  request  and  got 
their  compliance. 

The  news  blackout  lasted  18  hours  —  until  a 
woman,  who  lived  in  the  house  where  the  abduc¬ 
tors  were  keeping  Matthew,  spirited  him  to  a 
nearby  hospital  while  they  were  sleeping.  Ransom 
demands  previously  had  been  sent  to  the  boy’s 
family. 

The  pact  between  the  police  and  the  media  was 
not  unprecedented,  but  it  does  not  happen  often. 
Twenty  years  ago,  there  was  a  brief  news  embargo 
on  the  Patty  Hearst  kidnapping. 

“You  have  to  take  these  things  case  by  case,”  said 


Times  editor  Shelby  Coffey  ID.  “Our  basic  urge  as 
journalists  is  to  present  just  about  everything  we 
know.  But  I  don’t  have  any  hesitation  in  saying  we 
did  the  right  thing.The  key  point  was  the  question 
of  a  human  life  at  stake.” 

Alba  commented  to  Boyarsky:  “I  took  a  big 
chance  and  thank  God  everyone  went  along  with 
it.  It  was  the  right  call,  and  I  really  credit  the  media 
for  this  kid  getting  back  to  his  parents  unharmed.” 


BY  DEBRA  GERSH  HERNANDEZ 

First  Amendment 
Report  Card 

First  amendment  advocates  might 

want  to  take  a  moment  to  thank  the 
Founders  for  establishing  a  governmental 
system  of  checks  and  balances. 

The  reason  for  this  is  a  report  card  from  the 
Media  Institute  that  gave  the  legislative  and  execti- 
tive  branches  barely  passing  grades  for  protecting 
the  First  Amendment  in  1996,  while  the  judicial 
branch  scored  much  higher,  brought  down  only  by 
a  few  exceptions  in  the  lower  courts. 

Developed  by  the  Washington,  D.C.-based  Media 
Institute’s  First  Amendment  Advisory  Council,  the 
First  Amendment  and  the  Media  1997  report 
gave  Congress  a  D  for  its  overall  First  Amendment 
support,  the  administration  a  D-plus,  and  the  judi¬ 
ciary  a  B-minus. 

“In  short,  1996  witnessed  the  emergence  of  sig¬ 
nificant  new  threats  to  the  First  Amendment,” 
wrote  Media  Institute  vice  president  Richard  T. 
Kaplar  in  the  report’s  introduction. 

“The  year  was  marked  by  two  especially  oner¬ 
ous  de\"elopments:  the  ascendancy  of  children’s 
welfare  as  a  governmental  interest  surpassing  free¬ 
dom  of  speech;  and  the  establishment  of  a  regula¬ 
tory  beachhead  in  cyberspace,”  Kaplar  noted, 
adding,  “Both  trends  promise  long-term,  and  nega¬ 
tive,  consequences  for  the  First  Amendment.” 

The  council  identified  27  specific  topics  of  First 
Amendment  issues  from  1996.  and  then  classified 
them  further  into  four  separate  categories  (online 
issues;  broadcasting  and  cable  television;  commer¬ 
cial  speech;  libel  law/punitive  damages/prior 
restraint). 

Among  other  things,  the  re|x>rt  cited  Congress 
and  the  administration  for  their  suppon  of  the 
Communications  Decency  Act,  tobacco  advertising 
restrictions,  and  rules  regarding  broadcasting  to 
children. 

The  courts  were  lauded  for  decisions  such  as 

those  protecting  commercial  speech, 
Msdid  InStitUtB  such  as  44  Liquormart,  and  uphold- 
fh  fh  speech  rights  on  the  Inter- 

iric  inrSc  Ijy  striking  down  the  Communi- 

branches  of  Decency  Act. 

A  number  of  common  themes 


QOVOrnmOnt  emerged  from  the  27  topics  (each  of 
(See  Report  on  page  34) 
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BY  M.L.  STEIN 


Stop  The 
Parking  Perk 


J^OURNAUSTS  HAVE  SURVIVED  just  about 
everything  slung  at  them  —  accusations  of 
bias,  liberalism,  sucking  up,  lying,  sleazincss, 
ethical  numbness  and  even  sartorial  igno¬ 
rance. 

But  can  they  —  at  least  those  in  San 
Francisco  —  suffer  through  the  latest  salvo:  a 
taxpayers’  lawsuit  seeking  to  deprive  them  on  their 
special  parking  privilege?  Yes,  it’s  happened. 

Three  San  Francisco  citizens  have  filed  a  superior 
court  complaint  demanding  that  the  police  depart¬ 
ment  strip  reporters  and  photographers  of  that  card 
on  the  sun  visor  that  reads 
“Official  Press  Business  — 
Working  Press  Vehicle 
Paricing  Pass.” 

Everybody  in  the  news 
business  knows  that  this 
little  perk  means  being 
able  to  park  almost  any¬ 
where  without  having  to 
feed  the  meter  —  on 
assignment,  of  course. 

SFPD  spokeswoman 
Barbara  Davis  said  about  1,000  such  press  cards 
have  been  issued  in  the  city. 

The  suit  claims  the  city  has  no  authority  to  hand 
out  vehicle  press  cards,  nor  does  California’s  vehicle 
code  allow  for  any  exemption  to  paiking  laws. 

It’s  nothing  personal,  the  plaintiffs’  attorney, 
Juden  Price  Reed,  told  Editor  &  Publisher.  His 
clients,  he  said,  have  no  media  animus;  they  just 
want  to  see  a  wrong  righted. 

“The  wrong,’  ”he  asserted,“is  that  the  press  cards 
are  depriving  the  city  of  about  $1  million  a  year  in 
meter  and  parking  ticket  revenue,  to  say  nothing  of 
the  administrative  costs  of  the  system.” 

Reed  also  suggested  that  some  newspeople  abuse 
the  parking  privilege  by  using  it  for  nonworidng 
stops. 

Several  months  ago,  the  alternative  San  Francisco 
Weekly  reported  that  autos  with  press  stickers  were 
pailced  all  day  near  the  San  Francisco  Examiner  and 
San  Francisco  Chronicle  buildings.  The  San  Fran¬ 
cisco  limit  for  free  media  parking  is  two  hours.  The 
Weekly's  revelation  was  accompanied  by  what  some 
might  consider  a  churlish  sidebar  listing  10  cars, 
their  license  plates  and  owners  who  allegedly  had 
left  their  vehicles,  passes  exposed,  at  curb  sides 
while  they  passed  away  the  day  at  the  Examiner  or 
Chronicle,  which  are  next  door  to  each  other. 

However,  two  reporters  were  quotetl  in  the  story 
as  saying  they  sometimes  got  ticketed  or  ran  down 


Three  San  Francisco 
taxpayers  sue  to 
have  reporter  free 
parking  privilege 
abolished 


p)eriodically  to  slip  coins  into  the  meter. 

“Sure,  there  are  some  abuses,  but  editors  here  tell 
our  staff  members  all  the  time  not  to  abuse  the 
parking  privilege,”  said  Examiner  managing  editor 
Sharon  Rosenhause. 

Rosenhause  noted  that  the  suit  is  against  the  city, 
not  newspapers,  but  if  the  plaintiffs  win,  “we’ll  sur¬ 
vive.  But  I  doubt  they  will  win  it.” 

Matthew  Wilson,  executive  editor  of  the  Chroni¬ 
cle,  who  said  he  doesn’t  have  a  parking  pass,  did  not 
appear  concerned  about  the  lawsuit. 

“We’ll  still  remain  open  if  they  win,”  he  said. 
“Many  of  our  reporters  use 
public  transportation  on 
assignment.  And,  because 
we  are  a  regional  newspa¬ 
per,  a  lot  of  our  people  are 
working  in  other  parts  of 
the  Bay  area.” 

However,  he  granted 
that  reporters  and  pho- 
tograpers  at  crime  and  dis¬ 
aster  scenes  have  great 
need  for  the  parking  cards. 

The  plaintiffs  in  the  suit  are  John  Brady,  a  civilian 
employee  of  the  Army  Corps  of  Engineers;  Lorraine 
Duddy,  a  schools  volunteer  worker;  and  Shari 
Samuel,  a  state  highway  department  employee. 
Besides  the  city,  the  defendants  include  its  Depart¬ 
ment  of  Parking  and  Traffic  and  the  city  controller. 

Reed  offered  some  solace  to  those  who  may  have 
to  stock  up  on  quarters. 

“We’re  not  going  to  ask  the  press  to  pay  back  any 
paiking  money,”  he  promised. 


“We’ll  still  remain 
open  if  they  win,” 
he  said.  “Many  of 
our  reporters 
use  public 
transportation  on 
assignment.” 


Biweeklies 
Go  Weekly 

PRODUCTION  IS  UP  at  the  three  Washington, 

D.C.  area  newspapers  owned  by  Current  Newspa¬ 
pers  Inc. 

Beginning  Feb.  5,  the  Northwest  Current,  the 
Georgetown  Current  and  the  Rock  Creek  Current 
will  become  weeklies,  said  Current  Newspapers  edi¬ 
tor  and  publisher  Davis  Kennedy.  The  papers  had  been 
publishing  biweekly. 

“This  past  year,  in  a  down  market,  advertising  vol¬ 
ume  has  increased  34%,”  said  Keimedy.“This  would 
indicate  that  readership  is  increasing.” 

Combined  circulation  for  the  weeklies  is  35,000. 
Home  delivery  is  17,000,  up  from  600  two  years  ago. 
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BY  JACK  HART 


WRITERS  WORKSHOP 


Why  Worry 
About  Words? 


PICK  UP  ANY  of  the  trades. 
PressTime,  the  Quill,  the 
ASNE  BuUetin,  CJR,AJR, 

E&P ....  You  name  it. 

Scan  the  cover  teases  and 
see  which  way  the  newspaper  world’s 
attention  turns  this  week.  The  FoIA. 
Tabloid  TV.  O.J.  fallout.  Newsprint 
prices.  Press  technology. 

Pull  the  brochures  out  of  your  mail 
slot  and  check  out  programs  for  a  few 
industry  conferences.  You’ll  find  sessions 
on  everything  from  new 
media  to  ethics  to  man¬ 
agement  to  newsixxjm 
structure .... 

Then  glance  at  your 
newspaper.  Notice  one 
simple  thing. 

It  is  mostly  words. 

Typically,  80%  or  more 
of  a  newspaper  news  hole 
consists  of  words 
arranged  to  form  head¬ 
lines,  cutlines,  stories,  advertisements, 
charts,  lists  and  the  myriad  of  forms 
that  written  language  can  take.  For  the 
most  part,  that’s  what  we  produce. 
That’s  what  we  sell. And  that’s  what  our 
readers  buy. 

And  yet,  this  most  fundamental  prod¬ 
uct,  this  creation  that  lies  at  the  bottom 
of  almost  everything  we  do,  often 
seems  remote  from  our  daily  concerns. 
We  worry  about  management,  we 
worr>'  about  production,  we  worry 
about  design.  We  worry  about  every¬ 
thing  BUT  words. 

In  one  sense,  that’s  understandable. 
Words  are,  after  all,  only  vehicles.  Like 
the  trucks  that  carry  other  products  to 
market,  they  are  part  of  the  delivery  sys¬ 
tem  we  use  to  reach  readers  with 
news,  advertising  and  entertainment. 

But  words  not  only  cany  freight, 
they  also  ARE  freight. 

Nobody  much  cares  about  the  color 
of  the  truck  that  delivered  yesterday’s 
canned  com.  But  every  reader  reacts  to 
the  way  words,  sentences  and  para¬ 
graphs  come  together  to  deliver  the 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
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news.  One  bad  word  choice  can  cost  a 
subscription. 

Take  the  simple  matter  of  readability. 

Focus  groups  assembled  by  American 
Society  of  Newspaper  Editor’s 
Journalism  Values  Institute,  a  new  organ¬ 
ization  that  is  attempting  to  build  on 
the  fundamental  strengths  of  our  pro¬ 
fession,  said  they  wanted  newspapers 
that  were,  according  to  the  resulting 
research  report,  “written  in  a  language 
that  people  can  understand  —  not  in 
the  often-confusing  tech¬ 
nical  language  of  experts.” 

But  American  newspa¬ 
pers  consistently  publish 
news  stories  that  score  16 
or  higher  on  standard 
readability  tests,  a  figure 
that  puts  them  beyond 
the  comfortable  reading 
reach  of  all  but  audience 
members  with  advanced 
college  degrees. 

The  average  American  adult,  on  the 
other  hand,  has  completed  about  a  year 
of  college.  Forty  percent  hold  only  a 
high  school  diploma. 

What’s  the  point  of  all  that  fussing 
over  color  reproduction,  pagination, 
design,  libel  and  all  the  other  concerns 
that  preoccupy  us  if  we  can’t  commun¬ 
icate  effectively  with  the  readers  we 
hope  to  attract? 

But  readability  is  just  one  worry 
word.  We  often  have  equally  severe 
problems  with  subjects  such  as  tone, 
which  gets  almost  no  attention  in  the 
newspaper  world.  And  tone,  a  key  ingre¬ 
dient  m  the  overall  personality  a  news¬ 
paper  projects,  is  almost  entirely  a 
result  of  word  choices.  Often,  our  word 
choices  are  stuffy,  distant  and  off- 
putting. 

What  would  YOU  want  to  read 
about,  a  police  official  who  apprehend¬ 
ed  a  perpetrator  and  transported  him  to 
a  detention  facility?  Or  a  cop  who 
caught  a  crook  and  took  him  to  jail? 
Tone  ....  readability  —  those  two  sub¬ 
jects  just  scratch  the  surface.  How 
about  journalese,  headlinese,  tin-eared 
rhythm,  redundancy,  repetition,  botched 
storytelling  opportunities,  excessively 
long  stories  or,  for  that  matter,  exces¬ 


sively  short  stories? 

Because  we  talk  about  words  so  sel¬ 
dom,  we  have  a  hard  time  talking  about 
them  at  all. 

Bruce  DeSilva,  Associated  Press’  enter¬ 
prise  editor,  likes  to  point  out  that  most 
newsrooms  lack  a  basic  writing  vocabu¬ 
lary. 

Lacking  a  true  language,  we  are 
reduced  to  meaningless  grunts.  “This 
didn’t  work  for  me,”  says  an  editor  to  a 
reporter.  “Did  it  work  for  you?”  The 
result?  Editors  abdicate  their  coaching 
function  because  they  can’t  figure  out 
how  to  talk  about  what  they  want  to 
say. 

Reporters  wallow  in  a  few  tried-and- 
tired  story  forms  because  they  haven’t 
been  challenged  to  try  anything  else. 
Readers  turn  away  from  newspapers 
because  they  find  them  dense,  irrele¬ 
vant  and  boring. 

A  few  signs  suggest  that  we’re  worry¬ 
ing  a  bit  more  about  basics.The  ASNE’s 
annual  writing  competition  puts  its 
focus  squarely  on  the  actual  words  of 
American  joumalism.The  Poynter 
Institute  emphasized  reporting  and 
writing  from  its  founding.  More  and 
more  newspapers  employ  writing 
coaches,  who  —  in  turn  —  produce  a 
national  newsletter  devoted  almost 
exclusively  to  worry  about  words.  And, 
unlike  the  trade  magazines,  newsroom 
newsletters  and  critique  sheets  pay 
heav>’  attention  to  writing.  That  forum 
is  growing. 

The  Freedom  Forum  recently  orga¬ 
nized  an  exchange  program  that  circu¬ 
lates  50  such  newsletters. 

All  of  which  is  not  to  say  that  good 
graphics,  fine  photography,  astute  mar¬ 
keting  research,  quality  printing  and 
effective  circulation  building  don’t 
count. 

Obviously,  they’re  all  part  of  the 
package. 

But,  ultimately,  it  all  comes  down  to 
what’s  actually  on  the  page.  Words 
remain  our  main  mode  of  conununica- 
tion,  whether  on  the  Internet,  a  CD- 
ROM  or  old-fashioned  newsprint. 

And  that’s  an  incontrovertible  fact 
that  decision-makers  in  media  both  old 
and  new  will  ignore  at  their  peril.  ■ 
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BY  ALLAN  WOLPER 


State  Wants  To 
Control  Content 


The  TEXAS  PUBLIC  college  and  universi¬ 
ty  system  may  become  the  setting  for  a 
ferocious  First  Amendment  battle  that 
could  affect  the  rights  of  all  campus 
newspapers. 

The  smdent  editors  and  media  advisers  at  the 
nine  public  college  and  university  institutions  have 
routinely  fought  any  attempts  to  censor  them. 

But  now  the  Texas  Office  of  General  Counsel  is 
citing  a  1988  U.S.  Supreme  Court  decision  on  pub¬ 
lic  high  schools  as  a  lever  to  win  editorial  control 
of  college  and  university  newspapers. 

The  court  ruled  5-3  on 
Jan.  13, 1988,  that  high 
school  newspapers  at 
public  schools  that  were 
part  of  the  school  curricu¬ 
lum  could  be  censored  by 
advisers  and  administra¬ 
tors. 

However,  in  a  foomote 
to  that  decision,  the  court 
said  that  “we  need  not 
now  decide  whether  the 
same  degree  of  deference 
is  appropriate  with 
respect  to  school-sponsored  expressive  activities  at 
the  college  and  university  level.” 

J.  Robert  Giddings,  chief  attorney  for  the  Office 
of  General  Counsel  in  the  Texas  system,  believes 
the  court  decision  applies  to  colleges  and  universi¬ 
ties. 

Giddings  has  prodded  University  ofTexas-Pan 
American  University,  University  of  Texas-El  Paso, 
and  University  of  Texas-Arlington  to  revise  its  pub¬ 
lications  guidelines  that  permit  prior  review,  prior 
restraint  and  censorship. 

Newspaper  officials  at  the  Daily  Texan,  at  the 
University  of  Texas  at  Austin,  are  rewriting  their 
guidelines  to  try  to  keep  the  university  system  cen¬ 
sorship  policy  at  bay. 

The  Daily  Texan  is  rewriting  the  job  description 
of  a  state  employee  at  the  student  newspaper  who 
has  the  power  to  censor  copy,  but  has  never  used  it. 

“This  has  been  brewing  for  a  long  time  in  Texas,” 
said  Maik  Goodman,  executive  director  of  the 
Student  Press  Law  Center.  “If  they  are  allowed  to  go 
forward  and  enforce  these  restrictions,  it  will  have 


Texas  government, 
citing  1988 
Hazel  ivood 
.decision,  wants 
state  employee  to 
censor  editorial 
content  in  college 
newspapers 


Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  college 
journalism  for  E&R 


David  Waltz,  editor  in  chief  of  the  student  newspaper 
the  Pan  American,  said  he  had  free  reign  to  publish 
anything  he  wanted  and  would  refuse  to  abide  by  the 
state  legal  ruling. 

an  effect  on  the  rest  of  the  country.  People  look  to 
Texas.” 

Jay  Jacobson,  director  of  the  Texas  Civil  Liberties 
Union,  said  he  is  preparing  a  lawsuit  that  would 
strike  the  censorship  provisions  from  the  publica¬ 
tion  guidelines. 

“If  there  is  language  anywhere  that  says  a  story 
can  be  held  up,  that  is  prior  restraint,  and  it  is  pret¬ 
ty  clear  we  can  litigate  that,”  Jacobson  said. 

Jeff  W.  Henderson,  executive  director  of  the 
Texas  Intercollegiate  Press  Association,  said  his 
organization  will  fight  the  imposition  of  the 
Hazelwood  decision  at  Texas  student  newspapers. 

“It’s  a  crock,”  Henderson  said.  “It’s  completely 
against  the  First  Amendment.” 

Giddings  refused  to  join  the  public  debate  ema¬ 
nating  from  his  policies. 

“I  provide  legal  advice  to  the  chancellor’s  office,” 
he  repUed  politely  after  he  was  asked  to  elaborate 
on  his  position  of  prior  review  for  college  newspa¬ 
pers.  “I  don’t  have  any  other  comment.  But  thanks 
for  calling.” 

The  U.S.  Supreme  Court  faced  virtually  no  organ¬ 
ized  professional  journalism  opposition  to  its  posi- 
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tion  on  high  schools. 

The  majority  of  commercial  newspa¬ 
pers  remained  mute,  in  part,  because 
they  believed  superintendents  or  princi¬ 
pals  served  as  publishers  for  their  high 
school  newspapers. 

But  commercial  newspapers  have 
always  been  quick  to  support  college 
publications  lacing  First  Amendment 
crises  and  all  indications  are  they  will 
do  so  again. 

HOW  IT  BEGAN 

In  May  1994,  UT-Pan  American  sent  a 
copy  of  the  editorial  guidelines  of  its 
yearbook  and  student  newspaper,  the 
Pan  American,  to  the  Texas  legal  coun¬ 
sel’s  office. 

UT-Pan  American,  which  had  joined 
the  Texas  system  just  five  years  before, 
expected  its  guidelines  to  receive  a 
quick,  bureaucratic  stamp  of  approval. 

But  Giddings,  at  the  general  counsel’s 
office,  sent  back  a  reply  which  asked 
the  university  to  implement  some  strin¬ 
gent  censorship  and  prior  review  poli¬ 
cies. 

Giddings  demanded  the  university 
appoint  a  full-time  person  to  preside 
over  the  entire  spectrum  of  journalistic 
activity  at  the  paper. 

This  new  employee  would  screen 
editorial  material  for  “libel,  invasion  of 
privacy,  misstatement  of  feet,  deceptive 
advertising”  and  advise  the  student 
reporters  on  matters  of  journalism 
ethics. 

“In  response  to  the  anticipated  objec¬ 
tion  or  prior  review  and  First 
Amendment  rights  of  students,  a  brief 
review  of  the  law  may  be  useful  at  this 
point,”  Giddings  wrote. 

“In  my  opinion,  the  law  in  this  area 
was  significantly  changed  in  1988  by 
the  decision  of  the  U.S.  Supreme  Court 
in  Hazelwood  School  District,  et  al.  vs. 
Kuhlmeier,  et  al.” he  said  in  a  May  18, 

1994  memo. 

Giddings  said  in  a  follow-up  Feb.  8, 

1995  memo  the  Supreme  Court  intro¬ 
duced  the  “concept  of  permissible  cen¬ 
sorship”  in  cases  where  a  public  institu¬ 
tion  wanted  to  disassociate  itself  from  a 
student’s  speech. 

David  Waltz,  editor  in  chief  of  the 
Pan  American,  said  he  had  free  reign  to 
publish  anything  he  wanted  and  would 
refuse  to  abide  by  the  state  legal  ruling. 
And  he  has  started  to  reach  out  to  col¬ 
leagues  across  the  state. 

“I  have  been  in  touch  with  smdent 
editors  at  Arlington,  Austin,  El  Paso,  and 


“This  has  been 
brewing  for  a  long 
time  in  Texas,” said  Mark 
Goodman,  executive 
director  of  the  Student 
Press  Law  Center 

they  are  all  ready  to  fight  it,”Walt2  said. 

UT-Pan  American  officials  met  several 
times  with  Giddings  in  Austin  to  try  to 
woric  out  a  compromise,  but  the  chief 
counsel  wouldn’t  budge. 

AVOIDING  THE  INEVITABLE 

And  while  Giddings  was  cajoling  UT- 
Pan  American  into  line,  he  managed  to 
get  his  censorship  policies  written  into 
the  policy  handbooks  at  UT-El  Paso  and 
UT-Arlington. 

But  the  advisers  at  those  two  institu¬ 
tions  are  behaving  as  if  the  new  state 
policies  don’t  exist. 

Sheela  Wolford,  the  publications  man¬ 
ager  at  UT-El  Past>  whose  background 
includes  a  stint  in  public  radio,  simply 
believes  students  should  have  the  last 
say  on  copy. 

“Anything  else  is  censorship,”  Wolford 
explained  in  an  interview  from  her 
office.  “We  teach  them  responsible  jour¬ 
nalism.  The  best  way  to  get  quality  con¬ 
trol  is  to  bring  in  the  best  qualified  stu¬ 
dents.” 

She  explained  to  administration  offi¬ 
cials  that  rejecting  ads  on  grounds  of 
taste  also  had  First  Amendment  conse¬ 
quences.  “They  understood,”  Wolford 
reported. 

Her  response  to  Giddings’  imposition 
of  the  new  censorship  rules  was  to 
rewrite  them  for  the  UTEP  administra¬ 
tion. 

“I  sent  them  my  revisions  about  four 
months  ago,  and  haven’t  heard  anything 
back,”  she  laughed.  “I  hope  that’s  good 
news.”  Wolford  believes  she  is  fortified 
journalistically  to  handle  an  invasion  of 
the  state’s  censors. 

“John  Moore  is  the  adviser  to  the  stu¬ 
dent  newspaper,”  she  said.  “He  used  to 
be  the  editor  of  the  El  Paso  Times.  He’s 
a  great  resource.” 

However,  the  Texas-Arlington  campus, 
following  the  new  Giddings  journalism 
rules,  gave  broad  new  powers  to  “an  edi¬ 
torial  adviser”  who  would  examine 
newspaper  copy  before  it  was  pub¬ 
lished. 

Dorothy  Estes,  the  director  of  student 


publications  at  Arlington  when  the  poli¬ 
cy  was  implemented  last  year,  pretend¬ 
ed  nothing  had  changed. 

“We  never  say,  you  have  to  bring  us 
the  copy,”  she  told  the  Student  Press 
Law  Center  last  spring. 

Uoyd  Goodman,  who  took  over  as 
publications  director  this  fell,  declined 
to  comment  on  Giddings’  memos  or  the 
impact  it  might  have  on  his  campus. 

“I  have  had  no  firsthand  communica¬ 
tion  from  anyone  except  you  about  this 
issue,”  Goodman  explained. 

THE  STORY  AT  TEXAS-AUSTIN 

Kathy  Lawrence,  general  manager  of 
Student  Publications  atTexas-Austin, 
which  publishes  the  Daily  Texan,  the 
student  newspaper,  rewrote  the  job 
description  of  Ron  Gibson,  a  respected 
editorial  staff  member  whose  contract 
allows  him  to  censor  copy. 

“The  problem  isn’t  Ron  Gibson,  or  his 
successor,"  Lawrence  said.  “The  problem 
is  that  his  job  description  allows  him  to 
read  copy  before  the  editor  sees  it.That 
(See  Campus  on  page  34) 


Notice  of  Sale 


USMedia  Group  Inc. 
has  sold 

The  Goodland  (KS)  Daily  News 
(Daily  Circulation  2,493) 

The  Colhy  (KS)  Free  Press 
(Daily  Circulation  2,255) 
Country  Advocate 
(Weekly  Circulation  16,000) 
to 

Steve  and  Cynthia  Haynes, 
Oberlin,  Kansas 

Michael  D.  Lindsey  was  sales 
consultant 


Media  Consultants  Inc. 
P.O.  Box  556 
Lingle,  Wyoming 
307-837-2748 
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COMPILED  BY  IAN  H.  ANDERSON 


Phoenix 

Newspapers  Inc. 
recently  created  a 
new  marketing 
department  led  by 
CATtiYBAVMS, 
senior  vice  presi¬ 
dent  of  maiketing 
and  development. 
Others  named 
to  the  new  department  include  IM.VID 
ALLEY,  advertising  director;  JUMD 
MESSER,  marketing  manager,  Xl'IViV 
TOWN,  marketing  services  manager; 
CHRIS  LAVELLE,  electronic  media 
manager;  CARULE,  specialty  pub¬ 
lications  manager,  and  JIM  HART, 
database  maiketing  manager. 


CLAUDE  SIMP- 
SON,  news  editor 
at  the  San  Antonio 

Express-News,  has  W 

been  promoted  to 
executive  news 
editor. 

J.  r  CIAVDE  SBUPSON 

HELBIG,  editor  of 
the  Suns,  the  ■ 

Express-News'  five  weekly  community 
newspapers,  was  named  news  editor. 

ELAINE  AYALA,  a  freelance  writer 
for  the  life  section,  wus  appointed  fea¬ 
tures  editor. 

DENICE  RIOS,  education  editor,  was 
named  assistant  features  editor. 

KAREN  DAVIS,  assistant  editor  in  the 
features  department,  was  appointed  edi¬ 
tor  of  the  Suns. 


BETHHILBIG 


DENICE  RIOS 


Press,  which  is  publisher  of  48  weekly 
community  newspapers  serving  subur¬ 
ban  Chicago. 


TODD  CHAPPEL,  a  staff  photographer 
at  the  Tampa  Tribune,  has  been  appoint¬ 
ed  assistant  photo  chief 


CAROLINE  JOHN,  senior  vice  president 
of  corporate  development  and  marketing 
at  Manheim  Auctions  Inc.,  a  subsidiary  of 
Cox  Enterprises  Inc.,  has  been  named  to 
the  newly  created  position  of  vice  presi¬ 
dent  for  marketing,  research  and  promo¬ 
tion  for  Cox  Newspapers  Inc. 


REID  ASHE,  president  and  associate 
publisher  at  the  Tampa  Tribune,  has 
been  named  publisher. 

He  succeeds  JACK  BUTCHER,  who 
continues  as  chairman  of  the  company. 


SUSAN  KAROL,  vice  president  of  sales 
and  maiketing  at  Sun  Publications  in 
Overland  Park,  Kan.,  has  been  named  dis¬ 
play  advertising  manager  at  Pioneer 


J.  DAVID  DODD,  executive  vice  presi¬ 
dent  and  CFO  of  the  U.S.  operating  divi¬ 
sion  of  Hollinger  hitemational  Inc.,  has 
been  named  senior  vice  president  and 
CFO  of  Southam  Inc. 


JOY  ANDERSON,  reader  and  advertiser 
services  coordinator  at  the  Peoria,  Ill., 
Journo!  Star,  has  been  promoted  to  pro¬ 
motion  and  public  affairs  manager.  She 
will  report  to  advertising  director  Carl 
Arrenius. 

JOHN  SNIDER,  program/analyst/sys¬ 
tem  administrator,  was  named  manager 
of  information  systems. 

PAUL  BULLOCK,  building  manager, 
was  appointed  production  manager. 


«dUon, 


The  Hurley  Family 

of  Salisbury,  North  Carolina 

has  agreed  to  sell 

The  Salisbury  (no  Post 

(25,600  daily  circulation) 


JOHANNA  O’BRIEN,  currently  man¬ 
aging  the  general  accounting  group  at 
Associated  Press  headquarters  in  New 
York,  has  been  named  assistant  con¬ 
troller. 


KEITH  E  CRAIN,  vice  chairman  of 
Crain  Communications  Inc.,  Detroit,  has 
been  elected  chairman. 

He  becomes  the  third  chairman  in  the 
company’s  81-year  history. 


Evening  Post  Publishing  Co. 

of  Charleston,  SC 
We  are  proud  to  have  represented 
the  Hurley  Family  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 


DAVID  HnjtM'L  dty  editor  at  the  Glendale 
(Calif.)  News-Press  and  Foothill  Leader, 
has  been  promoted  to  managing  editor. 

JOHN  WELSH,  assistant  city  editor 
for  both  papers,  was  named  city  editor. 
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BY  MARK  FITZGERALD 

A  Plan 
Of  Action 


For  MALCOM  W.  Apple- 
gate  and  Inland  Press 
Association,  this  is  the 
second  time  around. 

As  the  young  pub¬ 
lisher  of  the  Lafayette, 

Ind.,  Journal  and  Courier,  Apple- 
gate  first  became  an  Inland  member 
in  1975.  Much  of  his  effort,  how¬ 
ever,  was  spent  on  the  Gannett  Co. 
paper,  where  he  started  a  Sunday  edition  in  1976 
and  converted  ftom  an  evening  to  a  morning  paper 
in  1984. 

“1  was  a  dropout  for  two  or  three  years  there,” 
Applegate  recalled  dtuing  an  interview  at  Inland’s 
111th  annual  meeting  in  Chicago  recently.  “Then  I 
got  talked  into  coming  back  in.” 

He  came  back  as  an  active  Inlander:  running  its 
membership  campaign,  chairing  the  fund-raising 
drive  that  tripled  the  coffers  of  the  Inland  Founda¬ 
tion  —  and  getting  on  the  leadership  track. 

Now  that  Applegate,  universally  known  as  “Mai,”  is 
the  1997  Inland  president,  he  wants  to  turn  other 
passive  members  and  dropouts  into  the  kind  of 
active  member  he  became. 

“I  want  to  take  a  close  look  at  member  participa¬ 
tion,”  he  said.  “I  want  to  can¬ 
vass  members  and  talk  to 
them  about  what  we  can  do 
to  increase  participation.  I’d 
like  to  find  what  things  are 
attractive  to  larger  newspa¬ 
pers,  for  instance,  and  get 
their  participation.” 

Applegate,  president  and 
general  manager  of  Indi¬ 
anapolis  Newspapers  Inc.  — 
publisher  of  the  Indianapolis 
Star  and  Indianapolis  News 
—  is  taking  the  leadership  of 
a  newspaper  association  that 
consistently  defies  the  odds 
by  growing  year  after  year. 

“When  you  think  of  the  dif¬ 
ficulties  that  other  associa¬ 
tions  have  had,  it  really  is  a 
splendid  story,”  Applegate 
said. 

In  the  past  nine  years. 
Inland  has  grown  from  330 
member-newspapers  to  608. 
Its  schedule  of  relatively  low- 
cost  industry  seminars  — 


always  ambitious  —  has  grown 
even  more  in  the  past  two  years, 
doubling  to  30  workshops  that  in 
1996  has  attracted  1,550  partici¬ 
pants. 

For  1997,  Applegate  would  like 
to  see  workshops  concentrating  on 
the  newspaper  industry’s  biggest 
risk  area:  classified  advertising. 

“I  think  we  could  put  together  a 
two-day  program  that  looks  at  automotive,  real 
estate,  employment.  Look  at  what’s  at  risk,  what 
newspapers  can  do  to  do  well  in  these  areas,” Apple- 
gate  said. 

Applegate  also  intends  to  create  a  task  force  of 
sorts  from  Inland  chairpersons  and  novice  members 
to  see  what  changes  they  would  like  to  see  in 
Inland’s  two  big  general  membership  meetings:  The 
fall  annual  meeting 
held  in  Chicago 
and  the  so<alled 
Key  Executive 
Conference  held 
mid-winter  in 
warmer  climes. 

“I  think  they’re 
good  right  now,” 

Applegate  said.  “I’d 
like  to  see  them  go 
a  step  beyond, 
however,  to  a 
can’t-stay-away 
level.  I  want  to  get 
together  perhaps 
three  past  pro¬ 
gram  chairmen 
and  three  newer 
members  to  do  an 
evaluation  of  vari¬ 
ous  parts  of  the 
programs.  We 
might  not  change 
anything  —  but  it 
is  always  healthy 
to  review.” 

One  trend  that 
is  likely  to  con¬ 
tinue  through 
Applegate’s  admin¬ 
istration  is  Inland’s 
increasing  coUabo- 
(See  Plan  on 
page  34) 


New  Inland  Press 
Association 
president  offers  a 
fountain  of  ideas 


“\  want  to  canvass  members 
and  talk  to  them  about  what 
we  can  do  to  increase  partici¬ 
pation.  I'd  like  to  find  what 
things  are  attractive  to  larger 
newspapers,  for  instance,  and 
get  their  participation." 

—  Malcolm  Applegate,  Inland 
Press  Association  president 
and  president  and  general 
manager  of  Indianapolis 
Newspapers  Inc. 


; 

MAYNAtM^llBTITUTE 

Training  a  multicultural  work  force  for  today's  news  media. 


The  best  investment 
you'll  make  this  year. 


Editing  Program 

June  1  -  July  25, 1997 
University  of  Arizona 

Management  Training  Center 

July  27  -  August  30, 1997 
Northwestern  University 


For  information  about  these  and 
other  programs,  contact: 

Maynard  Institute  for  Journalism  Education 
1211  Preservation  Park  Way 
Oakland,  Calif.  94612 
Phone:  510-891-9202 
Fax:  510-891-9565 
E-mail:  maynardije@aol.com 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


Weekly  Gets 
Tough  With  Daily 

The  publisher  of  an  alternative  week-  tices  it  employed  in  the  process. It  also  details  tl 
ly  newspaper  in  Nashville  has  put  one  company’s  attempts  to  dominate  other  markets, 
of  the  market’s  major  dailies  on  notice  even  those  where  it  already  enjoyed  monopoly  s 
that  he  will  take  action  against  it  if  it  tus,  and  chronicles  one  man’s  fight  to  save  his  o’ 
begins  selling  advertising  below  cost.  weekly  and  a  struggling  small  daily  in  Green  Bay 


Publisher  of 
the  alternative 
Nashville 
Scene  warns 
Tennessean 
about  predatory 
pricing 


The  publisher  of  an  alternative  week¬ 
ly  newspaper  in  Nashville  has  put  one 
of  the  market’s  major  dailies  on  notice 
that  he  will  take  action  against  it  if  it 
begins  selling  advertising  below  cost. 
Albie  Del  Favero,  publisher  of  the  Nashville 
Scene,  claims  the  Gannett-owned  Tennessean,  com¬ 
bined  with  other  newspapers  in  the  area  that 
Gannett  recently  acquired,  has  given  the  chain  a 
dominance  of  the  print  ad  maiket. 

Del  Favero  said  that  the  Tennessean  and  the 
independently  owned  Nashville  Banner  operate 
under  a  Joint  Operating 
Agreement,  which  permits 
them  to  sell  advertising 
together.  Gannett  also  recent¬ 
ly  acquired  the  Multimedia 
chain,  which  included  the 
Clarksville  Leaf-Chronicle, 
the  Hendersonville  Star 
News,  the  Gallatin  News- 
Examiner,  and  other  week¬ 
lies  and  shoppers  which 
form  a  ring  around  Nashville. 
“Despite  controlling  rough¬ 
ly  75%  of  the  print  advertising  dollars  in  the  eight- 
county  MSA,  the  Justice  Department  didn’t  require 
Gannett  to  sell  off  the  Multimedia  properties 
before  approving  the  acquisition,”  Del  Favero  said. 
“Even  though  Gannett’s  market  position  is  even 
stronger  now  as  a  result  of  the  acquisition,  the 
Tennessean  finds  it  necessary  to  offer  cut-rate 
deals  to  advertisers  in  the  Scene  and  other  small 
publications  in  an  attempt  to  take  an  even  larger 
share  of  a  limited  pie,”  he  added. 

Tennessean  publisher  Craig  Moon  did  not  return 
E&P  calls  for  comment,  but  was  quoted  in  the 
Scene  as  saying  his  paper  is  doing  notliing  illegal. 

Last  fall,  Del  Favero  sent  out  a  letter  to  dozens  of 
area  businesses  explaining  his  accusations,  along 
with  the  book.  The  Chain  Gang:  One  Newspaper 
Versus  the  Gannett  Empire,  by  Richard  iMcCord. 

“The  enclosed  book  should  be  reading  for  all 
Nashville  print  advertisers,”  Del  Favero  wrote.  “This 
book  is  about  the  immeasurably  voracious  corpo¬ 
rate  greed  that  inspired  fraud,  price-fixing,  and  sev¬ 
eral  allegations  of  antitrust  violations  by  Gannett, 
the  nation’s  largest  newspaper  chain  and  owner  of 
the  Tennessean.  The  Chain  Gang  tells  the  story  of 
how  Gannett,  obsessed  with  market  dominance,  ran 
a  small  weekly  competitor  out  of  business  in 
Salem,  Ore.,  and  the  questionable  business  prac¬ 


tices  it  employed  in  the  process.  It  also  details  the 
company’s  attempts  to  dominate  other  markets, 
even  those  where  it  already  enjoyed  monopoly  sta¬ 
tus,  and  chronicles  one  man’s  fight  to  save  his  own 
weekly  and  a  struggling  small  daily  in  Green  Bay, 

Wis.,”  Del  Favero  wrote.  He  wrapped  up  his  letter 
by  asking  advertisers  to  be  wary  of  any  “deals” 
offered  to  them  by  the  Tennessean. 

Del  Favero  said  he  hasn’t  gotten  a  lot  of  respons¬ 
es  to  his  letter,  but  said  he  never  really  expected  to. 

“The  main  reason  I  sent  it  out  is  it  would  get 
back  to  the  Tennessean  that  we’re  watching 
them,”  he  said.  “If  we  have 
definitive  proof  of  any  anti-  CtYCfl  t  doiflg 

competitive  seUing  practices,  atiythiriQ  differently 
we  will  take  action.”  ^  o  jj  ^ 

In  a  recent  Nashville  Scene  todciy  beCCtUSe 

article,  McCord,  author  of  The  fhere’s  an  editorial 
Cfeam  stated: “What  the  »  ».  »  » 

Scene  has  to  think  about  is  Or  tWO  ptluHshed 
whether  Gannett  is  going  to  alternative 

cross  those  legal  lines  jin  .  » 

Nashville]  and  get  away  with  pUullCattOn, 

it.  What  Del  Favero  has  to  Giallombardo  Said 
decide  is  whether  to  stay  dis¬ 
creetly  private  or  go  public  and  tell  people  about 
the  way  Gannett  operates.”  In  the  same  article, 

Tennessean  publisher  Moon  responded  by  saying 
McCord  “has  an  ax  to  grind  against  Gannett.” 

“Mr.  Del  Favero,  publisher  of  the  Scene,  knows 
full  well  the  Tennessean  does  not  make  deals  that 
are  good  for  only  one  advertiser. 

“Any  Tennessean  advertising  rate  is  based  on 
size  of  the  commitment,  the  category  of  the  adver¬ 
tiser’s  business,  and  is  available  to  any  other  similar¬ 
ly  situated  advertiser  that  is  willing  to  make  similar 
commitments  to  linage  or  revenue  targets. 

“Mr.  Del  Favero  also  knows  the  Tennessean 
prices  its  advertising  above  the  Tennessean's  cost, 
and  our  pricing  is  not  illegal,”  Moon  said. 

Leslie  Giallombardo,  vice  president  of  advertising 
for  the  Tennessean,  said  of  Del  Favero’s  accusa¬ 
tions,  “We  know  about  it,  and  we  have  no  reaction. 

We  haven’t  done  anything  we’re  ashamed  of  doing.” 

Garmett  operates  “above  board,”  she  said,  and 
there’s  nothing  to  “watch.” 

Giallombardo  denied  that  tying  arrangements,  or 
deals  of  that  sort,  have  ever  been  offered  to  adver¬ 
tisers  by  her  sales  staff.  “We  aren’t  doing  anytliing 
differently  today  because  there’s  an  editorial  or  two 
published  in  an  alternative  publication,” 

Giallombardo  said. 
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ADVERTISING/PROMOTION 
BY  LAURA  REINA 


Joint  Marketing 
Venture 


The  winston- 

Salem  (N.C.) 

Journal  hopes  to 
bring  in  additional  rev¬ 
enue  by  helping  with 
the  production  and  dis¬ 
tribution  of  a  new  mag¬ 
azine  in  conjunction 
with  a  local  business. 

The  Journal  is  help¬ 
ing  Segmented 
Marketing  Services  Inc., 
a  Winston-Salem-based 
national  maiketing  and  promotion  com¬ 
pany,  produce  Urban  Call,  a  trade  maga¬ 
zine  for  urban  retailers. 

SMSI  provides  sampling,  field  execu¬ 
tion,  and  in-store  marketing  specifically 
to  urban  and  ethnic  customers. 

Urban  Call,  according  to  Lafayette 
Jones,  publisher  and  CEO  of  SMSI,  is 
designed  to  reach  over  100,000  inner- 
city  retailers,  wholesalers,  and  headquar¬ 
ter  buyers,  and  is  distributed  free  to  its 
audience. 

According  to  the  preview  edition  of 
the  Urban  Co//,  African  Americans, 
Hispanics,  and  Asians  comprise  the 
fastest-growing  consumer  groups,  and 
“in  the  next  decade,  these  groups  will 
account  for  more  than  one-third  of  the 
U.S.  population.” 

Urban  Colts  mission  is  to  help  urban 
retailers  meet  the  needs  of  their  cus¬ 
tomers  by  reporting  on  how  to  serve 
the  growing  urban  market. 

“This  publication  is  the  only  publica¬ 
tion  that  exists  as  a  bridge  between 
manufacturers  and  urban  retailers,”  Jones 
said. 

The  Journal  will  help  SMSI  by  pagi¬ 
nating,  printing,  folding,  and  arranging 
the  magazine  so  it  can  be  mailed. 

The  newspaper  will  share  in  34%  of 
the  magazine’s  revenues.  SMSI  will  sell 
the  ads  and  provide  editorial. 

Alan  Cronk,  marketing  services 
director  for  the  Journal,  explained 
that  the  idea  to  help  Jones  with  Urban 
Call  formulated  around  February 
1996  when  Jones  explained  his  vision 
for  the  magazine  to  Cronk’s  former 
boss. 

“We  liked  the  idea  and  knew  we  had 
the  capabilities  to  pull  it  through,  Cronk 
said. 


Between  Jones  and 
his  wife,  Sandra  Jones, 
who  founded  SMSI  in 
1978  and  serves  as 
chairman,  there  is 
extensive  experience 
working  with  “corpo¬ 
rate  giants”  who  could 
benefit  from  advertising 
in  the  Urban  Call. 

For  example, 

Lafayette  Jones  is  a 
former  Procter  & 
Gamble,  Johnson  Publishing,  Pillsbury 
Co.,  and  Kraft  General  Foods  marketing 
executive.  Sandra  Miller  Jones  is  a 
former  Quaker  Oats  marketing  manag¬ 
er. 

As  a  result,  they  have  a  lot  of  contacts 
and  experience  working  within  the 
industries  from  which  they’d  like  to 
attract  advertising. 

“We  don’t  have  the  contacts,  they 
don’t  have  the  publishing  experience,” 
said  Cronk. 

“They  can’t  do  this  without  us,  we 
can’t  do  it  without  them.” 

A  preview  issue  of  Urban  Call 
appeared  on  Dec.  16,  but  the  first  issue 
is  not  due  out  until  the  first  week  of 
March. 

It  is  expected  to  be  published  month¬ 
ly- 


CWO&O’s  Olsson 
Leaves  To  Join 
Dallas  Daily 

Doug  olsson,  who  recently 
replaced  Mike  Veitch  as  president  of 
rep  firm  Cresmer,  Woodward,  O’Mara  & 
Ormsbee  (CWO&O),  has  left  the  firm  to 
become  general  advertising  director  at 
the  Dallas  Morning  News. 

“He  got  an  extremely  compelling  offer 
from  a  bigger  company  than  mine,”  said 
Mike  Veitch,  who  is  now  president  of 
Boston-based  Community  Newspaper 
Co.  (CNC),  and  controlling  shareholder 
of  CWO&O. 

The  Dallas  Morning  News  is 
CWO&O’s  biggest  client  paper. 

Veitch  said  this  is  the  second  time 


N.G  daily 
hopes  to 
bring  in  added 
revenue  by 
printing  and 
distributing 
retail  magazine 


CWO&O  has  lost  a  president  to  one  of  its 
clients. 

Olsson  was  with  CWO&O  for  two 
years.  Before  his  five-month  stint  as  pres¬ 
ident,  he  was  executive  vice  president  of 
national  sales. 

He  took  Chuck  Gerardi’s  position  at 
the  Morning  News  —  Gerartli  is  now 
retail  sales  director. 

“The  Morning  News  gave  me  an 
incredible  opportunity,”  said  Olsson. 

“When  the  opportunity  came  up,  I  did 
what  I  thought  was  best.  [This  is]  no 
reflection  on  CWO&O  or  the  direction 
they’re  heading,”  he  added. 

Currently,  Veitch  is  actively  looking  to 
fill  Olsson’s  shoes.  And  Olsson  is  looking 
forward  to  continuing  to  work  with 
CWO&O  —  this  time,  as  a  client. 

Olsson  remarked  that  because  of 
CWO&O’s  long-standing  working  rela¬ 
tionship  with  the  Morning  News,  he 
feels  as  if  he’s  working  for  a  company 
that  he  already  knows  very  well. 

“I  stepped  into  a  position  that  was 
very  comfortable  —  for  me  and  the 
paper,”  he  said. 


THE 

ARTHUR  F.  BURNS 
FELLOWSHIP  PROGRAM  - 


Broadcast 

and  print  journalists! 

Travel  to  Germany  for  two  months 
(Aug.-Sept.)  to  work  at  German  news 
organizations  as  part  of  a  German- 
American  exchange.  Working  jour¬ 
nalists  aged  21  to  33  with  demon¬ 
strated  talent  and  an  interest  in  U.S.- 
European  affairs  should  apply. 

Travel  expenses  and  a  stipend  are  pro¬ 
vided. 

Established  in  1990,  the  fellowship  is 
funded  by  private-sector  grants. 

APPLICATION  DEADLINE; 
MARCH  1, 1997 


International  Center  for  Journalists 
1616  H  St.,  N.W.  •  Third  floor 
Washington,  D.C.  20006 
(202)  737-3700  •  fax:  (202)  737-0530 
e-mail;  edjtor@cfj.org 
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NEWS  TECH 


Higher  costs, 
lower  nth-off 
and  VOCs 


BY  JIM  ROSENBERG 


resins  rose  30%  in  1995,  following  a  25%  increase 
in  1994.  Lastly,  the  cost  of  naphthenic  hydrocar¬ 
bons  went  up  30%  last  year,  and  Triplett  said  a  fur¬ 
ther  increase  is  expected. 

Norman  A.  Harbin,  Flint  Ink  Corp.’s  technical 
director,  added  that  domestic  refiners  of  naph¬ 
thenic  oils  are  finding  it  more  difficult  to  get  the 
required  regulatory  permits,  and  that  trade  restric¬ 
tions  may  block  other  sources,  notably  China. 

Overall,  however,  the  cost  of  ink  makers’  raw 
materials  has  risen  10%  since  1991,  with  most  of 
the  increase  appearing  in  the  last  couple  of  years, 
according  to  Triplett. 

Suppliers  hope  to  restrain  escalating  costs,  said 
Triplett,  by  working  in  global  markets,  finding 
alternate  sources  and  looking  to  parallel  markets 
for  products  that  meet  performance  and  cost  crite¬ 
ria. 

Meanwhile,  he  concluded,  the  industry  has  been 
demanding  improved  quality  and  performance  in 
its  raw  materials,  especially  resins,  the  quality  of 
which  is  directly  related  to  ink  transfer  and  emul¬ 
sion  characteristics.Triplett  acknowledgd  that 
resin  suppliers  already  have  managed  to  “do  more 
for  less.” 


WHILE  NEWSPRINT  PRICES  can 
swing  from  record  lows  to 
record  highs  in  a  space  of  less 
than  two  years,  cost  pressures 
confronting  news  ink  manufac¬ 
turers  are  unrelenting. 

Readings  from  Mark  W.Triplett’s  business  barom¬ 
eter  seemed  to  forecast  more  of  the  same:  high 
prices  for  raw  materials  and  further  efforts  by  ink 
makers  to  contain  costs. 

Lead  speaker  on  the  ink  suppliers’  panel  at  the 
Newspaper  Association  of  America’s  second  annual 
Operations  SuperConference, 
held  last  month  in  Orlando, 
the  Iith  Co.’s  operations 
director  let  the  numbers  tell 
much  of  the  story.  While-  only 
15%  of  content,  he  said,  pig- 
ment  accounts  for  roughly 
70%  of  the  cost  of  ink. 

The  good  news  is  that  the  cost  of  blue  pigment 
has  risen  but  is  stabilizing,  and  rubine’s  cost 
remains  stable.The  bad  news  is  that  the  cost  of  car¬ 
bon  black  has  increased  more  than  10%  in  the  past 
few  years. 


LESS  IS  MORE 


US  Ink  Corp.  technical  director 
Peter  Ford  said  it  can  be  tough 
to  break  through  the  price-per- 
pound  accounting  mentality. 
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Harbin  said  that  while  the  stongly 
pigmented  inks  carry  a  higher  price  per 
pound,  they  often  prove  less  expensive 
owing  to  their  superior  mileage  — 
more  (and  better-looking)  pages  per 
pound  of  ink. 

Recalling  that  some  customers’  other¬ 
wise  satisfactory  trials  of  high-strength 
inks  were  ended  after  only  three 
months,  when  longer  trials  could  have 
shown  the  same  or  even  lower  costs  in 
year-to-year  consumption  comparisons, 
US  Ink’s  Ford  said  it  can  be  tough  to 
break  thnrugh  the  price-per-pound 
accounting  mentality. 

While  pointing  out  that  the  shades  of 
the  high-strength  inks  adhere  to  NAA 
AdLitho  standards,  Harbin  suggested 
that  “consideration  should  be  given”  to  a 
standard  for  the  heavily  colored  inks. 
Though  there  is  no  need  or  reason  to 
change  the  shade  standard,  he  said,  the 
industry  may  want  a  pigment-strength 
specification  or  minimum  standard. 

As  it  is.  Volume  7  of  the  NAA  ink 
ixx)k  recognizes  AdLitho  Plus  for  those 
pnxlucts  with  at  least  10%  greater  pig¬ 
ment  strength  than  standard  AdLitho 
formulas. 

From  the  audience,  Scripps  Howard 
Supply  president  and  general  manager 
Sharon  F  Hite  (who,  with  South  Jersey 
Publishing  Co.  operations  director  John 
Rtxlney,  moderated  conference  sessions 
devoted  to  press  and  materials)  had 
words  of  warning  for  ink  suppliers  and 
anyone  contemplating  trials  of  high- 
color-strength  inks. 

Recalling  that  when  the  industry 
moved  to  low-rub  inks,  press  crews 
often  didn’t  realize  that  to  achieve  the 
desired  results  the  different  formulas 
had  to  be  ran  differently  on  press,  Hite 
asked  ink  suppliers  not  to  oversell  high- 
strength  colors  and  to  inform  customers 
on  how  best  to  obtain  the  benefits  of 
those  inks. 

LESS  IS  LESS 

Generally,  the  less  ink  on  the  sheet, 
the  less  that  winds  up  on  readers’ 
hands.  But  besides  the  obvious  contri¬ 
bution  of  ink  film  thickne.ss  and  the 
possible  choice  of  a  low-rub  or  no-rub 
formulation.  Ford  said  the  ink-water  bal¬ 
ance  and  newsprint  characteristics  will 
influence  an  ink’s  tendency  to  rub  off. 

In  the  matter  of  the  film  thickness  or 
print  density,  Ford  reminded  those  at 
the  SuperConference  that  an  apparently 
small  change  in  density  can  result  in  a 
big  difference  in  rul>off  because  the 


While  only  15%  of 
content,  he  said, 
pigment  accounts  for 
roughly  70%  of  the 
cost  of  ink 

densitometric  scale  is  logarithmic.  He 
said  that  although  raising  a  density  read¬ 
ing  from  0.9  to  1.3  amounts  to  almost  a 
50%  numerical  (not  density)  increase,  it 
delivers  a  100%  increase  in  rub. 

As  for  newsprint.  Ford  said  that  rub 
differences  observed  among  various 
products  are  principally,  but  not 
entirely,  attributable  to  a  given  sheet’s 
absorption.  Other  possible  factors,  he 
said,  include  an  ink’s  adherence  to 
paper  fibers  and  those  fibers’  abrasive 
qualities. 

To  this.  Heritage  Inks  International 
news  ink  technical  manager  George  S. 
Greene  added  that  typically  shorter 
fibers  in  recycled  newsprint  are  a  likely 
contributor  to  rub-off. 

Flint’s  Harbin  recommended  that 
newspapers  ask  their  vendors  to  test 
for  ink-paper  interactions  to  determine 
the  best  pairing  of  their  basic  raw  mate¬ 
rials. 

Soybean  oil-based  inks  also  will  give 
more  rul>off,  according  to  Greene,  who 
said  the  slower-drying  inks  also  exhibit 
more  set-off,  more  dry-back  (density 
diminishes  during  drying)  and  less  cold 
flow  after  sitting  undisturbed.  Rub-off 
and  set-off,  he  said,  are  overcome  by 
adding  more  varnish  to  the  formula. 

Soy  ink’s  advantages, 
said  Greene,  include  the 
higher  mileage 
obtained  from  its  more- 
even  ink  film  on  rollers 
and  paper  (as  discov¬ 
ered  earlier  in  linseed- 
based  letterpress  inks), 
lower  volatile  organic 
compound  (VOC)  con¬ 
tent,  brighter  colors 
and  sharper  dots. 

Greene  said  the 
makeup  of  soy  inks’ 
vehicle  is  similar  to  its 
linseed  predecessor  — 
largely  triglycerides  in 
different  ratios.To  use 
the  Soy  Seal,  black  ink 
requires  a  minimum  of 
40%  soy;  colors  must 
contain  a  minimum 


30%.  To  newspap>ers,  said  Greene,  100% 
soy  ink  means  all  the  oil  is  soybean  oil. 
(Outside  the  industry,  he  said,  another 
definition  of  100%  soy  refers  to  a 
patented  black  ink  that  uses  all  soy- 
derived  ingredients.) 

Ford,  who  also  had  noted  soy’s  value 
in  reducing  regulated  VOCs,  added  that 
soy-based  inks  are  more  expensive.  He 
said  his  company  now  sells  a  formula 
that  uses  other  types  of  mineral  oils  to 
achieve  both  low-VOC  and  low-rub 
characteristics  at  or  below  the  cost  of 
soy  inks. 

US  Ink  says  its  Beacon  Black  has  “a 
VOC  less  than  2%  . . .  that  rivals  ‘100%’ 
soy-based  inks,”  is  priced  “significantly 
lower . .  .  than  comparable  soy  inks” 
and  “has  70%  less  rub  than  standard 
blacks.” 

Regardless  of  soy  inks’  higher  cost  (a 
comparatively  small  amount  for  the  less- 
used  color  inks),  the  Soy  Seal,  said 
Greene,  may  well  carry  marketing 
advantages  for  newspapers,  especially 
in  some  markets.  And  even  for  the  more 
heavily  used  black,  he  added,  the  seal’s 
minimum  40%  soy  content  gives  “much 
better  mileage,”  spreading  the  higher 
per-pound  price  across  more  printed 
copies  and  making  it  easier  to  recom¬ 
mend. 

For  those  still  running  letterpress, 
Greene  said  improvements  to  offset  col¬ 
ors  have  carried  over  into  better  letter- 
press  colors,  and  Ford  said  his  firm  has 
worked  to  improve  letterpress  black  in 
recent  years. 

For  others  moving  on  to  keyless 
color  offset,  Miami  Herald  printing 
manager  Robin  C. 

Shank  asked  how  best 
to  measure  the  water 
content  of  emulsified 
ink  in  the  Goss 
Newsliner  units  her 
paper  will  add  to  its 
two  conventional  offset 
lines. 

Harbin  discouraged 
using  the  paper’s  cur¬ 
rent  device,  recom¬ 
mending  instead  the 
expensive  titrater  that 
Flint  uses  in  its  own 
lab  or  another  device, 
available  from  the 
National  Association  of 
Printing  Ink 

Manufacturers  for  about 
$3,000,  that  measures 
water  pickup. 


Sharon  Hite,  Scripps  Howard 
Supply  president  and  general 
manager,  asked  ink  suppliers 
not  to  oversell  high-strength 
colors  and  to  inform  customers 
on  how  best  to  obtain  the  ben¬ 
efits  of  those  inks. 
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NEWS  TECH 

BY  MARK  FITZGERALD 


Good,  Bad  News 
About  News  Inks 


Now  THAT  THE  newsprint  crisis  has 
eased,  is  carbon  black  poised  to 
become  the  industry’s  latest  com¬ 
modity  boogeyman? 

Some  ink  makers  have  worried 
aloud  about  the  possibility  of  shortages  of  carbon 
black,  the  indispensable  ingredient  in  black  news¬ 
paper  ink. 

And  carbon  black’s  safety  also  came  under  a 
cloud  last  spring  when  the  International  Agency  for 
Research  on  Cancer  issued  a  monograph  classifying 
the  substance  in  its  so-called  Group  2B,  that  is,  sub¬ 
stances  “possibly  carcino¬ 
genic  to  humans.” 

Specifically,  the  lARC 
monograph  'Volume  65  cited 
research  linking  carbon  black 
to  increased  risk  of  lung, 
bladder  and  kidney  cancers. 
An  agency  of  the  World 
Health  Organization,  lARC  often  is  an  important 
influence  when  goverrunents  consider  environ¬ 
mental  regulation. 

Just  how  worried  should  newspapers  be  about 
these  two  concerns? 

It  is  extremely  unlikely  that  carbon  black  will 
face  government  regulation  as  a  dangerous  materi¬ 
al,  but  a  carbon  black  shortage  is  not  out  of  the 
question. 

That  was  the  good  news/bad  news  consensus  of 
key  ink  industry  figures  at  the  recent  Newspaper 
Operations  SuperConference  sponsored  by  the 
Newspaper  Association  of  America. 

First,  the  good  news:  Despite  lARC’s  classifica¬ 
tion,  the  agency  ’s  report  says  a  summary  of  epi¬ 
demiological  research  “suggested  there  is  inade¬ 
quate  evidence  for  the  carcinogenicity  in  humans 
of  carbon  black.” 

Further,  the  same  monograph  assigned  printing 
inks  to  its  Group  3  category  for  substances  that 
“are  not  classifiable  as  to  their  carcinogenicity  to 
humans.” 

Still,  when  lARC  classifies  a  substance  in  the  2B 
Group,  that  generally  means  businesses  must  list 
the  substance  in  Material  Safety  Data  Sheets 
(MSDS).  And  lARC  is  considered  among  the 
“authoritative”  cancer  research  groups  that  the 
state  of  California  consults  when  determining 
whether  to  include  a  substance  on  its  so-called 
Prop.  65  (Safe  Drinking  Water  and  Toxic  Materials 
Act)  list  of  chemicals  believed  to  be  linked  to  can¬ 
cer. 


Controversy 
sivirls  at'ound 
carbon  black 


But  after  prodding  from  the  National  Association 
of  Printing  Ink  Manufacturers  (NAPIM),  the  federal 
Occupational  Safety  and  Health  Administration  stat¬ 
ed  in  a  Dec.  16, 1996  letter  that  there  was  no  need 
to  include  the  lARC  assessment  in  MSDS  sheets 
that  relate  to  printing  inks. 

“In  the  case  of  printing  inks,  the  carbon  black  is 
not  present  in  such  a  form  as  to  present  an  expo¬ 
sure  problem  for  employees,”  OSHA  industrial 
hygienist  Thomas  A. Towers  wrote  to  NAPIM. 

“As  near  as  I  can  tell  there  is  no  immediate  regu¬ 
lation  coming  from  OSHA,”  NAPIM  environmental 
al^irs  manager  George  Fuchs 
told  a  SuperConference  ses¬ 
sion.  * 

While  OSHA  has  rarely  reg¬ 
ulated  based  on  an  lARC 
Group  2B  classification, 

Fuchs  added,  labor  organiza¬ 
tions  could  use  the  grouping 
to  put  pressure  on  printing 
businesses. 

NAPIM  also  intends  to 
fight  an  attempt  to  add  carbon  black  to  the 
California  Prop.  65  list  when  regulators  meet  this 
summer,  Fuchs  said. 

Fuchs  argued  that  much  of  the  research  purport¬ 
ing  to  find  danger  in  carbon  black  was  badly 
flawed.  While  carbon  black  is  handled  in  work¬ 
places  as  a  dense  solid,  the  few  studies  finding  car¬ 
cinogenicity  either  made  an  inhalant  of  carbon 
black  or  injected  the  substance  directly  into  the 
trachea. 

None  of  the  studies  of  workers  exposed  to  car¬ 
bon  black  on  the  job  adjusted  for  smoking,  Fuchs 
said,  and  nearly  all  studied  older  workers. 

“No  one,  including  lARC,  is  saying  there  is  a 
definitive  link  of  carbon  black  with  carcinogenicity 
in  humans,”  Fuchs  said. 

“I  think  the  issue  of  carbon  black  as  a  carcino¬ 
gen  is  pretty  much  a  dead  issue  as  for  as  U.S.  regu¬ 
lation,”  said  Peter  Ford,  technical  director  of  US  Ink 
Corp. 

If  there  is  good  news  on  the  health  and  safety 
front,  however,  there  is  reason  for  some  concern 
about  the  supply  of  carbon  black,  ink  manufactur¬ 
ers  reported  at  the  SuperConference. 

“As  we  go  forward  it  is  very  possible  we  may  see 
some  change,  some  more  competition  for  carbon 
black.  ...  It  could  have  a  substantial  impact  on  our 
industry,”  said  Norman  A.  Harbin,  technical  director 
(See  Inks  on  page  33) 


News  ink  makers, 
said  Triplett, 

“keep  getting 
pushed  further 
and  further  down 
on  the  totem  pole” 
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INTERACTIVE  COMMUNICATIONS 


BY  STEVE  OUTING 


Charging  For 
Web  News 


Even  though  his  newspaper  Web  site 
is  a  statistical  anomaly,  Jonathan  Donley 
doesn’t  feel  unusual  just  because  he 
charges  subscription  fees  and  is  generat¬ 
ing  a  profit. 

“I  think  I  would  characterize  us  as  industry  pio¬ 
neers,  rather  than  as  trend-buckers,”  said  Donley, 
the  online  services  manager  at  the  San  Antonio 
Express-News  (http://www.express-news.net). 

The  Express-News  site  contains  much  free-access 
information  for  the  casual  visitor.  At  the  same  time, 
it  restricts  most  of  its  news  content  behind  a  sub¬ 
scription  “curtain”  for  paying 
customers. 

It  also  operates  as  a  local 
Internet  service  provider,  sell¬ 
ing  access  accounts  bundled 
with  subscriptions  to  the 
Web  site’s  news  content. 
Offered  for  free  to  anyone 
stopping  by  the  site  are  the 
classifieds  and  advertising 
areas:  discussion  forums,  bul¬ 
letin  boards  and  live  chat  rooms. 

And  its  Gateway  San  Antonio  package  —  of  city 
calendars,  directories  and  event  information,  and  a 
syndicated  user-customized  TV  schedule  package 
—  is  free. 


San  Antonio 
Express-News 
says  newspapers 
must  do  this  to 
make  a  profit 
online 


they  are  prime  advertising  areas.” 

Inside  the  pay  curtain  are  such  features  as  a  syn¬ 
dicated  weather  package  that  includes  the  only 
online  Doppler  radar  updates  available  for  the  San 
Antonio  area,  the  ability  to  see  top  stories  from  the 
paper  during  the  evening  before  print  publication, 
and  a  searchable  database  that  contains  the  text  of 
every  San  Antonio  police  report. 

BEHIND  THE  CURTAIN 

The  industrywide  debate  about  where  to  “draw 
the  curtain”  between  the  paid  and  free  sides  of  a 
newspaper  Web  site  has  been 
going  on  for  a  while  now,  led 
by  Knight-Ridder  with  sites 
like  Mercury  Center  and 
Philadelphia  Online  that  have 
experimented  with  blocking 
some  content  from  nonpay¬ 
ing  visitors. 

The  Express-News  does 
appear  to  have  drawn  the 
curtain  closer  than  most 
(with  the  exception  of  entirely  subscription- 
restricted  sites  like  the  Wall  Street  Journal)- 

Donley  said  the  motivation  for  charging  Web 
readers  a  fee  to  access  most  of  the  site  is  simply 


In  one  form  or 
another,  Donley 
believes  that 
charging  for 
content  on  the 
Web  is  inevitable 


TRIAL  AND  ERROR 

The  Web  site  staff  sets  the 
“curtain”  on  a  trial-and-error 
basis,  in  close  consultation 
with  the  advertising  staff 

“It’s  a  balancing  act,” 
Donley  say.  “We  want  sub¬ 
scribers  to  feel  they  are  get¬ 
ting  their  money’s  worth, 
but  we  also  need  to  have 
enough  high-traffic  areas 
that  our  sales  staff  can  sell 
space.  We  offer  our  entire- 
classified  dump  online  as  a 
value-add  to  ad  buyers,  so 
that’s  public. Tourism  and 
visitors  areas  likely  to  draw 
national  audiences  are  out¬ 
side  the  curtain  because 

Outing  writes  the  Stop  the 
Presses!  column  for  E&P 
Interactive. 
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because  the  venture  must  be  profitable. 

“The  reason  we  charge  for  our  local  news  product 
—  along  with  the  premium  syndicated  fisatures  that 
we’ve  added  —  is  the  same  reason  we  charge  for  the 
newspaper.  Ad  sales  alone  don’t  cut  it,”  he  said. 

“We  determined  early  on  that  we  didn’t  want  to 
give  our  core  news  product  away  . . .  rather  that 
we  would  develop  it  as  a  supplementary  and  even¬ 
tually  an  alternative  delivery  method  for  news  and 
information  services.  We  believe  we  offer  a  valu¬ 
able  service  worth  a  premium  price,  and  thousands 
of  subscribers  agree.” 

Donley  believes  that  newspaper  Web  sites  even¬ 
tually  will  come  around  to  his  paper’s  way  of 
thinking. 

“1  interact  with  many  other  newspaper  online 
services,”  he  said,  “and  most  are  under  pressure  to 
develop  revenue  in  the  not-too-distant  future.They 
will  eventually  make  money,  or  they  won’t  exist. 
Most  are  setting  into  place  the  infrastructure  for 
multiple  revenue  streams,  including  subscriptions, 
because  there  is  no  single  reliable  revenue  source. 
And  many  privately  teU  me  they  plan  to  charge  for 
subscriptions,  but  just  don’t  know  when  and  how 
to  impose  the  policy.” 

Donley  thinks  there’s  a  “cyb-urban  myth”  going 
around  that  advertisers  can  pick  up  the  tab  for 
everything  on  a  Web  service,  “but  when  and  if  that 
is  true,  it  may  only  be  true  for  Web  sites  with 
national  audiences,”  not  local  ones  like  the  Express- 
News? 

The  newspaper  is  looking  for  revenues  from 
subscriptions,  archive  retrieval,  advertising,  classi¬ 
fied  “forced  buy”  (or  upsell),  various  Web  support 
and  pnxluction  services,  and  Internet  access.  (Of 
the  access  business,  Donley  say  the  paper  originally 
became  an  ISP  because  its  circulation  area  was 
underserved  for  Internet  access.  “This  is  much  dif¬ 
ferent  now,  and  we  might  not  make  the  same  deci¬ 
sion  again.”) 

“The  bottom  line  is  that  we  actually  began  mak¬ 
ing  money  late  in  our  first  year  of  service.  [It’s] 
nothing  to  brag  about,  but  [we’re]  not  sitting  in  red 
ink,  either,”  Donley  said. 

In  one  form  or  another,  Donley  believes  that 
charging  for  content  on  the  Web  is  inevitable. 

“We  believe  that  in  one  form  or  another,  this  is 
the  future  of  our  industry  ...  at  least  as  an  alterna¬ 
tive.  We  don’t  intend  to  be  an  ISP  forever.  This  was 
just  a  fortuitous  window  of  opportunity  for  us.  In 
the  end,  all  we  have  to  make  money  on  is  our  core 
product  and  the  expanded  ways  that  the  electronic 
medium  allows  us  to  repurpose  it,”  Donley  said. 

“We’re  just  winging  it,  just  like  everybody  else. 
We’re  in  the  middle  of  migrating  to  more  powerful 
equipment  and  news-handling  programs,  and 
designing  an  aggressive  marketing  program  to 
replace  the  low-key  approach  we  used  during  our 
start-up  year. 

“The  trick  is  to  make  enough  financial  progress 
to  carve  new  media  a  permanent  niche  in  our 
company’s  mission.  So  far,  it’s  woridng.” 


BY  JODI  COHEN 

Newspapers  And 
Cyberkids 

After  spending  so  much  time  bemoan¬ 
ing  its  inability  to  attract  young  readers, 
the  newspaper  industry  will  no  doubt 
pay  close  attention  to  the  outcome  of  a 
new  “cyberkid”  experiment  by  Thomson  News¬ 
papers  that  combines  a  new  children-oriented  print 
magazine  with  a  popular  Web  site. 

Aimed  at  kids  from  ages  8-14,  curiocity  is  the 
new  Thomson  print  magazine  being  distributed  in 
three  test  markets.  A  major  roll-out  of 
the  monthly  publication  through  the 
group  is  expected  next  year;  syndica¬ 
tion  to  other  newspaper  markets  is 
planned  after  that. 

FreeZone  (http://www.freezone 
.com),  the  associated  Web  site,  is 
aimed  at  kids  ages  10-16.  It  was 
brought  to  life  by  Chicago-based 
Thomson  Target  Media  (IT'M)  and  Seattle’s  Free 
Range  Media.TTM  invested  in  FreeZone  LLC,  an 
independent  company  governed  by  four  directors 
representing  TTM  and  Free  Range  equally. 

100.000  VISITS  A  WEEK 

FreeZone  has  been  live  for  18  months,  pulling  in  a 
million  page  retrievals  weekly,  translating  into  rough¬ 
ly  100,000  visits  a  week,  according  to  its  manager. 
The  site  is  second  in  traffic  levels  only  to  Disney’s 
Web  site,  according  to  a  Jupiter  survey  that  polled 
kids  on  where  they  liked  to  go  online  the  most. 

“We  started  curiocity  about  a  year  ago,  about 
the  same  time  Free  Range  Media  was  starting 
FreeZone  as  part  of  the  Internet  in  a  Box,”  said  Paul 


Thomson 
Newspapers 
taif^ets  the 
8-14  age 
group 
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Camp,  general  manager  of  Thomson  Target  Media. 
“We  traveled  to  Seattle  to  meet  with  those  folks  and 
immediately  found  both  companies  were  on  tlie 
same  page  woridng  from  different  point  of  views.” 

NIE  TIE-IN 

Camp  intends  to  use  curiocity  and  the  weekly 
brainstorm  curiocity  page  in  conjunction  with 
Newspapers  in  Education,  to  promote  the  Web  site. 

“We  will  cross-pollinate  each  other  between  the 
print  and  electronic  sides,”  he  said.  “We  want  to 
enable  a  reader  from  the  print  side  to  discover  the 
power  and  excitement  of  the  printed  word  and  the 
Internet  at  the  same  time.”  Camp  is  also  using  chil¬ 
dren’s  focus  groups  to  better  understand  what 
young  readers  and  Web  surfers  want;  the  data  will 
he  used  to  create  packages  of  advertising  that  would 
appear  in  both  the  print  magazine  and  Web  site. 

FreeZone  has  not  always  looked  like  it  does 
today.  Art  director  Gary  Moses  said  when  the  site 
was  first  being  designed,  he  submitted  drawings 
that  were  promptly  rejected  in  favor  of  an  expensive, 
top  Seattle  advertising  agency.  “They  spent  a  lot  of 
money  on  it  and  it  simply  didn’t  work,”  Moses  said 

“The  original  design  was  very  much  like  a  print 
design  and  rigid.  In  the  past  year  and  a  half,  we’ve 
gone  to  this  very  flexible  site  because  the  Web  de¬ 
mands  things  be  easygoing  and  not  written  in  stone.” 

Moses,  an  Aldus  employee  for  many  years,  said 
he  was  influenced  mostly  by  the  Disney 
Adventures  magazine.  He  borrowed  some  of  what 
they  were  doing  in  print  and  put  his  own  spin  on 
it.  He  liked  the  way  the  magazine  composites  pho¬ 
tos  with  “flat,  fun  shapes  and  artsy  things.”  He 
works  to  keep  the  site  as  gender  neutral  as  possi¬ 
ble  and  foirly  simplistic  with  a  punch. 

Nevertheless,  Moses  and  his  team  recently  redesig¬ 
ned  the  home  page.The  new  design  works  more 
with  the  site’s  lovable  characters  —  the  most  popu¬ 
lar  of  which  is  an  audio-only  presence  known  as 
“Mooselips.”  The  Mooselips  persona  was  originally 
created  by  Paul  Dudley  when  he  worked  as  a 
counselor  in  the  American  Cancer  Society’s  Camp 
Good  Times  for  young  cancer  patients.  Dudley  was 
tagged  with  the  nickname,  Mooselips,  by  the  children 
he  took  on  educational  walks  in  the  woods.  Then 
he  began  developing  the  character  in  more  detail. 

The  mother  of  FreeZone’s  editor  in  chief,  Allison 
Ellis,  is  involved  in  Camp  Good  Times,  and  through 
this  cormection,  Mooselips  migrated  onto  the  Web 
to  ultimately  become  a  star  of  the  FreeZone  site. 

“Mooselips  is  the  best  thing  we  have  going 
online;  he’s  in  his  mid-30s  and  is  hysterical,”  said 
Ellis.The  Mooselips  character  is  a  young-hearted 
and  young-minded  37-year-old  who  started  his 
career  as  a  photographer  and  a  tour  boat  captain  in 
the  city  taking  kids  and  their  parents  sightseeing. 

Mooselips  has  a  series  of  raps;  he  sings  the 
FreeZone  anthem  and  the  hokeypokey  online  via  a 
Real  Audio  14.4  or  28.8  file.  Mooselips  even  ran  for 
president  online,  and  the  kids  signed  up  in  droves 
to  be  on  his  staff.  Some  of  his  campaign  issues 


were  a  worldwide  ban  on  w  edgies  and  more  naps 
for  world  leaders.  He  got  50%  of  the  vote  to  Dole’s 
30%  and  Clinton  came  in  at  only  9%.  He  is  prepar¬ 
ing  for  a  world  cyberspace  tour  of  his  rock  band 
and,  according  to  Ellis,  the  kids  can’t  wait.  Critter, 
another  character  in  the  Brain  section  of  the  site, 
can  answer  any  question  the  kids  ask,  from  why  a 
dog’s  nose  is  wet  to  what  an  occipital  joint  does. 

WRITING  FOR  KIDS 

Ellis  and  her  staff  take  great  pains  to  stay  closely 
in  touch  with  their  audience’s  tastes.  For  instance, 
they  use  30  junior  reporters  who  write  stories  and 
they  make  sure  that  every  adult  staff  member  spends 
lots  of  time  in  the  chat  rooms  and  bulletin  boards 
interacting  with  the  children  the  site  serves. 

Ellis  conducts  a  bimonthly  short  story  contest 
and  holds  junior  reporter  meetings  online  where 
everyone  talks  of  upcoming  stories  and  ideas.  She 
said  she  realizes  that  what  makes  a  Web  site  inter¬ 
esting  is  not  repurposing  print  articles,  but  interac¬ 
tivity  and  communication  with  no  rules. 

GROWN-UP  NEWS  FOR  KIDS 

The  site  also  works  hard  to  get  its  young  audi¬ 
ence  used  to  reading  news  in  its  NewzFlash  sec¬ 
tion.  Five  to  eight  headlines  are  posted  weekly. 

Two  are  usually  top  stories,  then  the  rest  are  sto¬ 
ries  that  might  be  interesting  to  kids,  like  articles 
about  teens,  smoking  trends,  and  pop  culture. 

“What  I  do  is  just  read  and  jot  down  notes  on 
what  I  think  would  be  an  interesting  story  and  I 
just  summarize  it  in  150  words  or  so,”  said  Gary 
Hadden,  news  reporter  and  full-time  Seattle  Public 
Radio  news  jockey.  “I  get  to  the  heart  of  the  mat¬ 
ter,  which  is  really  the  same  thing  I  do  for  radio, 
and  I  find  an  interesting  angle  for  the  kids.  It’s 
quick  and  dirty.” 

Web-surfing  kids  are  constantly  trying  to  push 
the  envelope,  said  Jason  Trujillo,  Webmaster  and 
developer  of  FreeZone.  Which  is  why  he  has  soft¬ 
ware  that  filters  out  the  bad  stuff.  He  spends  most 
of  his  day  working  with  the  chat  portion  of  the 
site  and  its  24-hour-a-day  crew  of  moderators. 

“It’s  amazing  how  persistent  a  kid  can  be  trying 
to  test  the  system  to  see  what  it  can  and  cannot  do.” 

For  instance,  in  the  chat  room,  Jason  created  a 
bad  word  filter,  and  even  though  it’s  against  the 
chat  room  rules,  kids,  he  said,  will  see  what  they 
can  get  away  with.  Because  the  chats  are  moderat¬ 
ed  all  the  time,  he  said  the  system  does  not  have 
to  catch  every  possible  word  out  there.  If  some¬ 
thing  passes  through,  the  moderators  will  usually 
catch  it.The  software  includes  the  garden  variety 
four-letter  words,  sexual  terms,  other  vulgarities  and 
drug  terms  like  heroine  and  cocaine  and  freebasing. 

“Having  a  site  for  kids  is  an  entirely  difterent 
beast  than  having  a  site  for  business  customers,”  he 
said.  “An  adult  goes  to  a  Web  site  to  receive  infor¬ 
mation.  A  kid,  on  the  other  hand,  is  naturally  curi¬ 
ous  about  how  it’s  being  done  and  wants  to  know 
and  learn  all  the  time.” 
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NAA  moves 
its  offices 

The  newspaper  association  of 

America  over  the  weekend  of  Jan. 
24-26  moved  its  offices  out  of  the 
Newspaper  Center  building  in  Reston, 
Va.,  where  it  was  located  since  1972. 

Its  new  offices  are  at  1921  Gallows 
Rd.,  Suite  600,  Vienna,  Va. 

NAA  hoard 
to  tour 

South  America 

Following  the  February  board 

of  directors  meeting,  about  20  mem¬ 
bers  of  the  Newspaper  Association  of 
America’s  30-member  board  will  take  a 
study  tour  of  three  South  American 
countries:  Chile,  Argentina  and  Brazil. 

They  are  paying  all  costs  associated 
with  the  tour  and  will  hear  from  news¬ 
paper  executives  and  government  offi¬ 
cials  in  those  countries  —  including  the 
presidents  of  Argentina  and  Brazil. 

The  board  members  will  also  meet 
with  the  boards  of  the  World 
Association  of  Newspapers  (formerly 
FlEJ),  the  Inter  American  Press 
Association,  International  Newspaper 
Marketing  Association  and  others,  while 
in  Brazil. 

NAA  doubles  fees 
for  nonmembers 

The  newspaper  association  of 

America  has  doubled  the  nonmem¬ 
ber  registration  fee  for  all  of  its  major 
meetings  in  1997. 

Nonmembers  now  pay  four  times  the 
member  rate. 

lAPA  prez 
sets  goals 

Bringing  TO  JUSTICE  those  respon¬ 
sible  for  assassinations  and  other 
crimes  against  journalists  is  the  number 
one  goal  in  1997  for  the  Inter  American 
Press  Association,  announced  newly 
elected  lAPA  President  Luis  Gabriel 
Cano,  publisher  of  El  Espectador  of 
Bogota,  Colombia. 

Other  goals  include  defending  free¬ 


dom  of  the  press  in  the  Western 
Hemisphere  and  to  foster  better  profes¬ 
sional  training  of  journalists. 

One  of  the  first  steps  toward  accom¬ 
plishing  those  goals  is  a  hemisphere¬ 
wide  conference  in  Guatemala  in  July  to 
review  and  call  attention  to  crimes 
againsts  journalists  that  have  gone 
unpunished. 

Other  projects  include  a  press  free¬ 
dom  campaign  based  on  the  Declaration 
of  Chapultepec,  and  the  establishment 
of  journalistic  training  centers  at  IAEA 
member  newspapers. 

The  declaration  is  a  document  con¬ 
taining  10  principles  that  are  essential 
for  the  respect  of  press  freedoms  and 
the  consolidation  of  democracy. 

The  declaration  was  created  in  1994 
at  the  IAEA  hemispheric  conference  in 
Mexico  City. 

Horvitz  unit 
papers  change 
their  names 

The  KENT, wash..  Valley  Daily 
News  and  the  Bellevue,  Wash., 
Journal  American  have  changed  their 
names  to  the  South  County  Journal  and 
the  Eastside  Journal. 

The  name  changes  maik  the  begin¬ 
ning  of  a  multimillion  dollar  investment 
program  designed  to  provide  more  local 
news  coverage  for  those  communities, 
said  Peter  Horvitz,  president  of  King 
County  Journal  Newspapers,  which  is  a 
division  of  Horvitz  Newspapers. 

Horvitz  Newspapers  is  investing  in 
state-of-the-art  computer  equipment  and 
upgraded  presses,  in  addition  to 
redesigning  the  papers  and  launching 
new  marketing  efforts. 

Blethen  does 
well  as  head 
of  United  Way 

EATTLE  TIMES  PUBUSHER  Frank  A. 
Blethen  took  on  a  second  job  in 
1996:  campaign  chairman  of  the  King 
County  United  Way. 

The  result  appears  to  be  gratifying. 
Blethen  announced  that  the  drive  raised 
$51,075,0(X)  in  pledges  so  far,  an 
increase  of  5.7%  over  the  1995  figure 


of  $48.3  million. 

Per  capita,  he  said,  giving  in  the  coun¬ 
ty  puts  it  among  the  highest  in  the 
nation  at  $30.13  per  person.The  nation¬ 
al  average  is  $  1 3-98. 

“The  $51  million  we  raised  will 
strengthen  our  community’s  safety  net 
for  health  and  human  services,”  Blethen 
said. 

“It  will  maintain  or  improve  the  qual¬ 
ity  of  life  for  many  children  and  families 
throughout  the  county.” 

The  publisher  said  several  factors 
contributed  to  the  success  of  the  cam¬ 
paign,  including  a  year-round  advertis¬ 
ing  and  marketing  campaign. 

AP  bureau 
donates 
its  prize 

The  ASSOCIATED  PRESS  bureau  in 
Helena,  Mont.,  has  donated  to  a 
local  library  a  $  1 ,000  prize  won  for  cov¬ 
erage  of  the  Unabomber  story. 

Sherri  Wood,  librarian  at  the  Lincoln 
Library,  60  miles  northwest  of  Helena, 
described  the  donation  as  “wonderful” 
and  the  media  frenzy  surrounding 
Theodore  Kaczynski’s  arrest  nearby  as 
“one  of  the  worst,  meanest  ex|jeriences 
of  my  life,”  the  Helena  Independent 
Record  reported. 

The  award  came  from  the  Associated 
Press  Managing  Editors  for  best  breaking 
news  coverage,  and  the  bureau’s  eight 
news  staffers  voted  to  pass  it  along  to 
the  library  rather  than  throw  themselves 
a  party. 

“We  could  see  poetic  justice  in  doing 
this  because  people  in  the  community 
complained  of  such  massive  media  cov¬ 
erage,”  said  AP  bureau  chief  John  Kuglin. 
“Everyone  was  pretty  well  badgered  to 
death.  Some  people  put  up  signs  saying 
‘News  media  stay  out.’  ” 

Kaczynski’s  arrest  earlier  this  year  on 
charges  he  killed  three  people  and 
wounded  23  others  in  a  17-year  mail¬ 
bombing  spree  inspired  the  usual  stam¬ 
pede  of  journalists. 

As  alleged  by  prosecutors,  it  was  by 
any  measure  a  compelling  story;  Mad 
bomber  in  primitive  cabin  without 
electricity  blows  people  up  —  and 
demands  newspapers  to  print  his  dia¬ 
tribes  —  in  a  lone  battle  against  indus¬ 
trial  society. 
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Newspapers, 
magazines  and 
lu>oks  run  Rich 
Tennant’s 
self-syndicated 
cartoon  about 
computers 


BY  DAVID  ASTOR 


Many  Publications 
Are  Taking  ‘The  5th’ 


ing,  enjoys  running  his  own 
business,  and  likes  interacting 
with  clients  one  on  one. 

Among  these  clients  are 
about  a  dozen  newspapers, 
including  the  Grand  Rapids 
(Mich.)  Press,  Houston 
Chronicle,  Philadelphia  Daily 
News,  Salt  Lake  Tribune  and  St. 

Paul  Pioneer  Press.  Many 
clients  run  “The  5th  Wave”  in 
their  tech  pages  or  sections. 

“The  5th  Wave”  also  appears 
in  Universal  Press  Syndicate’s 
Connect-Time  magazine,  which 
is  carried  by  more  than  50  newspapers  with  a 
combined  circulation  of  6.7  million. 

Tennant  started  selling  to  newspapers  in  earnest 
only  two  years  ago.  Prior  to  that,  he  had  clients  in 
other  media  in  the  U.S.  and  abroad  —  and  still 
does.Tennant’s  comic  runs  in  various  computer 
magazines,  many  in-house  company  publications, 
and  numerous  “Dummies”  books  (such  as  Internet 
for  Dummies')  published  by  IDG. 

At  least  some  of  these  IDG  books  aren’t  comput¬ 
er-related,  which  means  some  “5th  Wave”  cartoons 
are  about  food,  beer,  dogs,  golf,  finances,  gardening 
and  other  topics. 

But  Tennant  —  who  has  also  had  two  “5th  Wave” 
collections  published  by  Universal’s  Andrews  and 
McMeel  —  usually  sticks  to  computer  humor. 

Tennant  keeps  up  on  the  subject  via  such  means 
as  reading  computer  magazines,  speaking  with 
friends  in  the  business,  and  working  on  his 
Macintosh. 

The  cartoonist  said  he  is  “not  a  real  computer 
jock,”  and  thus 
can  relate  to  aver¬ 
age  users  strug¬ 
gling  with  their 
machines.Tennant 
does  believe  it’s 
important  for 
“The  5th  Wave”  to 
make  accurate 
cyberspace  refer¬ 
ences,  but  he  tries 
not  to  get  too 
technical.  His 
comic’s  humor 
often  focuses  on 
the  way  people 


Given  that  “the  5th  wave”  is  usual¬ 
ly  about  computers,  does  the  title 
have  something  to  do  with  surfing 
the  Net? 

Nope.  Rich  Tennant  named  his 
cartoon  panel  back  in  the  1980s,  when  surfing 
brought  to  mind  board  widths  rather  than  band- 
widths. 

“Actually,  the  name  was  a  little  bit  of  a  mistake 
on  my  part,”  he  recalled.  “FMfwre  Shock  author  Alvin 
Toffler  talked  about  different  waves,  and  I  thought 
he  wrote  that  the  Industrial  Revolution  was  the 
fourth  wave.”  So  Tennant 
added  one  more  wave  for  his 

The  cartoonist  soon  dis- 
covered  that  Toffler  had 
referred  to  the  Industrial 
Revolution  as  the  third  wave, 
but  Tennant  ended  up  staying 
with  “The  5th  Wave”  name. 

He  said,  with  a  laugh,  that  it 
implies  a  leap  further  into 
the  future  than  “The  4th 
Wave”  would. 

In  truth,Teimant’s  weekly  feature  was  ahead  of 
its  time  in  some  ways.  He  remembered  submitting 
the  computer-themed  comic  to  several  syndicates 
in  the  early  1990s,  and  being  told  that  it  was  “too 
specific”  and  “too  esoteric.” 

So  “The  5th  Wave”  stayed  self-distributed. Then,  in 
1995  and  1996,Temiant  ran  ads  about  his  comic  in 
E&P  —  and  several  syndicates  called  to  express 
interest  in  possibly  representing  him.  By  that  time, 

of  course,  the 
~l  topic  of  cyber- 

.  space  had 

nOV  become  a  lot 

more  mainstream 
Py  ^  as  the  World  Wide 

^  r"  Web  exploded  in 

popularity. 

\  I  But  Tennant 

IJ'  J  -  E  opted  to  remain 

j/ I  self-syndicated. 

The  cartoonist 
said  he  is  aware 
of  the  marketing 
clout  big  syndi¬ 
cates  have,  but 
added  that  he 
makes  a  good  liv- 


Rich  Tennant 


'  IT'S  /WOWER  DeePSWCE  PROBE  FROM  EARTH. 
SEEKING  QOMWa  FRDW  GOPATERRE-STRlALS. 

I MSH  WP  OUST  INCUJCE  AN  E-MAIL  ADDRESB." 

"The  5th  Wave"  mentions  e-mail. 


'Vthatdogwiimigwtevpdatiij^airyHitaaBiiQfrT 

"The  5th  Wave"  mentions  the  Web. 
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interact  with  computers  — 
what  Tennant  describes  as 
the  “human  side  of  technol¬ 
ogy”  —  rather  than  on  the 
computers  themselves. 

“The  key  is  just  to  be 
funny,”  he  said.  “A  lot  of 
times  you  get  programmers 
and  ex-programmers  who 
want  to  be  cartoonists.  You 
see  their  worit,  and  it’s  not 
funny.” 

Tennant  said  thinking  up 
humorous  material  wasn’t 
easy  for  him  when  he  started  “The  5th 
Wave,”  but  he  feels  the  comic  has 
improved  significantly  since  then.  He 
did  note  that  he  still  works  really  hard 
to  create  gags  and  market  his  feature. 

“My  studio  is  a  real  solemn,  quiet 
place,”Tennant  remarked.  “You’ll  find 
more  yuks  at  a  CPA  office!” 

In  addition  to  doing  “The  5th  Wave,” 
Tennant  also  creates  editorial  cartoons 
few  CompiUeruKxtid  and  Federal  Computer 
Week,  does  illustrations  for  corporate 
clients,  gives  speeches,  and  more. 

The  Chicago  native  —  whose  favorite 
cartoonists  include  Jeff  MacNelly  of 
Tribune  Media  Services  and  former  “Far 
Side”  creator  Gary  Larson  of  Universal 
—  also  enjoys  cooking  and  playing  the 
piano. 

Tennant,  49,  originally  wanted  to  be  a 
jazz  pianist,  but  ended  up  doing  various 
other  things  before  settling  on  a  car¬ 
tooning  career.  He  acted,  painted  hous¬ 
es,  sold  vacuum  cleaners,  and  worked  in 
an  ad  agency,  publishing  company,  law 
firm  and  catering  place. 

His  higher  education  experience 
includes  time  at  the  Chicago  Academy 
of  Fine  Arts  and  the  Berklee  College  of 
Music  in  Boston. 

Tennant  maintains  a  home-based  stu¬ 
dio  in  Rockport,  Mass,  (fax:  508-546- 
7747,  e-mail:  the5wave@tiac.net).  His 
studio  assistant  is  Debbie  Clarke,  who 
handles  billing  and  order  fulfillment,  and 
does  some  work  on  the  comic.  And  the 
cartoonist’s  wife,  Cindy,  is  a  video  indus¬ 
try  freelancer  who  also  helps  with  the 
growing  “5th  Wave”  business. 


‘Dilbert’  Sitcom 
May  Air  On  Fox 

AUVE-ACnON  sitcom  based  on 
“Dilbert,”  by  Scott  Adams  of  United 
Feature  Syndicate,  is  reportedly  being 


|«P£rtre»*"’  ■■ 


"I  just  don’t  Ktmviteeaie  naejs  gc*ig  " 


A  noncomputer  "Sth  Wave” 

developed  for  the  Fox  network  for  the 
1997-98  season. 

TMS  Launching 
Comic  By  Willis 

AN  JOSE  MERCURY  Neu’s  editorial 
cartoonist  Scott  Willis  has  created  a 
comic  that  is  being  syndicated  by 
Tribune  .Media  Services. 

The  daily  and  Sunday  “Scrimmages” 
stars  the  Madison  family,  which  includes 
Mike,  an  “aging  weekend  warrior”;  Jenny, 
a  TV  sports  reporter;  their  hyperkinetic 
sons,  Mac  and  Zeke;  and  their  soccer¬ 
playing  daughter,  Kelsey. 

Charter  subscribers  include  the 
Mercury  News,  Portland  Oregonian  and 


Ventura  County  (Calif.)  Star. 

The  award-winning  Willis  is  a  graduate 
of  Ohio  State. 

Copley  Offering 
Breen  Cartoons 

STEVE  BREEN,  EDITORIAL  cartoonist 
for  the  Asbury  Park  (N.J.)  Press,  is 
being  syndicated  by  Copley  News 
Service. 

The  26-year-old  Breen,  who  describes 
his  politics  as  “a  litde  right  of  moderate,” 
won  the  1991  Locher  and  Schulz  car¬ 
tooning  awards  for  his  work  on  the 
newspaper  at  the  University  of 
California,  Riverside. 

Differences  Are 
Focus  Of  ‘World’ 

UVVTORLD  OF  DIFFERENCE”  is 
W  being  offered  by  United  Feature 
Syndicate  starting  Feb.  3. 

United  said  the  weekly  column,  by  the 
Ohio-based  Art  Shriberg  and  Carol  Lloyd, 
is  a  “guide  to  understanding  other  peo¬ 
ple.”  It  addresses  differences  based  on 
race,  ethnicity,  culture,  gender,  religion, 
age,  sexual  orientation,  personality,  physi¬ 
cal  ability,  appearance  and  more. 

The  Q&A  feature  includes  a  “Diversity 
Moment”  sidebar  focusing  on  real-life  sit¬ 
uations. 

Shriberg  is  a  teacher,  motivational 
speaker,  clinical  counselor  and  author.  He 
holds  several  degrees,  including  an  Ed.D. 
from  Teachers  College  at  Columbia 
University,  an  M.Ed.  from  Boston 
University,  a  B.S.  from  the  Wharton 
School  of  Finance  at  the  University  of 
Pennsylvania,  and  an  Executive  M.B.A. 
from  Xavier  University,  where  he  is  an 
associate  professor  of  management. 

Uoyd  is  a  freelance  writer  and  editor 
with  experience  in  education,  health 
care,  child  development  and  other  fields. 
She  has  worked  with  various  community 


Mike  gets  ready  to  bike  in  this  ''Scrimmages'  strip  by  Scott  Willis. 
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1,039  versions  of  his  character.  Other 
posters  followed,  with  more  than  65,000 
sold  to  date.  And  Harcourt  Brace  pub¬ 
lished  a  “Penmen”  book  in  1995. 

The  Sunday  version  of  Blehm’s  strip 
has  a  “Find  the  Two  Identical  Penmen” 
theme. 

Clients  include  the  Colorado  Springs 
Gazette  Telegraph  (where  the  “Penmen” 
comic  first  appeared  in  1995),  Denver 
Post,  Detroit  Free  Press  and  Philadelphia 
Inquirer. 

Blehm,  31,  was  formerly  a  steel 
grinder,  golf  clubhouse  waiter  and  sports- 
medicine  student. 


organizations  and  groups,  and  handled 
corporate  communications  for  clients 
such  as  Procter  &  Gamble  and  Blue 
Cross/Blue  Shield.  She  has  an  M.S.  from 
the  University  of  North  Carolina  at 
Chapel  Hill  and  a  B.S.  from  the  University 
of  Pittsburgh. 

The  “Difference”  feature,  which  has 
run  in  the  Cincinnati  Enquirer  since  last 
February,  will  now  also  appear  in  papers 
such  as  the  Minneapolis  Star  Tribune 
and  Tampa  Tribune. 


Link  To  Military 
Scandal  Denied 


Carol  Lloyd  and  Art  Shriberg 


NYTS  Has  Black 
History  Package 


OVER  THE  YEARS, “Beetle  Bailey”  ere-  ;  seems  ‘unrelenting,’”  wrote  Dumas,  who, 
ator  Mort  Walker  has  received  a  |  like  Kennedy,  cited  the  huge  “Beetle” 
number  of  complaints  about  strips  show-  \  readership  and  client  list, 
ing  Gen.  Halftrack  ogling  Ms.  Buxley.  Kamb  also  wrote  that  Gen.  Halftrack 

The  King  Features  Syndicate  cartoon-  i  has  “pinched,  ogled  and  chased”  Ms. 
ist  responded  by  putting  the  secretary  in 
a  less-revealing  outfit  and  giving  her  the 
last  laugh  more  often  in  situations  with 
the  general. 

But,  according  to  a  story  distributed  by 
the  Knight-Ridder/Tribune  News 
Service,  complaints  about  “Beetle”  rose 
anyway  after  the  recent  rape  and  harass¬ 
ment  scandal  in  the  real-life  Army. 

In  the  story,  Lewis  Kamb  wrote,  “King 
Features  says  there  has  been  a  definite 
increase  in  complaints  about  the  comic 
strip  since  the  Army  scandal  surfaced.” 

King  comics  editor  Jay  Kennedy  told 
E&P  that  the  syndicate  did  get  a  few  calls 
from  readers  and  three  calls  from  news¬ 
paper  clients.  But  he  added  that,  given 
the  fact  that  “Beetle”  has  millions  of  read¬ 
ers  and  more  than  1,800  clients,  Kamb’s 
story  made  this  minor  reaction  seem 
more  significant  than  it  actually  was. 

Kennedy  further  stated  that  it  is  unfair 
to  relate  the  comic  to  something  like  the 
Army  sexual  misconduct  scandal.“‘Beetle 
Bailey’  doesn’t  mirror  real-life  events  in 
the  Army,”  he  said,  noting,  by  way  of 
example,  that  the  strip  never  really  allud¬ 
ed  to  the  Vietnam  War. 

The  Kamb  stor>'  also  stated  that  com¬ 
plaints  about  “Beetle”  —  which  has  also 
been  accused  of  being  too  violent,  insen¬ 
sitive  to  overweight  women  and  Asian 
Americans,  etc.  —  have  been  “unrelent¬ 
ing”  over  the  years. 

“Beetle”  assistant  Jerry  Dumas,  in  an 
op-ed  piece  for  the  Greenwich  (Conn.) 

Time  that  also  ended  up  on  the  KRT 
wire,  responded  that  Walker  gets  about 
50  letters  a  week  —  of  which  “three  to 
five  will  be  complaints.”  This  “hardly 


Astrology  Writer 
Dixon  Dies  At  79 

JEANE  DKON,  'WHO  wrote  a  horo¬ 
scope  column  for  Universal  Press 
Syndicate  and  authored  a  number  of 
astrology-related  books,  has  died  at  the 
age  of  79. 


‘Penmen’  Inked 
To  CS  Contract 

CCQENMEN"  IS  BEING  distributed  by 
±  Creators  Syndicate. 

The  wordless  daily  and  Sunday  comic 
is  by  Gary  Blehm,  a  Washington  state 
native  who  drew  his  first  Penman  char¬ 
acter  at  the  age  of  12. 

Blehm  went  on  to  study  commercial 
art  in  Colorado  Springs  (where  he  now 
lives),  and  design  a  “Find  the  Two 
Identical  Penmen”  poster  containing 


A  Penman  character  goes  fishing  in  this  comic  strip  from  November. 
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14,639  Markets  •  11,498  Towns/Cities  •  All  3,141  Counties  •  All  313  MS  As 

Dare  to 
Comp 

The  most  comprehensive  demographic  and 
economic  source  book  available  today! 


Profiles  All  Counties  and 
Cities  (>2,500  pop.) 


Forecasts  of  All  9  Major 
Retail  Sales  Categories 


Narratives  Outlining 
Significant  Trends 


History  of  Accurate 
Forecasting  {+/-2%) 


Affordably  Priced 


Your  Current 
Source  Book 


U.S.  MARKET 
?  FORECASTS 

Yes! 


Yes! 

Yes! 


$395-$750? 


Yes! 


U.S.  Market  Forecasts  answers  the  need  for  a  compre¬ 
hensive,  affordable  single-volume  reference  for  U.S.,  state, 
county,  MSA  and  city  (all  cities/towns  of  2,5(X)+  popula¬ 
tion)  demographics.  PLUS  exclusive  1997  economic  and 
demographic  forecasts;  calculated  by  the  same  research 
group  that  has  established  a  reputation  for  accuracy  in  the 
E&P  Market  Guide,  published  annually  since  1924  -  pro¬ 
jection  accuracy  proven  to  be  within  2  percentage  points  of 
actuals!  (Latest  forecast  98.2%  accurate!!)  You  get  popula¬ 
tion,  ethnicities,  income,  households,  housing  by 
value/rent/own,  education  levels,  employment,  retail  sales, 
snapshot  overviews,  ranking  tables,  and  much  more!  All  for 
only  $269. 

TO  ORDER  OR  FOR  MORE 
INFO  CALL:  (212)  675-4380 

Fax  your  order  to:  (212)  691-6939 
Order  through  our  Web  site  http:/, 'www.mediainfo.com 
Mail  your  check  and  order  with  shipping  instructions 
(no  P.O.  Boxes)  to:  Editor  &  Publisher, 

1 1  W.  19th  St.,  New  York,  NY  1001 1-4234. 


ALSO.. 

Edrtor&Pub 

The  compjiehensive  reference  to  newspaper 
markets  in  the  U.S.  and  Canada 
with  qualitative  and  quantitative 
data  as  well  as  projectioas.  Now  in 
its  73rd  annual  printing.Only  $100. 


Database  and  application  for  easy 
access  to  the  valuable  market  data 
from  BOTH  resources.  Mac, 
Windows  or  IX)S.  Only  $795 

(including  both  softbound  boolcs). 

i  100%  MONEY-BACK  GUARAh 


If  any  E&P  marketing  some  does  not  live  up  to 
5  your  expectations,  simply  return  it  within  15 
‘ft  days  for  a  full  refund  cf your  payment.  (Seals  on 
^  CD-ROMs  must  he  unbroken.) 


LEGAL 


Court  Unseals 
Records  For 
Newspaper 

Acting  on  legal  arguments  by  the 
Riverside,  Calif.,  Press-Enterprise,  a 
court  commissioner  unsealed  the  record 
of  a  child-custody  case  involving  a  fugi¬ 
tive  father  wanted  for  shooting  his  ex- 
wife’s  boyfriend. 

Curtis  Hemphill  allegedly  shot  and 
seriously  wounded  Los  Angeles  police 
officer  Vernon  Ward,  a  friend  of 
Hemphill’s  former  wife,  Keri. 

Then,  according  to  court  records, 
Hemphill  kidnapped  Keri  for  several 
hours  while  assaulting  her.  She  managed 
to  escape,  police  said. 

The  woman  subsequently  asked  for 
full  custody  of  their  children,  ages  2  and 
3,  and  a  restraining  order  against 
Hemphill.  She  also  moved  to  have  the 
court  file  sealed  to  protect  the  young¬ 
sters  from  publicity.  Press-Enterprise 
attorney  Sharon  Waters  aigued  that  Keri 
Hemphill  had  not  presented  the  “com¬ 
pelling”  reasons  normally  required  for 
closing  a  hearing  and  documents  to  the 
public. 

Mrs.  Hemphill’s  attorney,  Robert 
Deller,  countered:  “What  of  the  rights  of 
the  petitioner?  Her  rights  are  being 
affected  substantially.” 

He  said  she  also  would  be  afraid  to 
speak  about  the  case  if  it  is  opened  to  the 
public. 

Although  Commissioner  William 
Anderson  Jr.  acknowledged  that  Keri  had 
reason  to  be  fearful,  he  noted  that  a  num¬ 
ber  of  other  cases  similar  to  hers  are 
open. 

However,  Anderson  did  issue  a  three- 
year  restraining  order  against  Curtis 
Hemphill,  ordering  him  to  stay  at  least 
200  yards  away  from  his  ex-wife  and  the 
children. 

Discrimination 
Case  Against 
Editor  Settled 

CHRISTINE  LAVIN,  FORMER  editor  of 
the  Oakland  Tribune  who  sued  the 
paper  and  her  boss  for  wrongful  termi¬ 
nation  and  discrimination,  has  settled 
with  the  defendants. 

Details  of  the  settlement  were  kept 
confidential,  but  David  Burgin,  former 


editor  and  chief  of  the  Alameda 
Newspaper  Group,  said  in  an  interview 
that  under  its  terms,  “1  have  been  com¬ 
pletely  vindicated.  She  dropped  the 
charges.” 

Burgin’s  statement  was  confirmed  by 
his  San  Francisco  attorney,  Nancy 
Pritikin,  who  said,  “The  allegations 
against  Mr.  Burgin  personally  were 
dropped  and  against  ANG  as  well.” 

Marie  Reagan,  the  lawyer  who  repre¬ 
sented  ANG,  also  said  his  client  was 
cleared  of  the  charges  in  the  complaint. 

Lavin,  who  now  works  for  the  San 
Erancisco  Chronicle,  did  not  return 
phone  calls. 

Her  attorney,  Margaret  E.  Roeckl,  was 
out  of  the  country  and  could  not  be 
reached. 

“These  cases  are  easy  to  file,”  com¬ 
mented  Pritikin.  “They  have  become  the 
torts  of  the  nineties.  People  can  be  unfair¬ 
ly  portrayed.” 

In  September  1995,  Lavin  claimed 
Burgin  fired  her  because  of  her  romantic 
relationship  with  an  Oakland  council¬ 
man. 

The  termination  took  place,  she  said, 
when  she  declined  to  accept  a  lesser 
position  at  one  ANG’s  smaller  newspa¬ 
pers  in  the  East  Bay  after  refusing  to  end 
the  relationship. 

Following  the  settlement,  Burgin 
termed  Lavin’s  complaint  “an  absolute 
fabrication  —  a  blatant  attempt  at  extor¬ 
tion  and  damaging  me.” 

The  case  was  dismissed  by  the 
Alameda  County  Superior  Court  “with 
prejudice,”  which  means  it  cannot  be 
refiled. 

Paper  Sued 
For  Publishing 
Mayor’s  Finances 

A  MAYOR,  WHO  filed  for  personal 
bankruptcy’,  is  suing  the  Pasadena, 
CaiM.,  Star-News,  charging  it  with  illegally 
accessing  his  financial  records  in  report¬ 
ing  the  story. 

Named  as  defendants  are  publisher  Ike 
Massey,  editor  Lawrence  Wilson,  reporter 
Jennifer  Burry  and  other  staffers. 

Pasadena  Mayor  Bill  Paparian  alleges 
that,  in  researching  the  story  on  the 
bankruptcy  of  him  and  his  wife,  Sona,  the 
Star-News  violated  California  law  by 
improperly  obtaining  his  confidential 
consumer  credit  file  from  TRW,  a  credit 
reporting  company.  The  newspaper  has 


denied  the  allegation. 

According  to  the  bankruptcy  petition, 
the  Paparians  sought  to  be  relieved  of 
nearly  $100,000  in  debts,  including 
$37,341  in  credit  card  charges.  They  list¬ 
ed  a  total  of  $619,891  in  assets  and 
$678,492  in  debts. 

“This  is  not  about  the  First 
Amendment,”  Paparian,  a  lawyer,  told 
E&P. 

“They  improperly  accessed  informa¬ 
tion  that  is  protected  by  law.” 

Totally  untrue,  retorted  Massey  and 
Wilson. 

W’ilson  said  information  for  the  bank¬ 
ruptcy  story  was  taken  entirely  from 
public  records.  The  TRW  data,  he 
explained,  concerned  real  estate  owned 
by  the  Paparians. 

“He’s  mistaken,”  Wilson  asserted.  “The 
information  from  TRW  can  be  found  in 
any  real  estate  office  and  is  available  to 
the  public.” 

All  the  other  facts  in  the  story  were 
obtained  from  the  bankruptcy  filing, 
Wilson  added. 

“The  suit  has  no  merit,”  Massey  said. 
“We  will  defend  it  vigorously.” 

Star-News  attorney  Dennis  Hernandez 
said  the  paper’s  article  was  based  on 
public  records. 

“We  are  confident  a  court  will  decide 
in  the  newspaper’s  favor,”  he  stated. 

The  Superior  Court  lawsuit  asks  for  a 
minimum  of  $2,500  in  actual  damages 
and  a  maximum  of  $5,000  in  punitive 
damages  from  each  defendant,  plus  attor¬ 
ney  fees.  Paparian  is  acting  as  his  own 
lawyer  in  the  case. 

Paparian  had  been  at  odds  with  the 
Star-News  even  before  his  suit.  He  said  in 
the  interview  that  he  believes  the  paper 
has  been  unfair  to  him  in  its  coverage.  “I 
haven’t  talked  to  them  for  six  months,” 
he  said. 

Star-News  stories  involving  the  bank¬ 
ruptcy  and  lawsuit  rcpiorted  that  the 
mayor  did  not  return  a  total  of  eight 
phone  calls.  His  wife,  the  paper  said,  left 
a  recorded  message  saying  the  bankrupt¬ 
cy  was  a  “private  matter.” 


Pew  Extends 
Project 

The  pew  charitable.  Trusts  has 
extended  the  Radio  and  Television 
News  Directors  Foundation’s  civic  journal¬ 
ism  project  with  a  three-year,  $550,000 
grant  renewal. 
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Inks 

Continued  from  page  22 

for  Flint  Ink  Corp. 

Two  factors  are  converging  to  create 
the  threat  of  a  shortage. 

First,  the  boom  in  the  auto  industry  is 
pushing  up  demand  for  carbon  black, 
which  is  used  in  the  manufacture  of  tires. 
Tire  makers  use  a  lower  grade  of  carbon 
black  that  has  proven  unfit  for  printing 
inks. 

But  the  second  factor  that  could 
squeeze  supplies  is  a  price  anomaly: 
Right  now,  the  lower-grade  carbon  black 
commands  a  higher  price  than  the  spe¬ 
cialty  grades  used  by  ink  makers. 

“This  situation  of  specialty  grades 
being  cheaper  than  rubber  grades  is  an 
unheard  of  situation,”  said  Mark  W. 
Triplett,  director  of  operations  for  the  Ink 
Co. 

News  ink  makers,  said  Triplett,  “keep 
getting  pushed  further  and  further  down 
on  the  totem  pole.  They  don’t  want  to 
lose  us  because  as  the  auto  industry 
slows,  as  demand  for  tires  slows,  then 
they  are  going  to  want  us. 

“One  thing  we  have  in  our  favor  is  that 
we’re  a  very  stable  industry,”  he  added. 


Shop  Talk 

Continued  from  page  48 

opposed  the  publication  of  the  article 
and  condemned  the  newspaper  for  pro¬ 
moting  a  destructive,  immoral  lifestyle. 

As  part  of  my  re-education  about 
social  conservatives,  I  examined  the  pub¬ 
lished  and  unpublished  responses  to 
what  had  become  known  as  the  “lesbian 
wedding  story.” 

In  keeping  with  the  philosophy  of 
“civic  community,”  I  wondered  how  the 
language  used  by  those  who  opposed 
the  running  of  the  story  differed  from 
those  who  supported  it.  Was  this  story, 
which  ostensibly  was  about  a  public  pol¬ 
icy  issue,  really  a  religious  issue  as  those 
who  objected  to  it  had  espoused?  Or  was 
it  an  issue  of  civil  and  constitutional 
rights  as  supporters  of  the  same-sex  mar¬ 
riage  had  espoused? 

In  faa,  those  responding  to  the  story 
—  whether  pro  or  con  —  addressed  it  in 
terms  of  religion.  Opponents  and  sup¬ 
porters  were  equally  likely  to  refer  to 
“God,”“Christ”  or  “Christianity,”“family”  or 
“children,”  “normality”  or  “abnormality,” 
“conservatism,”  or  “morality.” 

Those  writers  who  opposed  the  arti¬ 
cle  were  more  likely  to  refer  to  the 
“Bible”  than  those  who  supported  the 
article.  Also,  opponents  were  more  likely 
to  refer  to  “sin,”  “offensiveness”  and 


“newspaper  bias.” 

Supporters  of  the  article  were  more 
likely  to  refer  to  “other  religions”  and  “tol¬ 
erance.” 

These  results  —  which  cannot  be 
applied  to  the  general  population  of 
readers  —  suggest  that  those  who  wrote 
in  response  to  the  article  share  a  com¬ 
mon  vocabulary.  It  was  significant  to  me 
to  note  that  those  who  supported  the 
publication  of  the  article  were  as  likely  as 
opponents  to  set  their  aiguments  in  the 
context  of  Christ  and  Christianity,  moral¬ 
ity  and  family.  It  was  clear  that  supporters 
were  claiming  their  right  as  stakeholders 
in  this  “religious”  and  “moral”  issue. 

It  is  also  interesting  to  note  that 
though  the  context  of  the  article  was  a 
public  policy  issue  growing  out  of  the 
pending  Hawaii  same-sex  marriage  deci¬ 
sion,  none  of  the  writers  framed  their 
arguments  in  those  terms. 

What  does  this  say  about  fixing  the 
problem  of  “disconnection”?  I  believe  it 
says  a  couple  of  things.  First,  the  news 
media  will  be  charged  with  the  endorse¬ 
ment  and  promotion  of  unpopular  or 
threatening  ideas  if  such  ideas  are  given 
prominent  display  —  centerpiece  posi¬ 
tioning  and  color  illustration.  This  is 
inevitable,  for  our  culture,  and  the  indus¬ 
try  itself,  and  has  blurred  the  lines 
between  commercial  information  (pro¬ 
motion]  and  news. 

A  big  color  ad  for  sportswear  is  send¬ 
ing  the  reader  a  promotional  message.  A 
big  color  photograph  of,  in  this  case,  two 
women  preparing  for  their  commitment 
ceremony  triggers  the  same  synapses  in 
the  mind  of  the  reader:  “You  want  me  to 
buy  this.”  And  for  social  conservatives, 
this  is  unacceptable,  if  not  anathema. 

Secondly,  it  should  be  clear  to  all  media 
practitioners  that  if  the  public  is  to  be 
invited  to  engage  in  the  discussion  of  pub¬ 
lic  issues,  the  language  placing  the  issue  in 
context  must  be  precise.  For  example,  at 
the  core  of  many  of  the  letters  responding 
to  the  wedding  article  was  the  writer’s 
defense  of  “normality”  and  “family.” 

When  journalists  report  on  a  sexuality 
issue,  they  would  do  well  to  avoid  using 
such  terms  outside  of  a  clear  context. 
Why?  Simply  put,  one  cannot  assume 
unanimity  in  understanding  across  all 
readers.  Also,  to  do  otherwise,  would  be 
to  sanction  one  definition  of  “familj'”  or 
“normality”  over  others.  (This  is  not  a 
new  concept.  Social  service  providers 
have  been  struggling  with  these  con¬ 
cepts  for  years.) 

The  same  would  hold  for  using  terms 
like  “conservative,”  “fundamentalist”  or 
“evangelical.”  Precision  is  the  key  to  bet¬ 
ter  understanding,  if  not  acceptance,  of 
diverse  viewpoints. 


In  the  final  analysis,  the  measure  of 
success  of  the  “reconnection”  will  be  in 
the  product.  If  the  charges  of  misrepre¬ 
sentation  of  members  of  faith  communi¬ 
ties  and  their  views  are  substantive,  what 
is  to  be  done  to  remedy  this? 

And  what  of  the  other  disconnected 
communities?  Should  invitations  be 
extended  to  them  and  how  might  they 
be  identified  and  gaps  bridged? 

Those  questioas  remain,  not  only  for 
the  State  but  for  all  newspapers.  And  if 
they  are  to  thrive  they  must  answer  the 
questions  deftly  and  sensitively. 


New  Postal 
Bill  Introduced 

POSTAL  SERVICE  REFORM  legislation 
“substantially  identical”  to  that  intro¬ 
duced  in  the  last  Congress  has  been  put 
forward  by  Rep.  John  M.  McHugh  (R- 
N.Y.),  sponsor  of  the  previous  action. 

Introducing  the  measure  in  tlie  open¬ 
ing  hours  of  the  105th  Congress, 
McHugh  said  any  differences  between 
the  bills  “reflect  the  legislative  reform 
enacted  into  law  at  the  close  of  last 
year’s  legislative  session.” 

McHugh  is  proposing  that  the  current 
zero-sum-gain  system  of  calculating  rev¬ 
enues  be  replaced  with  one  that  allows 
the  USPS  to  make  a  profit,  as  well  as 
dividing  mail  into  two  categories:  non¬ 
competitive  mail  and  competitive  mail. 

Northwestern 
Gets  Knight 
McCormick  Grants 

The  JOHN  S.  and  James  L.  Knight 
Foundation  and  the  Robert  R. 
McCormick  Tribune  Foundation  have 
approved  grants  totaling  $  1 .25  million  to 
the  Newspaper  Management  Center  at 
Northwestern  University. 

The  grants,  $625,000  from  each  foun¬ 
dation  over  three  years,  cover  1997-2000. 
The  funds  will  support  NMC’s  executive 
education  programs  and  partnerships 
with  newspaper  and  related  media  com¬ 
panies  to  do  cutting-edge  applied 
research.  The  results  of  that  work  form 
the  core  part  of  the  center’s  teaching. 

NMC,  a  joint  venture  of  the  Medill 
School  of  Journalism  and  the  J.L  Kellogg 
Graduate  School  of  Management,  was 
founded  in  1989  to  teach  newspaper  exec¬ 
utives  the  newest  in  management  skills, 
bring  outside  perspectives  to  newspaper 
leaders  and  develop  applied  expertise  to 
help  tackle  industry  problems. 
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Report 
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which  is  discussed  in-depth  in  the 
report)  including: 

♦  “The  executive  and  legislative 
branches  were  least  concerned  with  the 
First  Amendment.” 

♦  “In  1996,  with  some  notable  excep¬ 
tions,  the  First  Amendment  treatment  of 
different  media  continued  to  be  Balkan- 
ized.The  print  medium  has  traditionally 
enjoyed  the  strongest  level  of  free- 
speech  protection  ....  Broadcasters  and 
cable  operators,  who  have  historically 
enjoyed  less  constitutional  protection, 
were  hard  hit.” 

♦  “Government  regulators  showed 
great  enthusia.sm  for  extending  their 
grasp  to  cyberspace  . . .  one  of  the  most 
disturbing  trends  of  1996.” 

♦  “The  well-being  of  children  is  now  a 
more  important  value  than  freedom  of 
speech  ....  The  fundamental  principle 
of  freedom  of  speech  has  become  just 
another  value  to  be  balanced  against  the 
policy  goals  of  the  hour,  and  traded  off 
when  necessary.” 

In  each  of  the  four  subject  areas,  the 
Media  Institute  First  Amendment  Advi¬ 
sory  Council  graded  the  three  branches 
of  government  as  follows  (only  the  judi¬ 
cial  branch  is  graded  in  the  libel 
law/punitive  damages/prior  restraint  cat¬ 
egory  because  action  there  occurred  in 
court): 

Executive  branch:  online  issues,  C- 
minus;  Broadcasting  and  cable  television, 
D;  Commercial  speech,  D. 

Legislative  branch:  online  issues,  D; 
Broadcasting  and  cable  television,  D-plus; 
Commercial  speech,  D-plus. 

Judicial  branch:  Online  issues,  B;  Broad¬ 
casting  and  cable  television,  C-plus;  Com¬ 
mercial  speech,  B;  Libel  law/punitive 
damages/prior  restraint,  B. 


Campus 

Continued  from  page  15 

is  not  a  good  idea  from  a  journalistic 
training  perspective  for  students.” 

She  contends  the  university  worries 
excessively  about  whether  it  will  be  sued 
if  the  students  defame  or  libel  someone. 

“We  take  care  of  that,”  Lawrence 
explained.  “Students  always  go  to  Ron 
with  their  libel  problems.  1  think,  how¬ 
ever,  that  Ron  should  report  to  our  publi¬ 
cations  board  rather  than  the  state  of 
Texas.” 

Ron  Gibson,  whose  title  is  editorial 
manager  of  the  Daily  Texan,  has  been  by 
all  accounts  an  invaluable  resource  to  an 
entire  generation  of  student  journalists. 


And  he  thinks  there  is  no  reason  for 
Lawrence  to  revise  his  job  description. 

“There  is  a  difference  between  prior 
review  and  prior  restraint,”  said  Gibson. 
“People  say  that  we  shouldn’t  read  copy 
before  the  editor  sees  it.  But  how  do  you 
know  what  the  students  have  done 
wrong  unless  you  do? 

“They  come  to  me  with  all  kinds  of 
questions.  Sometimes  it  has  to  do  with 
taste.  1  always  tell  them  to  think  about 
their  audience.  Sometimes  they  worry 
about  things  they  shouldn’t  be  worrying 
about  at  all.” 

But  Lawrence  and  Goodman  of  the 
Student  Press  Law  Center  are  concerned 
about  the  future  of  the  Daily  Texan 
structure. 

“Ron  Gibson  has  the  right  to  edit 
copy,  but  he  would  never  do  that,”  said 
Mark  Goodman.  “Everyone  loves  him 
because  he  does  such  a  great  job.  But  the 
question  is,  what  will  happen  when  Ron 
retires?  If  I  were  the  editor  there,  I  would 
worry  about  that.” 


Plan 

Continued  from  page  1 7 

ration  with  other  associations. 

“I  don’t  feel  where  collaboration 
makes  sense  we  should  feel  we  have  to 
go  it  alone,” Applegate  said. 

Often,  Inland’s  woricshops  are  held  in 
cooperation  with  the  press  association  in 
the  state  where  they  are  held.  Inland’s 
premiere  research  project  —  the  79-year- 
old  Daily  Newspaper  Cost  and  Revenue 
Study  is  now  co-sponsored  with  the 
International  Newspaper  Financial  Exec¬ 
utives  —  and  the  Newspai>er  Industry 
Compensation  Survey,  which  Inland  pub¬ 
lishes,  is  a  project  of  associations  ranging 
from  the  Newspaper  Association  of 
America  and  the  National  Newspaper 
Association  to  the  New  England  News¬ 
paper  Association. 

One  thing  Applegate  does  not  antici¬ 
pate  for  his  year  in  the  presidency  is  a 
dues  increase. 

“Dues  have  not  risen  since  I’ve  been 
active  in  Inland,  and  that’s  about  10 
years,”  he  said. 

Inland  annual  dues  arc  based  on  circu¬ 
lation  and,  for  daily  newspapers,  range 
from  $29.30  per  1,000  circulation  papers 
under  5,000  circulation  to  $31.20  per 
1,000  for  papers  over  20,000  circulation. 
There  is  a  cap  of  $1,855. 

One  reason  dues  have  held  steady  is 
the  fund-raising  drive  chaired  by  Apple- 
gate  two  years  ago.  The  Inland  Founda¬ 
tion  first  set  a  goal  of  $5(X),{X)0  in  volun¬ 
tary  contributions  from  members  and 
associates. 


“The  initial  contacts  were  so  success¬ 
ful  we  raised  the  goal  to  $750,000,” 
Applegate  recalled.  In  the  end,  $800,0(X) 
was  contributed. 

“We  have  a  lot  of  people  who  believe 
in  the  goals  of  Inland  and  who  will  step 
up  to  the  plate  when  they  arc  needed,” 
Applegate  said. 

A  graduate  of  the  University  of  Kansas 
journalism  program,  Applegate  began  his 
newspaper  career  in  1959  as  a  reporter 
with  the  Salina  (Kan.)  Journal.  After 
working  at  Ft.  Hays  State  University  in 
Kansas  as  a  news  service  writer  and 
journalism  instructor,  Applegate  in  1965 
was  appointed  assistant  dean  of  the 
William  Allen  White  School  of  Journalism 
at  the  University  of  Kansas. 

Applegate  joined  Gannett  Co.  in  1S>69 
as  a  manager  of  recruiting  and  training. 
Over  the  next  two  decades,  he  served  as 
editor  and  then  publisher  of  the  Ithaca 
(N.Y.)  Journal’,  publisher  of  the  Lafayette, 
lad..  Journal  and  CoMner;and  publisher 
of  the  Lansing  (Mich.)  State  Journal. 

He  joined  Indianapolis  Newspapers  in 
July  1990  as  general  manager  and  has 
also  been  president  since  May  1993. 


High  School 
Students  get 
Hands-On  Training 

Thanks  to  the  Record  of  Bergen 
County,  N.J.,  and  the  S.l.  Newhouse 
School  of  Public  Communications  at 
Syracuse  University,  15  North  Jersey  high 
school  students  won’t  have  to  wonder 
what  it’s  like  to  be  a  journalist. 

Through  the  second  minority  journal¬ 
ism  worieshop  sponsored  by  the  two 
entities,  the  students  received  hands-on 
experience  on  the  rigors  of  working  in 
the  news  business. 

The  students  participated  in  a  mock 
press  conference,  toured  a  local  televi¬ 
sion  station,  and  attended  classes  dealing 
with  ethics,  the  Internet,  computer- 
assisted  reporting,  radio  news  writing 
and  the  history  of  black  journalism. 

“The  workshop  is  one  way  the  Record 
tries  to  cormect  with  parts  of  our  larger 
community  that  often  feels  disenfran¬ 
chised  from  our  normal  coverage,”  said 
Malcolm  A.  Borg,  the  newspaper’s  chair¬ 
man.  “Too  few  minorities  go  into  print 
journalism  as  a  career,  so  we’re  providing 
an  opportunity  for  some  of  them  to  get 
an  on-the-job  learning  experience.” 

The  Record  has  agreed  to  offer  paid 
summer  internships  to  any  student  who 
completes  the  workshop  and  subse¬ 
quently  attends  the  Newhouse  School. 
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IN  BRIEF 


Floods  are 
big  news 
for  January 

The  flooding  in  the  Pacific 

Northwest  was  the  most  closely 
watched  news  story  in  January,  with  about 
a  third  (34%)  of  the  public  paying  very 
close  attention,  according  to  the  latest 
report  from  the  Pew  Research  Center  for 
the  People  &  the  Press. 

Not  surprisingly,  the  flood  news  was 
watched  very  closely  by  considerably 
more  people  in  the  West  (62%)  than  in  the 
East  (26%),  Midwest  (23%)  or  South  (30%). 

Social  Security  reform  was  next  on  the 
interest  list,  with  29%  of  Americans  report¬ 
ing  they  paid  very  close  attention  and, 
again  not  surprisingly,  more  of  them  over 
age  50  (44%)  than  under  age  30  (16%). 

Less  than  a  quarter  of  respondents 
(23%)  very  closely  followed  the  news 
about  ethical  charges  against  Speaker  of 
the  House  Newt  Gingrich  (R-Ga.), 
although  there  was  not  a  marked  differ¬ 
ence  between  Democrats  (29%)  and 
Republicans  (24%). 

The  Ebonics  controversy  captured  the 
very  close  attention  of  only  22%  of  the 
public,  with  blacks  (31%)  and  Hispanics 
(30%)  more  likely  to  have  paid  close  atten¬ 
tion  than  whites  (21%). 

Though  few  people  very  closely  fol¬ 
lowed  news  about  contributions  to  the 
Democratic  National  Committee  (17%), 
more  Republicans  (22%)  than  Democrats 
(16%)  showed  close  interest. 

Rounding  out  the  list  of  news  stories  in 
January  were  the  president’s  Cabinet 
choices  (followed  very  closely  by  15%  of 
the  public),  the  hostage  crisis  in  Peru 
(14%),  the  new  television  rating  system 
(13%),  tensions  between  Israelis  and 
Palestinians  (12%),  protests  in  Belgrade 
(7%)  and  NATO  expansion  (5%). 

Respondents  also  were  asked  what  they 
thought  were  the  single  most  important 
news  stories  of  1996. 

Among  the  53%  ^^o  cited  domestic 
news,  the  breakdown  was  as  follows  (mul¬ 
tiple  responses  were  allowed):  presidential 
campaign/election,  16%;TWA  plane  crash, 
14%;  Oklahoma  City  bombing,  4%;  O.J. 
Simpson  case/trial,  3%;  Olympic  bombing, 
2%;  the  ongoing  Whitewater  investigation, 
2%;  the  Summer  Olympics  in  Atlanta,  2%; 
welfare  reform,  1%;  the  Gingrich  ethics 
violation/investigation,  1%;  plane  crashes 
in  general,  1%;  congressional  election,  1%; 


natural  disasters,  l%;the  federal  govern¬ 
ment  shutdown,  1%;  the  arrest  of  the 
alleged  Unabomber,  1%;  the  economy,  1%; 
and  6%  responded  “other.” 

Within  the  1 1%  citing  international 
news  as  most  important,  respondents 
(again  allowed  more  than  one  answer) 
cited:  sending  troops  to  Bosnia  and  the 
ongoing  conflict  there,  5%;  the  breakdown 
of  the  Mideast  peace/renewed  conflict, 

2%;  the  bombing  of  the  U.S.  military  base 
in  Saudi  Arabia,  1%;  the  assassination  of 
Israeli  Prime  Minister  Rabin,  1%;  and  3% 
said  “other.” 

Flag  amendment 
on  horizon 
in  Congress 

Theamerican  society  of 

Newspaper  Editors  is  urging  mem¬ 
bers  for  their  help  in  alerting  readers  and 
legislators  of  the  First  Amendment  threat 
of  another  constitutional  amendment  ban¬ 
ning  desecration  of  the  American  flag. 

In  an  alert  to  ASNE  members  and  other 
media.  Freedom  of  Information 
Committee  chair  Diane  McFariin,  editor  of 
the  Sarasota  (Fla.)  Herald-Tribune, 
warned  that  a  vote  in  Congress  could 
come  early  in  February,  and  it  is  expected 
to  be  close. 

“We  ask  that  you  consider  writing  edito¬ 
rials  and  sending  copies  to  members  of 
Congress  fiom  your  state,  along  with  your 
own  lettei^’  McFariin  wrote,  attaching  a 
sample  editorial  by  ASNE  president  Robert 
H.  Giles,  editor  and  publisher  of  the  Detroit 
News. 

McFariin  asked  that  copies  of  editorials 
or  other  commentary,  including  the  Giles 
piece,  be  sent  to  ASNE  counsel  Dick 
Schmidt,  fax:  (202)  2934827;  e4naU: 
rms@cohnmarks.com. 

WICI  foundation 
becomes  private 

The  women  in  communications 
Foundation,  the  philanthropic  arm 
ofWomen  in  Communications  Inc. 
(WICD,  has  become  a  private  founda¬ 
tion  designed  to  support  the  education¬ 
al  and  professional  advancement  of 
women  in  the  communications  field. 

In  addition  to  its  existing  activities, 
the  foundation  plans  to  establish  a 


:  resource  center  on  trends  and  issues 
I  affecting  women  in  the  profession,  dis- 
I  seminate  information,  offer  executive- 
I  level  communication  brokering  ser- 
I  vices,  and  eventually'  conduct  and  pub- 
1  fish  its  own  research. 

I  The  foundation  was  incorporated  in 
j  1981. 

Last  October,  WICI  restructured  itself 
I  under  the  name  Association  for  Women 
I  in  Communications.The  foundation  will 
I  continue  to  work  closely  with  the  asso- 
i  ciation,  as  well  as  forging  new  ties  with 
I  others. 

Foundation  chair  is  Karen  Carnahan, 
i  a  principle  in  the  firm  Carnahan,  Smith 
I  &  Gunter  Inc.,  Portland,  Ore.  Executive 
I  director  is  Gale  Clarke  Ellsworth,  former 
I  executive  director  ofWICI. 
i  The  foundation  is  recruiting  trustee 
I  candidates. 

\IAPA  group 
I  meets  with 
i  Latin  presidents 

A  DELEGATION  FROM  the  Inter 
American  Press  Association  visited 
I  three  Latin  American  presidents  late  last 
I  month  to  urge  them  to  take  actions 
I  against  unpunished  crimes  against  journal- 
i  ists. 

The  delegation  visited  President  Alvaro 
I  Ami  of  Guatemala,  Ernesto  Zedillo  of 
i  Mexico  and  Ernesto  Samper  of  Colombia 
j  on  Jan.  17, 24  and  27,  respectively. 

While  in  Mexico,  the  group  examined 
I  other  violations  against  press  fieedom 
i  reported  by  newspapers  finom  Mexico 
I  Qty  and  the  northern  Mexico  city  of 
j  Nuevo  Laredo. 

i  The  IAEA  mission  was  part  of  a  continu- 
i  ing  project,  sponsored  by  the  Johns,  and 
I  James  L  Knight  Foundation,  called 
j  “Unpunished  Crimes  Against  Journalists,” 

I  and  the  outgrowth  of  a  two-year  investiga- 
i  tion  into  the  murders  of  journalists  in 
I  Latin  America.  A  report  issued  recently  by 
j  the  lAPA  pointed  out  that  most  of  the  165 
j  murders  of  journalists  committed  in  the 
I  last  eight  years  remain  unsolved  and 
I  unpunished. 

I  David  Lawrence  Jr.,  publisher  of  the 

j  Mwwi //emW,  led  the  delegation  in 
I  Guatemala. 

IAEA  Eresident  Luis  Gabriel  Cano,  pub- 
j  lisher  of  £Z£j5pec&atorm  Bogota,  joined 
I  the  mission  in  Mexico. 
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11 W.  19th  Street  •  New  York,  NY  10011  •  Phone  (21 2)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (8001  322-5101 
http:/ /www.time-data.com 
e-mail;  star2020@time-data.com 

CARTOONS 


NEWSHQUNPS 


A  comic  strip  that  will  redefine 
your  mindl  Don't  pass  up  the 
very  future  of  comic  strip  satire! 
Write  for  info:  Future  Features 
Syndicate,  1923  N.  Wickham  Rd, 
#117,  Melbourne,  FL  32935. 
Phone:  407-259-3822 
Fax:  407-259-1471 
E-mail:  futrfeat@iu.net 
Or  check  it  out  on  the  web  at: 
http://www.spindata.coniiy 
futrfeat/Newshounds.html 


ENTERTAINMENT 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


FEATURES  AVAILABLE 

LOOKING  FOR 
NEW  PERSPEaiVES? 

Call  The  Nation  News  Service.  The 
Nation,  America's  oldest  weekly  mag¬ 
azine,  has  an  unmatched  line-up  of 
America's  best  writers  available  for 
reprinting  at  very  reasonable  rates. 
Don't  miss  this  opportunity  to  shore 
some  of  America's  most  illuminating 
writers  with  your  readers.  Recent  syn¬ 
dicators  include  The  Los  Angeles  Times, 
The  Boston  Globe,  The  Washington 
Post,  and  The  Chicago  Tribune.  For 
information,  including  how  to  receive 
weekly  media  advisories,  please  con¬ 
tact  A^x  Block  (212)  242-8400.  Or  e- 
mail:  mxblock@aol.com.  Or  write: 
Nation  News  Service,  72  Fifth  Avenue, 
New  York,  NY  10011. 


FEATURES  AVAILABLE 

QUALITY  BARGAIN.  3  comic  strips,  3 
panel  cartoons,  crossword  puzzle.  4 
samples  of  each.  Send  $1().  Classic 
Features,  1020  E.  Pass  Road,  Gulfport, 
MS  39507. 

HUMOR 

She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sondro,  (847)  639-1232 _ 

IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Naness, 
119  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)  698-6979. 

http:  /  /  www.h2net.  net/p/nutshell 

UFESTYLES 

OFF  THE  WALL 

If  anyone  deserves  the  title  os  the  new 
generation's  successor  to  Lewis  Grizzard, 
it  must  go  to  P.S.  Wall  and  her  off-the- 
wall  commentaries  on  life  as  she  sees  it. 

This  weekly  column  of  600  words  is 
quirky,  hip,  outrageous  and  very,  very 
funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


Age  does  not  protect  you  from  love.  But 
love,  to  some  extent,  protects  you  from 
age. 

Jeanne  Moreau 


MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 
http://www.ny.frontiercomm.net/ 
-cinemon/cineman.htm 

PUZZLES 

BRAINSQUEEZE 


The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 


(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


CARTOONS 


"...  ihe  most 
talented 
cartoonist  to 
emerge  is 
Tucky  A  his 
King  A  Kango' 
characters...'' 
•Pamela  B.  Scott 
San  Fmncisco  Examiner 
For  samples,  call  Tucky  at  (5 10)  682-9430 


ANNOUNCEMENTS 


MEDIA  REPRESENTATION 

NEW  MEDIA  Representatives  available 
for  So.  Florida  and  Caribbean.  Fully, 
staffed,  experienced  and  professional. 
Join  Blue  Chip  Client  Base  for  represen¬ 
tation.  Contact  Mediamerica  (954) 
920-8505. 


NEWSPAPER  APPRAISERS 

Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 

The  simple  is  not  easy.  ,  , 

Bill  Schumannn 


NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  doily  ond  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 
Fox  (334)  566-0170 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 

RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lone 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 

PROFITABLE,  GROWING  Texas 
weekly.  Gross  revenues  $1,300,000. 
Paper  enjoys  nice  cash  flow  in 
dynamic  growth  market.  Owner  will 
retire.  Price:  $1,650,000.  Terms. 

Isolated  Arkansas  weekly  in  nice  solid 
community.  Gross  sales  $300,000. 
Second  generation  ovmers  to  retire  due 
to  health.  Price  of  $400,000  includes 
two-unit  News  King  press.  Terms. 

Solid,  unopposed  Kansas  weekly  in 
excellent  growing  town.  Owner  has 
other  interests.  Poper  has  great  poten¬ 
tial  for  a  full-time  publisher,  and  with 
new  community  growth.  Gross  sales 
$200,000.  Terms. 

RICKENBACHER  MEDIA 
3828  Mockingbird  Lane 
Dallas,  TX  75205 
(214)  520-7025 

FREE  LIST:  Texas  and  Oklahoma  news¬ 
papers  for  sale.  Bill  Berger,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)  476-3950 

MASSACHUSEHS: 

Attractive  lifestyle  magazine,  $205,000. 
WEST  COAST: 

Senior  publication,  $1 ,000,000. 
Mayo  Communications 
(813)971-2061 


A  machine  doesn't  think,  not  even  a 
clever  laptop. 

M.  Shaingarten 


Bolitho-Cribb  Report:  http://www.cribb.com  | 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 


John  T.  Cribb 


1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  )cribbeimt.net 


Newspaper  Brokerage 
'  &  Appraisal 
406-586-6621 

Fax  406-586-6774 
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(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 
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#  COPIES 


COLOR  PUBUCATION 

UlTTk  1996  iNTERNAnONAL 

_ Yearbook 

•Of  I TI?  1997  Editor&Publisher 

Market  Guide 

g  <1  »|.^pm.T  1997  E&P^PP  Community, 
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New  York  and  Ohio  residents  must  add  applicable  tax. 
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COST/COPY 

$125 

$100 


SHIPPING 


TAX** 


MY  TOTAL  order 


Your  Business  (Check  one  Category  Only) 

1.  □  Newspaper 

11.  □  Service  Industry 

2.  □  Newspaper  Equip.  Mfr. 

^Z  □  Unversity/Public  Ubrary 

3.  □  Syndicate/News 

13.  □  Rnandal 
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4.  □  Advertising  Agency 

15.  □  Public  Transportation 

5.  □  Public  Relations  Rmn 

16.  □  Individual 

6.  □  Legal  Rrm 

17.  □  Publishing  Other  Than 

7.  □  Government 

Newspaper 

8.  □  Mfr.  -  (Seneral 

18.  □  Real  Estate 

9.  □  Mfr.- Auto  &  Truck 

19.  □  Other 

10.  □  Mfr.-Food 

Mail  to;  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number:(212)  691-6939. 
e-mail  us  at  edpub@mediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://wvvwjTieciainfbxom 


BLUt: 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 


Stock  your  library  with  the  indispensable  news¬ 
paper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


RED! 


Editor  &  Publisher 

International  Year  Book 
The  premier  US  & 
International  directory  of 
daily  and  weekly  news¬ 
papers.  Published  in  two 
volumes,  the  YEAR  BOOK 
includes  priceless  news¬ 
paper  data,  installed 
equipment,  contacts, 
phone/fax  numbers, 
e-mail  and  Web  sites. 
Continuously  published  since  1924.  Also  available 
on  CD-ROM  with  or  without  listing  capabilities. 

Call  for  details  and  FREE  demonstration  disk! 


WHO’S 
19% 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  CIty-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250 
daily  newspaper  counties  and 
cities.  Valuable  '97  economic  fore- 
casts.  An  indispensable  tool  for  your 
marketing  needs.  Also  available  on 
CD-ROM.  Call  for  more  information. 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 

Specialty  &  Free  Publications 
Year  Book.  Brand-new  directory 
of  US  &  Canadian  weekly, 
community,  free,  niche,  alter¬ 
native  and  TMC  publications. 

Includes  newspaper  data,  contacts, 
phone/fax  numbers,  Web  site  URL,  e-mail 
addresses  and  MORE! 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


Editors? 

PUBLISHER 


CIRCULATION  DEPARTMENT 
11  W  19TH  ST. 

NEW  YORK  NY  10114-0111 


1 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


HAWAII 

PUBLISH  IN  PARADISE!  $195K  for  a 
profitable  upbeat  monthly  community 
newsmagazine  in  Hawaii.  Solid  read¬ 
ership  and  advertiser  base.  Ten  years 
strong  and  growing.  (808)  263-3535. 


SEND  E&P  BOX  REPLIES  TO: 
Editor  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


Never  complain,  never  explain. 

Henry  Ford  II 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
ocquisitians  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  doily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


WE  ACCEPT 
MASTERCARD/VISA 


PUBLICATIONS  FOR  SALE 


INVESTOR-BUYER 

Pacific-based  full  color  magazine.  3 
successful  years.  Growth  potential  in  sub¬ 
scription/consumer  market.  Seeks 
investors/buyers  to  expand  to  US.  Has 
inflight  placements  and  dive/travel 
orientation. 

Tim  Rock/Pacific  Below 
Box  24666 
Barrigoda,  GU  96921 
Ph/Fox  (671)  649-2160 
E-mail:  pocbeloNvdkuentos.guam.net 


life  is  a  cut-up. 

WS  Burroughs 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


GMA  SLS-1000  INSERTER  New  in 
1990,  installed  in  1992.  2  into  1,  with 
forwarding  station  and  conveyor. 
Many  spare  parts.  Excellent  condition. 
Available  imnnediately. 

Contact  Frank  (305)  380-1 01 2 


PRE  OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


STEPPER  COLLATOR/INSERTER  with 
fold  'n  tie  head.  Colatte  &  Insert  3  into 
1  or  collate,  (old  and  tie  3  pieces  with 
or  without  cover  wrap.  Up  to  1  OK/hr. 
Excellent  condition.  (919)  726-7081, 
ext.  242  or  233. 


USED  MAILROOM  EQUIPMENT 
Stondlee  arxl  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROaS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 


PRESSES 


-  GOSS  URBANITE,  22  3/4',  1300 
series,  1 4  units 

-  GOSS  URBANITE,  22  3/4',  1 200 
series  (older,  1 0  units 

-  GOSS  URBANITE,  22  3/4'  pre-1000 
series,  6  units,  1  (older 

-  GOSS  COMMUNITY  SSC,  22  3/4", 
8  units,  2  folders 

-  GOSS  COMMUNITY  SSC,  21  1/2', 
2-4  high  -  1  folder,  H/N-HS 

-  HARRIS  V-1 5A,  6  units,  1  -JF  7, 

22  3/4' 

-  HARRIS  V-15D,  5  units,  JF-25B, 

22  3/4',  88’ 

-  HARRIS  V-15D,  5  units,  JF-25, 

22  3/4",  83' 

-  HARRIS  V-25,  5  units,  JF-25B, 

22  3/4",  81’ 

-  WEB  LEADER,  14  units,  2  Quad,  3 
folders,  22  3/4" 

Bell  Camp  Inc. 

Tel:  (201)492-8877 
Fax:  (201)492-9777 


4-unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4'  cutoff.  Outstand¬ 
ing  condition.  Call  Patrick  at 
(970)  887-3334 


5-UNIT  HARRIS  VI 5D  22  3/4'  press 
with  JF-25  folder  and  2  Martin 
splicers.  5-unit  COLOR  KING  press 
with  KJ6  folder.  Harris  upper  former. 
Harris  JF-25  folder.  Baldwin  106 
stacker.  Call  Grafica  Worldwide  (914) 
761  -6360  Fax  (91 4)  761  -0597 


DIREa  FROM 

THE  ORIGINAL  A4ANUFACTURER 

1 987  Solna  D30  web  press 
(3)  2-1-1  perfecting  units 
(5)  1-t-l  perfecting  units 

(1)  F36  1/2  and  1/4  (older 

22  3/4"  X  36'  (578mm  x  915mm) 

1 975  Solna  D22  add-on  units 

(2)  !-►!  perfecting  units 

22  3/4"  X  36'  (578mm  x  915mm) 

1 974  Solna  D22  web  press 
(2)  1974  1-1-1  perfecting  units 
(1)F22  1/2, 1/4  and  DP  folder 
22  3/4'  X  36'  (578mm  x  91 5mm) 

1 973  Solna  C22  web  press 
(5)  1-1-1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4'  x  36'  (578mm  x  915mm) 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fax:  (913)492-0170 
METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


Qiulcy  dui  nukci  an  hiipnsilon  woiMuMt 


a  CompMe  Pfmsm 
3  Additions  to  Existing  Prossas 
O  3-cok)r  Sateilrtas 
G  4-Hi  Arrangaments 
O  Stackad  Units 
G  Nagral  Roll  Stand  Units 
G  Half  wid  Ouwtar  Foldars 
O  Cutoff:  2(r  -  21H’  ■  22“  ■  22%’ 
a  l«,500  to  30,000  IPH 


I  SALES  -  SERVICE  •  PARTS  A  |  XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  BHAPHCSit 


FOaOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22  3/4"  cut-off  GOSS  COLORUNER 
with  36  printing  couples,  double  3:2 
(older  &  nine  RTP’s. 

•7-unit  GOSS  METRO  w/double  3:2 
folder,  2  half  decks  &  7  RTP’s  -  22  3/4" 
•Sovereign  single  3:2  folder  160-page 
folder  w/double  upper  formers, 

22  3/4'  cut-off  &  motor. 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•8-unit,  2-folder  double-ended  HARRIS 
V15D,JF25w/u.f.  - 1981. 

•5-unit  HARRIS  VI 5A  with  half  &  TQF 
quarter  page  JF1 . 

•  8-unit  DAILY  KING  II  with  KJ8A  & 
upper  former. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)  492-9050,  Fax  (913)  492-6217 


KBA-Molter 

FLEXOGRAPHIC  PRESS  OFFER 

•Two  6  Web  Complete  Flexo 
Presses 

•4  New  Colormax  CIC  units 
•6  New  Mono  Colormax  units 

•  2-New  Stacked  2/2  Colormax 
units 

•Color/Page  Configuration  to  fit 
•New  KBA  Press  Drive 
•New  Ink  Management  System 

•  ONE  YEAR  WARRANTY/12 
Month  delivery 

•2  3:2/2: 1  folders  retrofitted  for 
flexo 

•  1 2  RTPs  (running  bielt  reels) 

Call  Bruce  Richardson  or 
Gary  Ovuen  for  detailsl 
(800)  394-1071 

WANTED  TO  BUY 

CAU  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WITH  EVERY  PRESS 

you’ll  get.... 

the  Gtohmi  AdvantMge 


MRBO/METRO-LINEm  18 

unit  presslinc’79-’86  vintage,  22 
3/4"  cut-off  with  10  half  decks,  1 
double  delivery  3:2  &  2  sinde 
delivery  3:2  foloers,  1845"ICTP’s 
Goss  PCS  system  &  Fincor  press 
drive.  Available  immediatefy 


METROLINER  20  unit  press¬ 
line,  22"  cut-off,  1977  vintage 
with  2  stacked  units,  6  half  declu, 
2  double  delivery  3:2  &  1  single 
delivery  3:2  folder,  18-42" 

RTF’s  &  Fincor  press  drive.  Com¬ 
pletely  rebuilt  in  1990  by  OEM. 
In  excellent  condition  and  has 
been  meticulously  maintained. 
Available  2ml  quarter,  1998 


OFFSET  CONVERTED 
COLORMATIC  Four  8  unit 

22  3/4"  cut-off  presses  each  with 
4  color  humps,  douUe  160  page 
3:2  folders,  2-4  high  angle  bar 
nests  &  8  Hoe  45"  RTF's.  Origi¬ 
nally  at  LA.  Times  in  parallel  16 
unit  presslines  -  one  with  3rd 
3:2  folder.  Buy  all  4  conmlete,  or 
individually.  Available  now 

GOSS  METRO  Two  presses 
from  the  Washington  Post,with 

23  9/l6"  cut-off,  are  available 
now.  One  with  10  units  &  4  half 
decks  -  one  with  1 1  units  &  7 
half  decks.  Two  additional  10 
unit,  7  half  deck  Metro  presses 
&  one  10  unit,  7  half  deck  TKS 
press  will  be  available  in  '98.  An 
exceptional  value  for  presses  in 
excellent  operating  condition . 

908  560  9364 
908  560  9422  fax 

GLOBAL 

PRESS  SALES  INC 
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ACCOUNTING 


HANDS-ON  CONTROLLER  to  direct  a 
staff  of  1  and  indirect  of  1 1  in  daily 
accounting  functions  of  California's 
most  exciting  100,000-)-  circulation 
newspaper.  Successful  candidate  will 
play  an  integral  part  in  our  strategic 
planning  and  budgeting  process,  will 
act  as  financial  liaison  with  corporate 
staff,  and  will  insure  proper  internal  con¬ 
trols  are  established  and  adhered  to. 
Must  be  highly  organized  to  handle 
multiple  projects,  and  very  focused  on 
insuring  the  accuracy  and  integrity  of 
our  financial  reporting.  Must  possess 
excellent  leadership,  interpersonal,  and 
customer  service  skills.  A  CPA  with  at 
least  three  years  of  experience  in  the 
newspaper  industry  is  preferred.  The 
ideal  candidate  will  be  a  self-starter 
who  wants  to  work  in  a  challenging 
environment  as  a  key  player  on  our 
executive  team.  If  you've  wanted  to 
pxirticipate  in  making  a  newspaper  the 
best  it  can  be,  send  your  resume  to; 
Joan  Dzuro,  human  resources  director, 
Ventura  County  Star,  5250  Ralston 
Street,  Ventura,  CA  93003. 


ADMINISTRATIVE 


FAMILY  UVING  AT  ITS  FINEST.  Grow¬ 
ing  media  company  seeks  experienced 
journalists  and  management  pro¬ 
fessionals  with  strong  sales  back¬ 
ground.  Several  locations  in  North  and 
South  Dakota.  Send  resume  and 
references  to  DM,  P.O.  Box  F, 
Bowmen,  ND  58623. 


ACADEMIC 


ACADEMIC 


Director  of  Public  Affairs 

Yale  Law  School 

The  Yale  Law  School  seeks  a  director  of  public  affairs  to  develop  a 
comprehensive,  creative  and  innovative  communications  program. 
Reporting  to  the  dean  for  aluntmi  and  public  affairs,  the  director  serves  as 
editor  of  the  Yale  Law  School  alunmi  magazine  and  works  with  faculty 
and  administrators  in  serving  the  Law  School's  students,  faculty,  alunmi 
and  the  legal  community.  The  director  supervises  all  aspects  of  the 
public  relations  effort  and  will  oversee  in-house  staff  and  outside 
professioiuds  working  with  both  print  and  electronic  publications. 

The  successful  candidate  must  have  excellent  jourrulistic  and  leadership 
skills,  experience  workiiw  with  graphic  designers,  photographers, 
printers  and  the  media,  ^perience  in  institutions  of  higher  (earning  and 
in  website  construction  is  highly  desirable.  In  addition  to  a  sense  of 
humor  and  team  spirit,  the  position  requires  a  bachelor's  or  master's 
degree  in  the  hunumities,  journalism,  or  a  related  discipline  and  five 
years  experience  in  publishing  or  institutioiuil  communications. 

Yale  University  offers  a  compebtive  salare  and  an  outstanding  frinw  benefit 
program  including  a  liberal  paid  fime-off^polky,  group  health  and  w 
insurance,  and  attractive  retirement  savings  pl^  For  more  information  about 
working  at  Yale,  visit  our  Web  site:  http:/  /  www.yale^da  Send  resumes  to: 
Ms.  D.  Cable,  Yale  University,  Department  of  Human  Resources,  155 
Whitney  Avenue,  P.O.  Box  208256,  New  Haven,  CT  06S2M256. 


Yale  University 

Yale  University  is  an  Affirmative  Action, 

Equal  Opportunity  Employer. 


ADMINISTRATIVE 


GENERAL  AAANAGER 

New  position  for  experienced  General 
Manager  or  Ad  Director  with  a  Zone  5 
weekly  shopper  group.  In  charge  of 
sales,  circulation,  business  office.  Good 
salary,  MBO  program,  benefits,  plus 
advancement  opportunity.  The  right 
candidate  has  experience  in  com¬ 
petitive  markets  and  can  develop  new 
accounts  and  niche  products.  Send 
cover  letter,  resume,  and  salary  require¬ 
ments  to  Box  08056,  Editor  &  Pub¬ 
lisher. 


HR 

DIREaOR 

Daily  newspaper  group  seeks  human 
resources  director.  550  employees. 
Union  and  union-free  environments. 
Reports  to  CEO.  Responsible  for  all  HR 
functions  including  employee  relations, 
labor  negotiations,  benefits  and  person¬ 
nel  administration,  employee  commu¬ 
nications  and  training.  Three  direct 
reports.  Must  be  experienced  and 
industrious. 

Send  letter  and  resume  to 
Peter  Horvitz,  CEO,  Horvitz  Newspa¬ 
pers,  1705  132nd  Avenue,  NE, 
Bellevue,  WA  98005. 

EOE 
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HELP  WANTED 


ACADEMIC 


VISITING  PROFESSORSHIP 

The  Department  of  Communication 
Studies  at  the  University  of  Michigan 
seeks  nominations  and  applications  for 
the  Howard  R.  Marsh  Visiting  Pro- 
fessorhip  in  Journalism.  The  Howard  R. 
Marsh  Endowment  provides  funds  for  a 
one-semester  or  one-year  visit  from  a 
distinguished  academic  scholar  who 
studies  journalism  and  news  media  or 
an  eminent  professional  journalist.  The 
individual  selected  for  such  an  appoint¬ 
ment  will  be  one  whose  presence 
would  contribute  to  the  education  of  stu¬ 
dents  in  the  Department  and  College 
who  are  studying  long-range  factors 
affecting  the  ability  of  the  news  media 
to  perform  their  functions  in  a  demo¬ 
cratic  society.  The  Marsh  Visiting  Pro¬ 
fessor  will  engage  in  dialogues  with  stu¬ 
dents  and  faculty,  pursue  current  pro¬ 
fessional  or  scholarly  interests,  and 
contribute  to  the  direction  of  the 
Howard  R.  Marsh  Center  for  the  Study 
of  journalistic  Performance.  The  Cen¬ 
ter,  located  in  the  Department  of 
Communication  Studies,  supports 
scholarly  research  on  democratic  func¬ 
tions  of  the  news  media. 

Nominations  and  applications  for  the 
Howard  R.  Marsh  Visiting  Professorship 
should  be  directed  to  Marsh  Center, 
Department  of  Communication  Studies, 
2020  Frieze  Building,  The  University  of 
Michigan,  Ann  Arbor,  Ml  48109- 
1285. 

Questions  can  be  sent  to: 
comm.studies.depl@umich.edu. 

Screening  of  applicants  will  begin 
immediately  for  a  single-term  or 
acodemic  year  appointments  beginning 
in  the  fall  of  1 997. 


ADVERTISING 


ADVERTISING  DIRECTOR  for  estab¬ 
lished,  paid  community  weekly  and 
related  free  weekly  in  adjacent  market 
within  an  hour's  drive  from  Boston. 
Excellent  opportunity  for  assertive,  com¬ 
munity  oriented  salesperson  who  can 
close  sales  with  repeat  customers. 
Good  salary  base  plus  strong  com¬ 
mission  structure.  Contact  Publisher's 
Consultant,  Michael  Bradley,  (508) 
563-7361,  or  write  Box  427, 
Cataumet,  MA  02534. 


ADVERTISING 


EXCITING  SALES  OPPORTUNITIES 
IMITH  ONUNE  INDUSTRY  LEADER 

AdOne  Classified  Network 
(www.adone.com),  the  publishing 
industry's  leading  provider  of  online 
classified  advertising  solutions,  is 
interested  in  candidates  for  Regional 
Sales  Managers  and  a  Regional  Train¬ 
ing  Manager  for  the  East  Coast. 

AdOne  hosts  the  Web's  most  compre¬ 
hensive  network  of  online  classifieds 
from  more  than  250  publications  featur¬ 
ing  13  classified  categories.  AdOne's 
od^rtising  and  web  experts  help  pub¬ 
lishers  implement  cost-effective 
strategies  and  tools  to  increase  their 
online  clossified  advertising  revenues. 

The  REGIONAL  SALES  MANAGER 
develcps  and  manages  new  and  exist¬ 
ing  affiliates  to  achieve  sales  and  client 
retention  goals.  Participates  in  notional 
and  regional  newspaper  industry- 
relatecT conferences.  This  position 
requires  35-50%  travel.  Three  open¬ 
ings  exist  for  these  territories:  South¬ 
east,  Southwest,  and  Northwest. 

The  successful  candidates  hove  5  or 
more  years  of  proven  field  based  sales 
experience.  Knowledge  of  the  newspa¬ 
per  industry  is  highly  desirable.  Prior 
knowledge  of  Word,  Excel,  Poweipoint 


competitive  compensation  package. 

The  REGIONAL  TRAINING  MANAGER 
educates  both  new  and  existing  clients 
about  our  products  and  how  to  sell 
those  products  to  client  newspaper's 
classified  advertisers.  The  position  will 
cover  the  territory  east  of  the 
Mississippi  with  approximately  50% 
travel. 

The  successful  candidate  has  5  years  of 
newspaper  advertising  experience,  or 
equivalent  with  an  understanding  of 
the  Internet,  Netscape,  Word,  Excel, 
and  PowerPoint  on  PC's.  We  offer  a  com¬ 
petitive  compensation  package. 

We  are  an  equal  opportunity 
employer. 

Please  fax  or  e-mail  your  resume  and 
salary  requirements  to  Martha  Glantz 
(2 1 2-334-3307 or  martha@adone.com). 

We  will  only  respond  to  candidates  who 
are  considered  for  an  interview. 


ACADEMIC 


The  Cmc  Edocatkdn  Project  Is  now  accepting  applications  for 
its  VISITING  FELLOW  program  for  the  1997-98  academic  year. 
CEP  Fellows  teach  journalism  (in  English)  and  assist  host 
departments  with  curriculum  development  and  faculty 
retraining.  Fellows  receive  a  modest  living  stipend,  housing, 
round  trip  air  fare  and  Western  health  insurance. 

To  request  an  application  packet,  please  contact  CEP  at: 
Tel:  (203)  781-0268  Rachel  Schofer 

Fax:  (203)  781-0265  CIVIC  EDUCATION  PROJECT 

E-Mall:  lnto@cep.yale.edu  P.O.  Box  5455  Yale  Station 
http://www.cep.yale.edu  New  Haven,  CT  06520 


ADVERTISING 


ADVERTISING  DIREaOR 
CAPE  COD  TIMES 

The  Cape  Cod  Times  (48,575  daily, 
59,517  Sunday)  has  a  wonderful 
opportunity  for  someone  with  lots  of  con¬ 
fidence  and  the  talent  plus  energy  to 
back  it  up.  The  mission  is  to  gain 
market  share,  while  maximizing  the  effi¬ 
ciency  of  the  sales,  production  and 
service  functions  in  a  team  environ¬ 
ment.  The  successful  candidate  will 
exhibit  inspirational  and  organiza¬ 
tional  talents,  creativity  and  decisive¬ 
ness.  Outstanding  communication  skills 
a  must;  Bachelor's  degree  and  mini¬ 
mum  5  years  management  experience 
required. 

This  position  is  not  for  the  faint  of 
heart,  but  it  offers  an  opportunity  to 
jump  a  fine  soles  organization  to  the 
next  level  of  excellence.  Growing 
market  and  newspaper;  Cape  Cod  life¬ 
style  unparalleled.  Send  resume  and 
cover  letter  with  salary  requirements  to: 
Leslie  Terry,  human  resources  mon- 
ager.  The  Cape  Cod  Times,  319  Main, 
Hyannis,  AAA  02601 . 


ADVERTISING  SALES 
AAANAGEMENT  OPPORTUNITY 

Great  opportunity  for  the  right  individ¬ 
ual  in  this  medium-sized  daily.  Suc¬ 
cessful  applicant  will  have 
demonstrated  ability  to  work  well  with 
top  accounts.  Retail  and  classified 
experience  a  definite  plus.  We  offer  a 
competitive  salary  and  benefits 
package,  along  with  an  excellent  quali- 
ty-of-life  community.  Please  send 
resume  to: 

Advertising  Director 
The  Doily  Herald 
1 555  No.  Freedom  Blvd. 

Provo,  UT  84604 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIREOOR  -  AAotivoted 
individual  needed  to  manage  an 
award  winning  tri-weekly  in  the  sunny 
Carolina's.  Prior  newspaper  sales  and 
management  experience  required. 
Salary  and  commissions  in  the  low 
40's.  Strong  benefit  package  including 
401  (k).  Chance  to  move  up  into  pub¬ 
lisher  position  with  this  group.  If  you 
are  a  team  player  that  can  excel  in  a 
growth  market  send  resume  and 
references,  current  salary  and  why  we 
should  pick  you  to  Box  08070,  Editor 
Publisher. 


CLASSIFIED  SALES  AAANAGER 
A  mid-sized  coastal  Georgia  daily  has 
immediate  opening  for  individual  with 
strong  sales,  marketing  and  manage¬ 
ment  skills.  Minimum  five  years  man¬ 
agement  and  advertising  experience  in 
the  newspaper  or  related  field. 
AAanoge  staff  of  1 8  full  time  and  1  port 
time.  We  need  an  energetic  person 
who  is  full  of  ideas  and  has  a  strong 
desire  to  succeed.  Full  benefits.  Send 
resume  and  salary  history  to  Lou 
Barnes,  employment  manager.  The 
Savannah  Morning  News,  P.O.  Box 
1088,  Savannah,  GA  31 401 . 


AAAJOR  ACCOUNTS 
REPRESENTATIVE 

The  Lima  News,  a  mid-market  daily  in 
a  strong  retail  region,  is  seeking  a 
Major  Accounts  Representative.  A 
qualified  applicant  will  hove  a  strong 
record  of  soles  and  service  to  major 
accounts.  We  offer  a  competitive  com¬ 
pensation  and  benefits  package. 

Please  send  resume  to:  The  Lima  News, 
Assistant  Advertising  Director,  P.O. 
Box  690,  Uma,  OH  45802. 


ADVERTISING 


If  you  enjoy  contributing  to  a  results  oriented  environnient.  this  may 
be  the  opportunity  for  you.  Known  for  producing  quality  publica¬ 
tions  for  advertising,  Greensheet  is  currently  seeking  a  seasoned 
sales  professional  with  a  sense  of  humor  for  our  Houston  office. 

You  will  have  overall  responsibility  for  our  sales  function  includ¬ 
ing  overseeing  day-to-day  operations,  motivating  our  sales  force, 
and  developing  short/long  term  strategies.  We  require  5+  years 
sales  management  experience  with  a  telesales  background  a  plus. 

Greensheet  offers  an  excellent  salary  and  benefits  package. 
For  confidential  consideration,  please  call  1-800-792-1522 
ext.  216  or  send/fax  your  resume  with  salary  history  to: 
Dept.  MW/DS,  MPR,  6535  N.  Olmsted  Ave.,  Chicago.  IL 
6063 1 .  FAX:  3 1 2/792-0702.  EOE. 
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ADVERTISING 


ADVERTISING  SALES  REPRESEN¬ 
TATIVE  for  vibrant  newspaper  associa¬ 
tion.  Excellent  opportunity;  new 
challenge  begins  in  April.  Must  have 
strong  communication/organizational 
skills,  sales  experience,  newspaper 
savvy.  Competitive  compensation,  but 
you'll  have  to  earn  it.  Send  resume,  let¬ 
ter  explaining  v/hy  you  are  the  person 
we  need  to  Jim  Fall,  Montana  Newspa¬ 
per  Association,  534  N.  Last  Chance 
Gulch,  Suite  202,  Helena,  MT  59601 
by  Feb.  28. 


CLASSIFIED  ADVERTISING  MANAGER 
Review  Publishing,  a  community  and 
alternative  newspaper  group  located  in 
Philadelphia,  PA  seeks  a  Classified 
Advertising  Manager  to  join  its  staff. 
We  distribute  184,250  newspapers 
every  week  and  are  growing.  If  you 
have  experience  building  a  7-10 
member  classified  advertising  soles 
team,  are  energetic  and  a  strong 
motivator,  and  know  how  to  promote, 
we  should  talk.  We  offer  a  salary  to 
the  mid  30's,  plus  bonus  and  compre¬ 
hensive  benefits.  Contact:  John  Gallo, 
Review  Publishing,  1701  Walnut 
Street,  Philadelphia,  PA  19103,  tel: 
(215)  336-2500,  ext.  101. 


STILL  LOOKING  for  ad  manager  for 
our  15,000  circulation,  seven-day 
paper  in  heart  of  Cajun  country.  Last 
manager  promoted  to  publisher  at 
other  group-owned  paper.  Need  a 
leader  vdio  can  help  our  capable  staff 
maximize  sales  in  growing  market. 
Good  base  pay,  bonus  plan,  benefits. 
Good  working  environment.  Contact 
Will  Chapman,  publisher.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562. 


ART/GRAPHICS 


INFOGRAPHIC  ARTIST 
Did  you  use  an  infographic  to 
announce  the  birth  of  your  first  child? 
Do  you  draw  your  own  maps  for  vaca¬ 
tion  rather  than  rely  on  some  travel 
guide?  Would  you  rather  diagram  a 
fife  than  five  it?  If  you  meet  any  of  these 
qualifications,  you  may  have  a  future 
in  sunny  Florida. 

We're  looking  for  an  infographic  artist 
with  at  least  five  years  experience 
who's  quick  and  thorough.  You  must 
be  able  to  cover  the  big  story.  Please, 
na  phone  calls. 

Send  resume  and  work  samples  to: 

The  Palm  Beach  Post 
Michelle  Deal-Zimmerman 
Assistant  Graphics  Director 
P.O.  Box  24700 
West  Palm  Beach,  FL  3341 6 


ART/GRAPHICS 


PAGE  DESIGNER/GRAPHIC  ARTIST 
The  Flint  Journal  (100,000  PM  daily) 
has  an  immediate  gening  in  our 
graphics  department.  The  job  offers  to 
work  on  a  variety  of  news  and  feature 
pages.  We  are  looking  for  a  person 
who  enjoys  working  as  a  team, 
participating  in  the  decision-making 
process  and  wants  to  impact  on  the 
design  of  the  paper.  The  ideal  candi¬ 
date  will  have  strong  design  and 
graphic  skills,  a  journalism  back¬ 
ground  and  experience  with  QuarkX¬ 
Press.  Send  resume,  references  and 
clips  to  John  Dickson,  assistant  manag¬ 
ing  editor,  The  Flint  Journal,  200  E. 
First  St.,  Flint,  Ml  48502-1925.  (810) 
766-6250,  e-mail:  jdickson@tir.com. 


CIRCULATION 


ASSISTANT  CIRCULATION  SALES 
MANAGER 

The  Fayetteville  Observer-Times,  a 
72,000  southeastern  North  Carolina 
daily,  is  looking  for  on  Assistant  Sales 
Manager  in  our  Circulation  Depart¬ 
ment.  This  individual  will  have  respon¬ 
sibility  for  our  telemarketing  sales, 
special  promotions  and  retention 
efforts.  Prior  experience  in  Circulation 
sales  and  marketing  is  a  must.  We 
offer  growth  opportunity,  an  excellent 
compensation  package  and  a  great 
area  of  this  country  to  five  and  raise  a 
family.  Send  letter  and  resume  to:  Debra 
Wright,  circulation  director, 
P.O.  Box  849,  Fayetteville,  NC  28302. 


CIRCULATION  DIREQOR 
Seven-day  local  newspaper,  under 
30,000  circulation,  is  seeking  results- 
oriented  professional  to  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  our  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 


CIRCULATION  DIREaOR 
Carolina,  28K  AM  and  Sunday  seeks 
a  professional  interested  in  career 
growth  to  join  our  management  team. 
Wonderful  opportunity  for  a  motivated, 
honest  self-starter.  Adult  carriers,  70% 
PIA,  fast-growing  market.  We  offer 
medical  &  dental,  401(k),  paid 
pension,  competitive  salary  and  MBO 
Donus.  Reply  to  Box  08065,  Editor  & 
Publisher. 


E&P*s  Classified 

IHE  NEWSPAPER  INDUSTRY’S 
MEETING  PLACE. 

(ZU)  675'4380 


CIRCULATION 


HOME  DEUVERY  DIREaOR 

Growth  potential  is  yaurs  to  exploit! 
Large,  eastern  daily  is  seeking  a 
dynamic,  effective  Home  Delivery 
Director.  Responsible  for  strategy  and 
execution  that  yield  sustained  growth. 
Will  manage  acquisition  and  retention, 
extensive  distribution  network,  field 
force,  P&L  and  ABC  compliance.  To  be 
considered,  you  must  have  5+  years  of 
successful,  progressively  more  responsi¬ 
ble,  circulation  management  experi¬ 
ence  and  be  service-driven,  systems- 
ariented  and  PBM  savvy.  Computer 
skills  a  must,  college  degree  preferred. 
Great  location,  exciting  work  environ¬ 
ment.  Generous  compensation 
package. 

Reply  with  resume  and  salary 
history  to:  Box  08061,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 

MANAGER 

Review  Publishing,  a  community  and 
alternative  newspaper  group  located  in 
Philadelphia,  PA  seeks  a  Circulation 
Manager  to  join  its  staff  who  is  experi¬ 
enced  in  managing  the  distribution  of 
non-paid  TMC  and  bulk  distributed 
newspapers.  We  distribute  184,250 
newspapers  every  week  and  are  grow¬ 
ing.  If  you  have  experience  developing 
an  organization  of  independent  dis¬ 
tributors  and  supervising  staff,  are  a 
good  communicator  and  motivator,  we 
should  talk.  We  offer  a  salary  to  the 
mid  30's,  nights  and  weekends  off, 
and  comprehensive  benefits. 

Contact:  John  Gallo 
Review  Publishing 
1701  Walnut  Street 
Philadelphia,  PA  19103 
Tel:  (215)  336-2500,  ext.  101 


CIRCULATION 

MANAGEMENT 

We  are  often  consulted  by  client  news¬ 
papers  to  help  fill  key  management 
positions  in  circulation.  The  top  need  is 
for  people  with  solid  experience  in 
circulation  sales,  who  can  build  paid 
circulation  volume. 

If  you  might  be  interested  in  an  upcom¬ 
ing  opportunity,  please  send  resume, 
salary  needs  and  other  pertinent  data 
to  us.  Complete  confidentiality,  with  no 
resume  sent  to  a  newspaper  without 
your  prior  OK. 

We  currently  have  one  opening  for 
which  we  seek  specific  candidates  — 
the  Circulation  Directorship  of  a 
14,000  circulation  daily  in  the 
Midwest. 

Ron  Anderson, 

RCAnderson  Associates,  Inc. 

P.O.  Box  300 
Pittsford,  NY  14534 
Fax:  (716)  248-9551 


CIRCULATION 


CIRCULATION  RESEARCH  MANAGER 
SOUTH  BRUNSWICK,  NJ 
Responsibilities  include  managing  pri¬ 
mary  research  projects  for  me  Wall 
Street  Journal,  Barron's  and  other  print 
products  as  well  as  analysis  of  sec¬ 
ondary  data.  Will  hire  vendors  and 
manage  c  market  research  staffer. 

REQUIREMENTS 

The  ideal  candidate  will  hove  10  years 
experience  in  qualitative  and  quan¬ 
titative  market  research.  Strong  writing 
and  verbal  communciation  skills 
required.  BA  or  MBA  in  related  field 
desired. 

Forward  resumes  to: 

Lee  Rubin 

Dow  Jones  &  Co.,  Inc. 

Staffing  Dept.  -  Bldg.  1 
P.O.  Box  300 
Princeton,  NJ  08543-0300 

FAX:  (609)  520-4149 


CIRCULATION  SALES  MANAGER 
The  Daily  Press,  a  100,000  circulation 
daily  in  southeast  Virginia,  has  an 
immediate  opening  in  our  circulation 
department  for  a  creative,  self-starter 
with  a  history  of  successful  sales  and  pro¬ 
motional  campaign  activities  and  at 
least  2  years  of  sales  management 
experience. 

Primary  responsibility  is  to  increase 
daily  circulation  and  build  readership 
by  developing  and  implementing 
innovative  sales  strategies  using  single¬ 
copy  sales  promotion,  telemarketing, 
home  delivery  promotions  and  cam¬ 
paigns,  and  educational  service  pro¬ 
grams.  Telemarketing  and  NIE  report 
to  this  position.  Position  reports  to  the 
Circulation  Director. 

Ideal  candidates  will  have  previous 
circulation  sales  experience  and 
demonstrated  ability  to  effectively 
achieve  revenue  goals.  Telemarketing 
management  and  a  college  degree  in 
marketing  or  related  field  preferred. 
Excellent  incentive  and  benefits  plans, 
including  ESOP. 

To  apply:  send  a  resume  and  salary 
history  to:  Human  Resources,  The  Doily 
Press,  7505  Warwick  Blvd.,  Newport 
News,  VA  23607  or  fax  to  (804)  247- 
7884.  EOE 


SALES  REPRESENTATIVE 
National  newspaper  company  has 
opening  for  a  circulation  sales  and 
marketing  representative  based  in  Min¬ 
neapolis.  Candidates  must  be  sales 
driven,  possess  excellent  written  and 
verbal  communication  skills  and  L}e  com¬ 
puter  literate.  Travel  required.  Excellent 
starting  salary  benefits,  bonus  plan 
and  company  vehicle.  Send  resume  to 
Single  Copy  Manager,  PCF,  15255  S. 
94tn  Avenue,  Suite  500,  Orland  Park, 
IL  60462. 


SINGLE  COPY  DISTRO  MANAGER 

i  Zone  2  metro  is  seeking  a  Single  Copy 
:  District  Manager  to  join  our  team 
;  responsible  for  street  and  store  sales, 
I  distribution  and  collections.  Must  have 
I  single  copy  sales  experience.  Send 
:  cover  letter,  resume  and  salary  history 
!  to  Box  08066,  Editor  &  Publisher. 


I  would  rather  write,  even  pompously, 
than  celebrate  meaninglessness. 

William  Saroyan 


SEND  E&P  BOX  REPLIES  TO: 
Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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EDITORIAL 


_ CIRCULATION _ 

REGIONAL  CIRCULATION  MANAGER 

INDIANAPOUS  NEWSPAPERS,  INC.  is 
the  publisher  of  The  Indianapolis  Star 
and  The  Indianapolis  News,  the  largest 
daily  paper  in  the  state  of  Indiana.  Our 
combined  daily  circulation  exceeds 
300,000,  and  our  Sunday  circulation 
excels  400,000. 

We  are  converting  our  home  delivery 
distribution  system  to  delivery  agen¬ 
cies.  This  change  will  enable  us  to  pro¬ 
vide  excellent  customer  service  and  con¬ 
tinue  to  grow  circulation. 

The  Regional  Circulation  Manager  acts 
as  the  Publisher's  Representative  to 
manage  the  final  results  expected  from 
agents  in  a  region.  Each  region  is 
responsible  for  morning,  evening  ond 
Sunday  publications  with  between 
25,000  -  35,000  Sunday  circulation. 
This  key  position  reports  directly  to  the 
metro  circulation  manager. 

We  are  seeking  highly  motivated, 
results-oriented  individuals  with  a  pro¬ 
ven  history  of  success.  Candidates  must 
have  experience  managing  expense, 
revenue  and  promotional  budgets.  A 
college  degree  or  5  years  of  circulation 
management  experience  is  required. 

Candidates  not  selected  for  regional 
circulation  manager  'Arill  be  considered 
for  assistant  regional  circulation  man¬ 
ager  positions. 

We  offer  a  competitive  compensation 
and  benefits  package. 


A  MID-SIZE  newspaper  in  the  mid- 
atlantic  region  is  looking  for  a  second 
onchor  for  our  sports  staff.  If  you  are 
currently  writing  sports  and  feel  you 
should  be  the  number  two  with  poten¬ 
tial  to  become  sports  editor  and  hove 
good  layout  skills,  we  want  to  hear 
from  you.  Reply  to  Box  08054,  Editor 
&  Publisher. 


ACCEPTING  RESUMES  from  experi¬ 
enced  reporters  for  stringer  work.  Zone 
2  preferred  but  not  essential.  Report  on 
variety  of  feature  stories  for  30,000 
AM  daily.  If  you  have  2-3  years 
newsroom  experience,  thrive  on  nar¬ 
rative  writing  style,  hove  online  access 
and  want  to  earn  extra  $$  please  reply 
with  resume  and  writing  samples  to 
tninestine@dailyilem.com 

AG  REPORTER/COPY  DESK  PERSON 

Entry  level  positions  with  established 
weekly  and  monthly  niche  publications 
in  gorgeous  eastern  Idaho.  Fun,  tight- 
knit  staff  intent  on  quality.  Full  benefits. 

REPORTER  will  cover  all  aspects  of 
agriculture  -  production  to  politics. 

COPY  DESK  person  responsible  for  full 
color  layout  and  proof  reading.  Full  out¬ 
put  on  Mac  system,  QuarkXPress  and 
Pagemaker  software.  Training  in 
graphic  design  a  plus. 

Call  (208)  528-  2276  or  send  resume 
to:  Carol  R.  Dumas 
P.O.  Box  1800 
Idaho  Falls,  ID  83401 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR:  The  Island 
Packet,  a  daily  on  Hilton  Head  Island, 
SC,  has  an  opening  for  an  assistant 
city  editor.  Responsibilities  include 
overseeing  newsroom's  operation  at 
night  plus  planning  and  editing  of 
Sunday  paper  in  a  rapidly  growing 
market  in  the  South  Carolina  Low  coun¬ 
try.  Please  fox  resumes  to  Fitz  McAden, 
(803)  842-8314. 


ASSISTANT  METRO  EDITOR 
We  have  an  immediate  opening  for  a 
team  player  who  will  help  direct  our 
reporting  staff  in  addition  to  closely 
supervising  three  one-member  bureaus 
in  our  coverage  area.  We  are  looking 
for  someone  creative  with  strong 
reporting  and  editing  skills.  Send 
resume  arxl  examples  of  your  vrork  to: 
Jim  Hendricks,  metro  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31702. 


ASSISTANT  NEWS  EDITOR 
Award-winning  daily  needs  page 
designer.  QuarkXPress  skills  helpful; 
we  can  train.  Resumes,  samples  to  Lil 
Mirando,  Daily  Star,  P.O.  Box  1 1 49, 
Hammond,  LA  70404. 

http://www.nixonnews.com/stor 

CiTY 

EDITOR 

The  Logan  Herald  Journal,  a  15,000- 
circulation  daily  in  scenic  Northern 
Utah,  is  taking  applications  for  a  city 
editor.  We  want  someone  with  energy 
and  ideas,  as  well  as  expertise.  Candi¬ 
dates  from  the  Intermountain  West  pre¬ 
ferred.  Send  materials  to  Charles 
McCollum,  The  Herald  Journal,  P  O. 
Box  487,  Logan,  UT  84323-0487. 


_ EDITORIAL _ 

ASSISTANT  TOPIC  EDITOR 
MEDICINE  &  TECHNOLOGY 

The  Orange  County  (Calif.)  Register  is 
looking  for  an  Assistant  Topic  Editor  to 
oversee  coverage  of  its  Medical  and 
SciefKe  coverage. 

The  job  includes  the  planning  and 
execution  of  daily  news,  weekend  arKi 
investigative  stories  as  well  as: 

•leading  a  team  of  2  Pulitzer-Prize  van¬ 
ning  medical  reporters  with  responsibil¬ 
ity  for  covering  the  county's  delivery  of 
medical  care  to  a  diverse  arxl  growing 
population;  tracking  national  health 
trends,  and  helping  oversee  a  weekly 
Lifestyle  page  devoted  to  health  news. 
Orange  County  is  home  to  some  of  the 
country's  largest  managed  care 
systems,  as  well  as  the  University  of 
California,  Irvine,  one  of  the  leading 
research  institutions  in  America, 
•leading  a  team  of  2  science  and 
environmental  reporters.  Last  year,  the 
University  of  California,  Irvine,  won 
two  Nobel  prizes  for  science.  The 
county  is  an  ecologically  diverse  com¬ 
munity  of  2.6  million  where  rapid 
growth  has  presented  unique 
challenges  to  an  environment  where 
desert  mountain  ranges  give  way  to  the 
Pacific  Ocean. 

The  successful  candidate  will  have  a 
minimum  of  3  years  reporting  experi¬ 
ence  on  a  daily  metro,  plus  a  minimum 
of  2  years  editing  experience,  with 
high  organizational  skills  and  a 
demonstrated  ability  to  bring  clarity 
and  focus  to  copy. 


To  apply,  please  send  your  resume, 
cover  letter  and  salary  history  to: 

Indianapolis  Newspapers,  Inc. 
c/o  Carol  Dahl,  Recruiting  Manager 
P.O.  Box  145 

Indianapolis,  IN  46206-0145 
Fax  (317)  633-1281 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

SINGLE  COPY  MANAGER 
The  Baltimore  Sun  is  seeking  an 
oggressive,  results-oriented,  experi¬ 
enced  manager  to  GROW  the  circula¬ 
tion  of  our  NDM  retail  sales  and  to 
train,  motivate,  and  lead  our  depart¬ 
ment.  Apply  if  you  have  a  proven  track 
record  in  growing  single  copy,  manag¬ 
ing  people,  and  being  innovative.  The 
successful  candidate  will  love  single 
copy,  have  extensive  marketing  and 
operational  experience,  is  not  afraid  to 
roll  up  his/her  sleeves,  and  gets 
involved  in  the  field.  We're  looking  for 
someone  with  clear  communication 
skills  who  is  service-oriented,  likes  to 
try  new  ideas,  has  a  burning  desire  to 
succeed,  can  develop/implement 
short/long  term  plans,  and  desires  to 
work  in  a  competitive  market.  Com¬ 
puter  literacy  is  a  plus.  We  offer  an 
excellent  benefit  and  salary  package, 
including  medical,  dental,  and  401  (k) 
program.  Please  send  resume  and 
salary  requirements  to  Maralee  Smith, 
assistant  circulation  director.  The  Balti¬ 
more  Sun,  501  N.  Calvert  St.,  Balti¬ 
more,  MD  21278  or  fax  at  (410)  332- 
6521. 

EOE  M/F/V/D 


CREATIVE  SERVICES 


CREATIVE  SERVICES 


CREATIVE  SERVICES  &  PRODUCTION  TEAM  MANAGER 

The  Rapid  City  Journal,  a  35,000-plus  daily  in  the  beautiful  Black 
Hills,  is  looking  for  an  individual  to  manage  our  creative  and  prod¬ 
uction  team.  We  need  an  individual  who  can  develop  our  team  into 
self-managed  units  within  the  advertising  department  to  produce  high 
quality,  creative  messages  for  our  advertisers.  The  ideal  candidate 
will  have  a  degree  in  commercial  or  graphic  art,  mass  communications, 
or  journalism,  or  equivalent  experience.  The  successful  candidate  will 
also  have  at  least  two  years  of  supervisory  experience.  Extensive 
knowledge  of  all  phases  of  print  production  is  essential,  and  a 
background  in  newspaper  advertising  is  a  definite  plus.  Proficiency 
WITH  PROGRAMS  SUCH  AS  PHOTOSHOP,  QUARKXPRESS,  PAGEMAKER,  AND 
Multi-Ad  Creator  is  necessary. 

Candidates  need  to  be  self-motivated,  innovative,  and  creative  prob¬ 
lem  solvers,  able  to  handle  the  pressures  of  daily  deadlines  and  multi¬ 
ple  priorities.  This  individual  reports  to  the  Advertising  Manager  and 
is  a  key  liaison  to  other  departments  within  the  newspaper  operation 
to  ensure  effective  communication  on  all  print  products. 

Please  send  cover  letter  and  resume  to: 

Rapid  City  Journal 
Human  Resources  Manager 
P.O.  Box  450 
Rapid  City,  SD  57709^450 

Deadline  for  applications  is  February  14, 1997. 

The  Rapid  City  Journal  is  an  equai  opportunity  employer. 


Rapid  City- 

Jouhial 


The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  If  won  the 
1 996  Pulitzer  Prize  for  investigative 
reporting  for  a  year-long  series  of 
stories  into  medical  practices  at  the 
University  of  California,  Irvine. 

Please  submit  a  packet  demonstrating 
current  virork  as  well  as  a  resume  and 
one-page  statement  of  philosophy  to 
John  Doussord,  624  N.  Grand  Ave¬ 
nue,  Santa  Ana,  CA  92701.  Fax: 
(714)565-3681. 

ASSOCIATE  EDITOR:  Business  North 
Carolina  seeks  candidates  with  strong 
reporting,  writing  and  copy-editing 
skills.  The  award-winning  magazine 
features  personality  profilm  and  hard¬ 
hitting  features.  Send  resume  and  clips 
to  Terry  Noland,  BNC,  5435  77- 
Center  Drive,  Suite  50,  Charlotte,  NC 

28217. _ 

AWARD-WINNING  24,000  circula¬ 
tion  Zone  5  AM  newspaper  seeks 
energetic  reporter  with  a  nose  for  news 
and  a  flair  for  enterprising  reporting. 
One  year  of  solid  beat  experience 
requirw.  Reply  to  Box  08053,  Editor  & 
Publisher. 

ALTERNATIVE  WRITER 
Cityview,  a  fast-growing  alternative 
newsvreekly  in  Des  Moines,  is  looking  for 
a  staff  writer  vrho  can  hunt  big  game  as 
well  as  make  words  do  the  mambo. 
Ambition  more  important  than 
experience.  Send  resume  and  clips  to 
David  Martin,  Cityview,  1 00  4th  St.,  Des 
Moines,  lA  50309. 
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BUSINESS  REPORTER-The  Indi¬ 
anapolis  Star/The  Indianapolis  News 
(Combined  circulation  301,860  daily, 
401,796  Sunday)  is  looking  for  an 
experienced  reporter  to  join  its  award¬ 
winning  business  desk.  Experience  cov¬ 
ering  business  helps,  but  isn't  required. 
Rather,  we  want  a  strong  reporter  with 
a  proven  ability  to  tackle  complex 
issues  and  explain  them  clearly.  We 
want  someone  who  generates  story 
ideas  and  can  work  a  beat  to  break 
stories,  and  who  understands  that  the 
best  stories  are  told  through  the  expe¬ 
riences  of  real  people,  not  talking 
heads.  You  will  join  a  staff  of  nine 
reporters  and  two  editors  that  recently 
won  Medill's  Midwest  Financial  Jour¬ 
nalism  Award  for  best  business  section. 
Reply  with  resume  and  clips  to  Pamela 
Klein,  assistant  managing  editor- 
business,  P.O.  Box  145,  Indianapolis, 
IN  46204-0145.  Minorities/women 
are  encouraged  to  apply. 


BUSINESS  REPORTERS 

The  Winston-Salem  Journal,  a  95,000- 
daily  newspaper  in  the  Piedmont  Triad 
of  North  Carolina,  has  openings  for 
two  business  reporters.  Aggressive 
opportunists  with  two  to  five  years  of 
reporting  experience,  preferably  in 
business,  are  urged  to  apply.  The 
Journal  is  expanding  its  business  staff 
to  six,  with  four  reporters  supported  by 
a  business  editor,  an  editorial  assistant 
and  a  commitment  to  training.  Avail¬ 
able  beats  include  Technology,  Interna¬ 
tional  Business,  Personal  Finance  and 
Banking.  To  apply,  please  send  a  cover 
letter,  resume,  references  and  up  to  10 
of  your  best  clips  to  Frank  Brill,  busi¬ 
ness  editor,  P.O.  Box  3159,  Winston 
Solem,  NC  27102. 


COLUMBUS,  GA?  Yes,  home  of  the 
1996  Olympic  softball  competition  (w/ 
Dot  Richardson),  TSYS  (a  bankcard 
processing  company  adding  2,500 
jobs  downtown),  AFLAC  (a  leoding  sup¬ 
plemental  insurer  in  the  U.S.  and 
Japan),  Ft.  Benning  (US  Army  Infantry 
Center  Ranger  and  Airborne  training) 
and  professional  hockey  (the  Cotton- 
mouths).  Exciting  things  are  happening 
in  this  city  and  our  Knight-Ridder  daily 
newspaper  needs  experienced  editors, 
copy  editors  and  reporters  to  provide 
thorough,  meaningful  coverage.  Please 
send  resume  (and  6  clips  for  reporting 
applicants)  to  David  Dykes,  metro 
editor,  Ledger-Enquirer,  P.O.  Box  71 1 , 
Columbus,  GA  31 902-0711. 


COPY  EDITOR;  Rim  or  design  features 
fronts  on  our  eight-person  pagination/ 
copy  desk. 

REPORTERS;  1  business,  1  bureau 
chief. 

We  are  a  26,000  circulation,  seven 
day  AM  in  a  university  city.  Submit 
resume  including  position  desired, 
clips/tearsheets,  references  and  salary 
desired  to  Oshkosh  Northwestern, 
Attn;  Human  Resources  Director,  P.O. 
Box  2926,  Oshkosh,  Wl  54903-2926. 
E-mail;  lomlee@athenet.net. 

Equal  Opportunity  Employer 


Fill  whaf s  empty.  Empty  what's  full.  And 
scratch  where  it  itches. 

Alice  Roosevelt  Longworth 
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CRACK  (not  a  drug  beat)  reporter  for 
Aspen  Daily  News.  Hard  news  back¬ 
ground,  1  year  daily  experience  pre¬ 
ferred.  Great  news  town.  Dave,  8-10 
a.m.  (PST)  (415)  777-3356. 


DEPUTY  METRO  -  Join  mentoring 
management  team  at  retooled  PM. 
Must  teach  writing,  know  how  to  work 
a  beat.  Salary  mid-30s.  Persuade  ME, 
The  Hour,  346  Main  Avenue,  Norwalk, 
a  06851. 


DO  YOU  WANT  TO  run  your  own 
show?  Moke  the  move  now  to 
MANAGING  EDITOR 
We  are  an  independent  family-owned 
PM  daily  inviting  applications  for  this 
high  profile  position. 

Unique  opportunity  to  manage  and 
lead  a  22-person  staff  serving  a  multi¬ 
cultural  population. 

Paginated,  and  the  plant  and  equip¬ 
ment  are  first  class  and  maintained  in 
mint  condition. 

Tell  all  in  your  first  letter  including 
salary  history.  Your  application  will  be 
kept  confidential. 

THE  GALLUP  INDEPENDENT 
P.O.  Box  1210 
Gallup,  NM  87305 


EDITOR  SOUGHT  for  nationally- 
circulated,  award-winning  equestrian 
bleed  registry  magazine.  Create 
editorial  vision,  assign  stories,  work 
with  staff  writers  and  freelancers,  write 
and  edit.  Supervise  a  staff  of  talented 
graphic  designers  and  advertising 
salespeople.  Oversee  all  aspects  of 
production  from  design  to  finished 
product.  Requirements;  a  bachelor's 
degree  in  journalism  or  related  field, 
experience  in  the  horse  industry  and  a 
minimum  of  four  years  experience  writ¬ 
ing  and  editing  for  a  publication. 
Strong  photography  skills  a  plus.  Send 
cover  letter,  resume  and  five  published 
writing  samples  by  February  28  to 
Appaloosa  Journal,  Cathy  Pedras, 
5070  Highway  8  West,  Moscow,  ID 
83843. 


FINANCIAL  EDITOR 
Asian  Wall  Street  Journal  seeks  finan¬ 
cial  news-selection/loyout  editor  to 
work  as  a  member  of  an  overnight 
team  in  Hong  Kong.  Send  letter  and 
resume  to  Bob  Hagerty,  managing 
editor,  Asian  Wall  Street  Journal,  GPO 
Box  9825,  Hong  Kong. 

FAX;  01 1  (852)  2834-5291 


It’s  A  Classified 
Secret! 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed  to  the 
E&P  Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do  not  want 
the  reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list.  We'll 
discard  your  reply. 


_ EDITORIAL _ 

EDITOR 

WANTED 

Are  you  a  good  writer?  Can  you 
manage  multiple  assignments  at  the 
same  time?  Do  you  enjoy  working  with 
experienced  writers  and  editors  who 
can  help  you  polish  your  craft?  If  you 
answered  "Yes,"  Better  Homes  and 
Gardens  Special  Interest  Publications 
has  an  opening  you  may  be  interested 
in.  To  qualify  as  an  Associate  Editor  in 
our  Special  Projects  Group,  you  need  a 
Bachelor's  Degree  in  Journalism  or 
English  and  a  minimum  of  two  years 
writing  experience  in  newspapers  or 
magazines. 

Location;  Des  Moines,  Iowa 

Send  resume,  writing  samples  and  a 
cover  letter  with  salary  history  in  con¬ 
fidence  to; 

Ms.  Blair 

Staffing  Services/Dept.  205 

MEREDITH  CORPORATION 

1716  Locust  Street 
Des  Moines,  Iowa  50309-3023 
Fax;  (515)  284-2958 
E-mail;  bblair@mdp.com 

An  Equal  Opportunity  Employer 

EDITOR  for  fast-growing  award¬ 
winning  suburban  weekly  in  a  brand 
new  town  in  western  WA.  We  need  a 
leader  for  a  small,  energetic  staff  who 
can  give  this  Puget  Sound  community 
direction.  Circulation  14,000.  Leacf- 
ership,  editing,  writing  and  page 
layout  skills  all  required.  Experience  on 
a  small  daily  a  plus.  Salary  low  $30's. 
Tremendous  benefit  package.  Resume 
and  clips  to;  HR,  Editor  Position,  Sound 
Publishing,  7689  NE  Day  Road, 
Bainbridge  Isl,  WA  98110. 

EDITOR/REPORTER 

American  Banker/Bond  Buyer  Newslet¬ 
ter  Division  is  seeking  a  Reporter  with 
1  -3  years  daily  newspaper  experience 
to  cover  financial  topics.  Must  be  will¬ 
ing  to  dig  for  a  story  and  able  to  write 
under  weekly  deadline  pressure.  Please 
send  resume,  cover  letter  and  a  few 
clips  to; 

Human  Resources,  Dept.  DS 
American  Banker/Bond  Buyer 
Newsletter  Group 
One  State  Street  Plaza,  26  Floor 
New  York,  NY  10004 
No  phone  calls,  please. 

EOE  M/F/H/V 

AMERICAN  BANKER/BOND  BUYER 
EXPANDING  DAILY  and  weekly  fam¬ 
ily-owned  newspaper  operation  accept¬ 
ing  applications  from  experienced 
personnel,  including  weekly  editor, 
advertising  and  circulation. 

Send  resume,  references  and  salary 
expectations  to  President,  Casa  Grande 
Valley  Newspapers  Inc.,  P.O.  Box 
1 5002,  Casa  Grande,  AZ  85230-5002. 


Show  me  the  lO 


Joannek 


_ EDITORIAL _ 

EDrrORIAL  PAGE  EDfLOR 
The  Ann  Arbor  (Mich.)  News  is  looking 
for  an  editorial  page  editor  who  can 
meet  high  standards.  We're  looking 
for  an  experienced  editorial  writer  with 
a  solid  reporting  background  who  con 
produce  well-written,  thoroughly 
researched  editorials.  About  half  of  our 
editorials  are  written  on  local  topics. 
Our  editorial  page  editor  also  oversees 
the  content  of  our  Opinion  pages,  and 
edits  a  lively  letters  column.  We're  look¬ 
ing  for  a  strong  opinion  leader  who 
recognizes  the  value  of  other  points  of 
view.  Send  resume  and  samples  to  Ed 
Petykiewicz,  editor.  The  Ann  Arbor 
News,  P.O.  Box  1 1 47,  Ann  Arbor,  Ml 
48106. 


EDITORS;  The  Met,  a  60,000  circula¬ 
tion  Dallas-Fort  Worth  arts  and  enter¬ 
tainment  weekly,  seeks  several  full-time 
editors.  MANAGING  EDITOR  needed 
to  edit  copy,  oversee  all  deadlines,  and 
write  cover  stories.  Minimum  two  years 
editorial  experience  required.  ASSO¬ 
CIATE  EDITOR  needed  to  contribute 
story  ideas,  edit,  and  write  for  sections, 
including  arts,  music,  and  movies.  Must 
have  prior  editorial  experience.  ASSIS¬ 
TANT  EDITOR  needed  to  aid  in 
editorial  production  process,  edit  copy, 
oversee  listings,  and  write  stories.  All 
positions  include  full-benefits  and  com¬ 
petitive  salaries.  No  stupid  people 
need  apply.  Send  resumes,  clips  to 
Joseph  Guinto,  editor  in  chief,  5612 
Yale  Blvd.  #207,  Dallas,  TX  75206.  Or 
fax  to  (21 4)  696-0111. 


EXECUTIVE  EDITOR 

60,000  seven-day  AM  in  competitive 
market  seeks  aggressive,  shirtsleeves 
newsroom  leader  whose  first  priority  is 
tough  local  coverage,  not  how  many 
API  seminars  attended,  newspapers 
redesigned,  computer  systems  installed, 
and  writing  coaches  hired.  We're  look¬ 
ing  for  somebody  who  knows  how  to 
print  the  news  and  raise  hell!  This  is  a 
challenging  job  with  immense  potential 
rewards,  but  only  the  brave  need 
apply.  Send  letter,  resume  and  at  least 
three  references  to  Box  08(X)5,  Editor 
&  Publisher. 


FEATURES  WRITER;  The  Bucks  County 
Courier  Times,  a  suburban  daily  of 
70,000  circ.  in  SE  Pennsylvania,  is 
seeking  applicants  for  a  full-time  life¬ 
styles  reporter/writer  position  Lively 
writing  that  evokes  emotion  a  must. 
Also  ability  to  participate  in  frequent 
brainstorming.  Looking  for  experience 
and  versatility  in  all  interest  areas.  We 
expect  stories  that  are  consumer- 
oriented  with  a  magazine  flair. 
Breakouts  of  resources,  advice, 
strategies  to  follow  and  other  solutions 
are  routine.  If  interested,  send  a 
resume  and  three  writing  samples  to 
Carl  LaVO,  Life  Department,  Bucks 
County  Courier  Times,  8400  Route  1 3, 
Levittown,  PA  1 9057. 

We  are  an  equal  opportunity  employer. 


PROMOTE  YOUR 
COMPANY  IN  THE 
2/22/97  E&P 
RECRUITMENT  ISSUE 
??????????????????’S 
CALL 

(212)  675-4380,  EXT,  170 
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FEATURES  EDITOR  sought  for  growing 
Connecticut  doily  with  new  editorial  com¬ 
puter  system.  Create  lively,  useful 
Features  sections  and  supervise  staff  of 
writers  and  editors  to  ensure  quality 
daily,  Sunday  and  special  sections. 
Good  organizational  and  planning 
shills  a  must,  along  with  editing  and  dis¬ 
play  skills  and  familiarity  with  QuarkX¬ 
Press.  Send  resume  and  page  samples 
to  Robert  Veillette,  managing  editor, 
Republican-American,  389  Meadow 
St.,  Waterbury,  CT  06722. 

FEATURES 

EDITOR 

CMP  Media  Inc.  is  on  the  forefront  of 
high-tech  and  Internet  publishing.  Our 
phenomenal  success  has  created  a 
fast-paced  opportunity  for  an  experi¬ 
enced  editorial  professional  with  keen 
design  sense  to  plan,  assign  and  edit 
feature  articles  for  Communica- 
tionsWeek. 

Your  responsibilities  will  include 
overseeing  magazine  style  supplements 
and  coordinating  with  the  Art  Depart¬ 
ment  on  designs  and  accompanying 
story  art.  Another  focus  will  involve 
working  with  a  large  group  of 
freelance  editors. 

You  must  have  a  BA  or  BS,  5+  years' 
experience  in  Journalism  which  involve 
page  and  project  management  and  com¬ 
puter  networking  industry  knowledge. 
Effective  editing  and  communciation 
skills  are  essential. 

We  offer  a  competitive  salary  and  com¬ 
pensation  package.  For  consideration, 
send/fax  your  resume  with  salary 
requirements  to:  Recruiter  JKPK,  CMP 
Media  Inc.,  600  Community  Drive, 
Manhasset,  NY  11030.  FAX:  (516) 
562-51  31.  Equal  Opportunity 
Employer 

_ CMP  MEDIA  INC. _ 

FOOD  EDITOR:  The  Colorado  Springs 
Gazette  Telegraph  (103,000  daily; 
125,000  Sunday)  is  looking  for  an 
experienced  food  journalist  with  a 
vision  for  the  innovative  food  section 
that  serves  today's  readers.  The  suc¬ 
cessful  candidate  also  will  be  able  to 
show  a  thorough  knowledge  of  food 
and  cooking,  a  lively  and  creative  writ¬ 
ing  style  and  good  organizational 
skills.  Send  resume  and  clips  to 
Features  Editor  Joan  Zales,  Gazette 
Telegraph,  30  S.  Prospect  St.,  Col¬ 
orado  Springs,  CO  80903. 

FREELANCERS:  Hip  magazine  covers 
cutting-edge  culture.  Send  clips  to  EYE, 
301  S.  Elm  Street,  Suite  405, 
Greensboro,  NC  27401 . 

http:/ / www.infi.net/ -eye. 


GET  DOWN  TO  BUSINESS!!! 

New  online  business  news  service 
seeks  editors  and  reporters.  Wire  ser¬ 
vice,  business  journalism  or  web  expe¬ 
rience  needed.  We're  based  in  Boston 
but  our  audience  is  wodd-wide.  Please 
send  resume  to:  Mary  Helen  Gillespie, 
Boston  Herald,  P.O.  Box  2096,  Boston, 
MA  021 06-2096. 

E-mail  to  jobfind@bostonherald.com 
No  phone  calls  or  faxes,  please. 


_ EDfTORIAL _ 

ILLINOIS  AgriNews  has  an  immediate 
full-time  opening  for  a  reporter  to  work 
in  our  Labile  office.  Seeking  an  expe¬ 
rienced  reporter,  or  ag  communica¬ 
tions  graduate  to  write  on  state  and 
national  ag  issues  and  to  report  on 
events/features  in  a  multi-county  area. 
Photo  experience  a  plus.  Car  required. 
AgriNews  publishes  Illinois  and  Indi¬ 
ana  AgriNews,  statewide  weekly  farm 
newspapers.  Send  resume  to  Ginny 
Parisari,  Daily  NewsTribune,  426  Sec¬ 
ond  St.,  La  Salle,  IL  61 301 . 


IMMEDIATE  OPENING  IN 
TOYKO,  JAPAN  FOR  COPY  EDITOR 
Japan's  leading  English-language 
newspaper.  The  Daily  Yomiuri  is  sew¬ 
ing  a  career  journalist  with  at  least  five 
years  experience  in  copy  editing. 
Responsibilities  include  rewriting  and 
reporting.  Starting  salary  is  6  million 
Yen  ($52,000)  or  more  DOE.  Health 
insurance,  unemployment  insurance 
and  daily  commuting  costs  are  pro¬ 
vided.  The  Daily  Yomiuri  is  published 
by  The  Yomiuri  Shimbun,  the  world's 
largest  newspaper,  with  a  daily  circula¬ 
tion  of  more  than  10  million.  The  Daily 
Yomiuri  is  Japan's  second-largest 
English-language  newspaper  in  circula¬ 
tion.  For  consideration  please  send  let¬ 
ter,  resume  and  clips  to: 

Mr.  Noomichi  Fujimoto 
Bureau  Chief  of  the  Americas 
The  Yomiuri  Shimbun 
802  National  Press  Building 
Washington,  DC  20045 


UFESTYLE  EDITOR 

Aggressive,  mid-size  daily  on  the  Gulf 
Coast  is  looking  for  an  AME  to  oversee 
all  aspects  of  its  entertainment  and  life¬ 
styles  sections.  Managerial  experience 
and  a  creative  approach  to  story 
assignments  and  layout  are  required. 
Top  salary  and  benefits  package.  Send 
resume  and  clips  to  Box  07853,  Editor 
&  Publisher. 


MANAGING  EDITOR 
All-around  newsperson  for  day-to-day 
operations  of  three  weekly  newspapers 
in  Aroostook  County.  We  are  fully 
paginated  and  use  digital  cameras. 
QuarkXPress  and  supervisory  experi¬ 
ence  required.  Reply  to:  Martha  M. 
Lostrom,  executive  editor.  Northeast 
Publishing  Company,  P.O.  Box  510,  Pre¬ 
sque  Isle,  ME  04769  or  fax  to  (207) 
764  4499. 

e-mail:  printwks@bangomews.infi.net. 

NIGHT/NEWS  EDITOR:  Talented, 
oung  news  desk  needs  leader  who 
nows  how  to  make  news  judgments 
under  pressure,  how  to  make  deadline, 
how  to  build  teamwork,  how  to  work 
hard  and  how  to  have  fun  doing  it.  We 
are  a  paginated,  40,000-circ.  news¬ 
paper  offering  gcxxl  salary  and  bene¬ 
fits.  Send  letter,  resume,  sample  papers 
to  Pete  Litterski,  editor,  Longview 
News-Journal,  P.O.  Box  1792, 
Longview,  TX  75606. 

E-mail:  lnjpete@aol.cam 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Bex 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001  6;  (703)  506-4400. 


_ EDITORIAL _ 

MANAGING  EDITOR 

The  Sandusky  Register  is  a  25,000 
AM/PM,  7-day  newspaper  located  on 
Lake  Erie  between  Cleveland  and 
Toledo.  The  Managing  Editor  is  the  lop 
person  in  the  Editorial  Department  and 
reports  directly  to  the  Publisher.  Con- 
didates  will  hove  a  minimum  of  three 
years  experience  as  the  top  news 
person  at  their  present  position  and 
one  who  can  continue  the  Register's 
strong  Icjcal  news  tradition.  The  candi¬ 
date  will  be  creative  and  expected  to 
work  closely  with  a  management  team 
dedicated  to  ongoing  devaopment  and 
expansion.  The  candidate  will  hove  the 
experience  to  deal  with  a  very  com¬ 
petitive  market  area  also  experienced 
in  pagination  and  be  on  the  cutting 
edge  of  websites  and  the  internet. 
Please,  no  phone  calls  at  this  time. 
Send  resumes,  salary  history  and  all 
relevant  material  to: 

Publisher 

The  Sandusky  Register 
31 4  W.  Mai^et  Street 
Sandusky,  OH  44870 

MANAGING  EDITOR  -  The  Crescent- 
News,  Defiance,  OH  is  seeking  candi¬ 
dates  for  its  managing  editor  position. 
Our  17,000  circulation  afternoon  daily 
publishes  Monday  thru  Friday,  irKludes 
a  Sunday  edition  and  a  1 2,0(X)  circula¬ 
tion  shopper.  We're  looking  for  a 
person  with  strong  story  development 
skills  that  can  manage  our  20  person 
staff,  continue  a  tradition  of  strong 
local  news  reporting  and  help  us 
become  a  completely  paginated  news¬ 
paper.  If  yau're  looking  for  an 
excellent  place  to  live  and  raise  a  fam¬ 
ily,  in  a  college  town  atmosphere, 
please  send  a  letter  of  application  and 
resume  to:  Steve  VanDemark,  general 
manager.  The  Crescent-News,  P.O. 
Box  249,  Defiance,  OH  4351 2. 

MANAGING  EDITOR  needed  for 
strong  growing  weekly  newspaper  in 
Zone  4.  University  and  military  com¬ 
munity  with  daily  competition.  Possible 
advancement.  Salary  commensurate 
with  experience.  Benefits.  Reply  to  Box 
08062,  Editor  &  Publisher. 

MANAGING  EDITOR 
Alabama's  largest  weekly  newspaper. 
The  Dothan  Progress,  seelcs  on 
innovative  community  journalist. 
Excellent  opportunity  to  make  a  dif¬ 
ference  and  work  in  a  stable  environ¬ 
ment.  College  degree  plus  two  years 
management.  QuarkXPress  and  page 
design  skills  a  plus.  Send  resume  to: 

Guy  Eieasley/Publlsher 
The  Dothan  Progress 
P.O.  Box  1927 
Dothan,  AL  36302 
Fox:  (334)  793-2040 
_ E-mail:  DP  Pubs@cx>l.com _ 

NUTRITION  WRITER/EDITOR 
EXPERIENCED  person  wanted  far 
monthly  health-science  magazine  in 
the  natural  products  industry. 
Biochemistry,  nutrition,  health  or 
technical  editing  degree  preferred. 
MANDATORY  three  years  technical 
journalism  experience  in  area  of  nutri- 
ticxi  or  health.  Great  office,  people  and 
compensation  package.  Send  salary 
requirements,  resume,  clips  to  HR 
Dire.,  NSN  Nutrition  Ed.,  1301  Spruce 
St.,  Boulder,  CO  80302.  No  phone 
calls,  please.  EOE. 


MEDICAL  'iMRITER 

The  Pittsburgh  Post-Gazette  seeks  an 
experienced  medical  writer  to  work 
with  our  expanding  health/science 
team.  Candidates  should  have  daily 
newspaper  or  magazine  experience, 
and  a  background  in  health  issues. 
Must  have  strong  reporting  skills, 
including  beat  experience,  and  be  an 
excellent  writer  capable  of  translating 
complex  topics  into  sparkling  prose. 

The  medical  writer  will  cover  the 
burgeoning  medical  research  going  on 
in  Pittsburgh  and  will  be  expected  to 
generate  enterprise  stories  on  a  wide 
variety  of  health  topics  for  both  daily 
arKf  Sunday.  Also  some  stories  vrill  be 
written  for  our  new  weekly  personal 
health  section. 

Send  cover  letter,  resume,  work  sam¬ 
ples  to:  Matt  Kennedy,  assistant  to  the 
editor,  Pittsburgh  Post-Gazette,  34 
Blvd.  of  the  Allies,  Pittsburgh,  PA 
15222. 

MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fremance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  802 1 7. 

NEWS  EDITOR  sought  to  lead  six- 
person  copy  desk  at  32,000-circulation 
McClatchy-owned  daily  in  fast¬ 
growing  charlotte-area  market.  Ideal 
candidate  will  have  excellent  design 
and  copy  editing  skills  and  a  track 
record  of  leader^ip  and  innovation. 
QuarkXPress  experience  helpful.  Please 
send  resume,  cover  letter  explaining 
why  you  are  the  right  person  for  the 
job,  and  work  samples  to  Betsy 
Lumbye,  managing  editor.  The  Herald, 
P.O.  Box  11707,  Rock  Hill,  SC  29731. 
No  phone  calls,  please.  EOE. 

NEWS  REPORTER:  Small  but  growing 
afternoon  daily  in  university  town 
across  the  lake  from  New  Orleans 
needs  city  beat  reporter.  Resume,  clips 
to  Lil  Mirando,  Daily  Star,  P.O.  Box 
1 1 49,  Hammond,  LA  70404. 

PAGE  DESIGNER  AND  REPORTERS 
wanted  for  regional  AM  daily  in 
Shenandoah  Vall^  of  Virginia.  Design 
position  requires  creativity  and  flex¬ 
ibility  and  knowledge  of  QuarkXPress. 
It  involves  rotatir<g  work  on  local,  state, 
national  and  international  pages. 
Reporting  positions  are  general  assign¬ 
ment  —  breaking  news,  government, 
features,  business  and  caurts.  Highly 
competitive  salary  and  benefits.  Send 
resume  and  samples  of  work  to  Joe 
Strohmeyer,  managing  editor.  North¬ 
ern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  fox  to  (540) 
465-9388. 


February  1,  1997  ■  Editor  &  Pubusher  43 


HELP  WANTED 


PAGE  DESIGNER 

The  Presentation  Team  at  The  News 
Tribune  of  Tacoma,  WA,  seeks 
versatile,  team-oriented  visual 
journalist.  Candidates  need  strong 
design  skills,  solid  news  judgment  and 
are  comfortable  laying  out  any  section 
of  the  paper.  QuarkXPress, 
Illustrator  and  Photoshop  a  plus.  Send 
resume,  work  samples  to  Kim 
Germovsek,  presentation  team  leader. 
The  News  Tribune,  P.O.  Box  11000, 
Tacoma,  WA  9841 1-0008. 

PENNSYLVANIA'S  Daily  Newspaper 
of  the  Year,  The  Sentinel,  will  add  two 
positions  to  its  staff  this  year. 

•COPY  EDITOR  -  Experienced  journalist 
will  edit  and  present  local  stories. 
•REPORTER  -  Sharp,  articulate  digger 
will  cover  government,  feature  and 
business  stories. 

The  Sentinel  is  an  1 8,000,  7-day  daily 
in  beautiful  Central  Pennsylvania.  Visit 
our  Web  Site:  www.cumberlink.com. 
To  apply,  send  resume  and  non- 
returnable  clips  to  Carol  Talley,  editor. 
The  Sentinel,  P.O.  Box  130,  Carlisle, 
PA  1 701 3.  No  phone  calls. 


PHOTO  X3URNAUST 
Breaking  news,  sports,  advertising, 
studio  snots,  and  grip  and  grin.  We 
want  someone  who'll  make  words  and 
pictures  go  together.  Join  the  staff  of 
the  Register-Mail,  a  17,500  six-day  daily. 
Great  community,  good  local  news- 
oriented  paper.  We're  a  Copley  news¬ 
paper,  offering  competitive  pay  and 
comprehensive  benefits.  Send  resume 
and  non-returnable  work  samples. 
Equal  Opportunity  Employer. 

Robert  F.  Harrison,  Editor 
The  Register-Mail 
140  S.  Prairie  Street 
Galesburg,  IL  61 402-031 0 


POLITICS  REPORTER 
The  Morning  Journal,  the  leading  daily 
in  Lorain  County,  30  miles  west  of 
Cleveland,  seeks  a  savvy  reporter  to 
cover  local  politics  at  every  level  from 
city  party  caucus  to  Congress.  The  job 
includes  a  juicy  personal  column  and 
duties  as  bureau  chief  in  the  nearby 
county  seat.  Send  resume,  samples  of 
news,  feature  and  column  writing  to 
John  Cole,  editor.  The  Morning 
Journal,  1657  Broadway,  Lorain,  OH 
44052. 


PR  &  ENTERTAINMENT 
Weekly  Jobs  Publication,  $1 6,  $38 
(602)  486-2551 ,  VISA/MC/AMEX 


QUALITY-CONSCIOUS  18,000  circula¬ 
tion  daily  on  the  New  Hampshire — 
Vermont  border  seeks  a  sharp  reporter 
to  cover  an  important  municipal  beat. 
Successful  candidate  will  hove  at  least 
two  years  of  reporting  experience  and 
demonstrate  ability  to  both  cover  a 
meeting  and  develop  interesting 
enterprise  stories  on  the  beat.  No 
phone  calls.  Send  letter,  resume  and 
three  clips  to  Jim  Fox,  editor.  Valley 
News,  P.O.  Box  877,  While  River  Junc- 
Hon,VT  05001. 

Every  noble  acquisition  is  attended  with 
its  risks;  he  who  tears  to  encounter  the 
one  must  not  expect  to  obtain  the  other. 

Metastasio 


REPORTER  AND  COPY  EDITOR 
Busy  35,000  AM  in  growing  suburban 
Philadelphia  county  seeks  general- 
assignment  reporter  and  pagination- 
adept  copy  editor  applicants.  Daily 
experience  necessary.  Resume  and 
samples  to  Bruce  Mowday,  managing 
editor.  Daily  Local  News,  250  N.  Brad¬ 
ford  Ave.,  West  Chester,  PA  1 9382. 

REPORTER/PHOTOGRAPHER  for 
weekly  newspaper.  General  assign¬ 
ment/sports.  College  degree  or  report¬ 
ing  experience.  QuarkXPress  and 
camera  knowledge.  Send  resume  to 
Cliff  Larimer,  Wilfiams-Grand  Canyon 
News,  P.O.  Box  667,  Williams,  AZ 
86046.  FAX:  (520)  635-4887. 


REPORTER 

At  least  three  years  of  daily  newspaper 
experience  with  emphasis  on  in-depth 
projects  and  breaking  news.  Position 
requires  enterprise,  accuracy,  and  the 
ability  to  put  developments  into 
perspective.  Fluency  in  Spanish  highly 
desirable.  Send  clips,  resume, 
references  and  a  cover  letter  outlining 
your  local  news  philosophy  to:  J.  Bruce 
Baumann,  assistant  managing  editor. 
The  Monterey  County  Herald,  P.O.  Box 
271,  Monterey,  CA  93942.  Phone: 
(408)  646-4342,  Fax:  (408)  372- 
8401 .  EOE. 


REPORTERS  &  EDITORS:  Rapid  growth 
and  acquisitions  at  our  upper  Midwest 
publishing  group  have  created  open¬ 
ings  for  quality  conscious  editorial 
staff.  If  you  can  deliver  what  readers 
want  and  enjoy  the  thrill  of  a  com¬ 
petitive  environment,  we  need  to  hear 
from  you.  Send  your  cover  letter, 
resume,  work  samples  and  salary 
expectations  to  Box  08068,  Editor  & 
Publisher. 


REPORTERS  needed  in  Indian  Country. 
The  Independent,  based  in  Gallup, 
New  Mexica,  seeks  two  aggressive, 
savvy,  tireless  self-starters.  One  posi¬ 
tion  as  bureau  reporter  living  in  Tuba 
City,  Arizona  covering  the  western  part 
of  the  Navajo  Nation  and 
the  Hopi  reservation.  Second  will  work 
in  main  office  in  Gallup.  Please  send 
clips,  resume,  references  to  The  Inde¬ 
pendent,  P.O.  Box  1210,  Gallup,  NM 
87301. 


REPORTERS/EDITORS 
The  Asbury  Park  Press,  the  second 
largest  newspaper  in  New  Jersey,  has 
opportunities  for  reporters  and  Mitors 
who  can  make  a  very  good  newspaper 
even  better.  We  are  seeking  local  news 
reporters,  both  full  time  and  part  time; 
reporter  interns,  a  news  assignment 
editor  and  a  copy  editor.  The  Press 
values  newsroom  diversity  and 
encourages  applicants  who  share  that 
view.  Please  send  cover  letter,  resume 
and  up  to  six  writing  or  editing  sam¬ 
ples  to  Lawrence  Benjamin,  staff  devel¬ 
opment  editor,  Asbury  Park  Press,  Box 
1 550,  Neptune,  NJ  07754-1551 . 


GET  STUCK!! 
PLACE  YOUR  AD 
ON  OUR  WEB 
i  (212)675-4380,  EXT.  171 


EDITORIAL 


REPORTERS:  The  Sedalia  (MO)  Demo¬ 
crat  has  immediate  openings  for  cop 
and  city  reporters.  Will  consider  entry 
level,  but  prefer  1  -2  years  of  daily  or 
weekly  experience.  Send  resume,  clips 
to  Oliver  Wiest,  managing  editor,  P.O. 
Box  848,  Sedalia,  MO  65301  or  e- 
mail:  jhutch@ozarks.mo 


REPORTERS 

Our  reporters  move  on  to  bigger 
newspapers.  We've  lost  staffers  to  the 
PittsDurgh  Post-Gazette,  The  (Ft. 
Lauderdale)  Sun  Sentinel  and  the  (New 
Orleans)  Times-Picayune.  We're  a 
growing  43,000  AM  in  a  competitive 
market,  and  we're  looking  for  the  best 
reporters  on  the  market — to  replace 
great  ones.  Motivated  reporters 
interested  in  covering  religion/family 
or  a  general  assignment  beat  send 
resume,  clips  to  York  Daily  Record, 
P.O.  Box  15122,  York,  PA  17405. 
Salary  range:  $23,100-$32,500  EOE. 


RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 


SENIOR  REPORTER 

Veteran  reporter  sought  for  City  Hall 
beat  at  32,000-circulation  McClatchy- 
owned  daily  near  Charlotte,  NC.  At 
least  three  years  of  government, 
investigative,  enterprise  and  project 
reporting  required,  ideal  candidate  will 
be  self-motivated  reporter  who  thinks 
like  an  editor  and  can  lead  a  team  of 
reporters  on  a  project.  Send  cover  let¬ 
ter,  resume  and  work  samples  to  Rich 
Rassman,  city  editor.  The  Herald,  P.O. 
Box  11707,  Rock  Hill,  SC  29730.  No 
phone  calls.  EOE 


SOLID  Weekly  newspaper  group  in 
Washington  DC  suburbs  seeks  general 
assignment/ sports  reporter  with  talent 
and  experience  to  become  managing 
editor  within  six  months.  Photography, 
layout,  editing,  PageMaker  experience 
important  plus.  Resume,  cover  letter  to 
The  Observer  Newspapers,  P.O.  Box 
109,  Herndon,  VA  201 72. 


SPORTS  COPY  EDITOR:  The  News- 
Gazette,  a  46,000  daily  in  a  Big  Ten 
city  in  central  Illinois,  seeks  a  copy 
editor  for  its  night  sports  desk.  Duties 
include  editing  copy  and  designing 
and  paginating  pages  on  Macintosh 
using  QuarkXPress.  Strong  basic  copy 
editing  skills,  QuarkXPress  experience 
required.  Apply  to  Jim  Rossow,  sports 
.  editor.  The  News-Gazette,  15  Main 
j  St.,  P.O.  Box  677,  Champaign,  IL 
j  61 820.  No  phone  calls. 

j  What's  the  frequency  Kenneth? 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  A/fonoging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


STAFF  WRITER 

We  have  an  immediate  opening  for  a 
reporter  who  can  meet  deadline  and 
look  beyond  meetings  to  come  up  with 
stories  that  explain  now  actions  taken 
by  the  county  government  affect  our 
reoders.  Send  resume  and  examples  of 
your  work  to:  Jim  Hendricks,  metro 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702. 


SPORTS  EDITOR 

Proven  leader  sought  for  nine-person 
sports  department  at  32,000  circula¬ 
tion  McClatchy-owned  daily  in  fast¬ 
growing  Charlotte-area  market.  We 
cover  a  full-slate  of  sports,  from  preps 
to  college  to  NFL,  NBA  and  NASCAR. 
At  least  five  years  newspaper  experi¬ 
ence,  two  of  them  in  management, 
required.  Ideal  candidate  should  be  a 
sports  junkie  with  big  ideas  who 
sweats  the  small  stuff.  Send  a  cover  let¬ 
ter  explaining  why  you're  the  right 
person  for  the  job,  a  resume  and  sam¬ 
ples  of  your  work  to  Betsy  Lumbye, 
managing  editor.  The  Herald,  P.O.  fcx 
11707,  Rock  Hill,  SC  29731.  No 
phone  calls,  please.  EOE. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR 

The  Logansport  Pharos-Tribune,  a  fully 
paginaled  mid-daily,  14,000  circula- 
lion,  is  looking  For  the  right  person  to 
lead  our  three-mon  staff  Into  the  21st 
century.  Young,  eager  sports  staff. 
Excellent  opportunity  for  someone  who 
enjoys  high  school  sports.  We're  look¬ 
ing  for  someone  who  will  be  heavy  on 
local  sports.  There  are  also 
opportunities  in  college  and  pro  sports 
coverage.  Full  benefit  package.  Send 
letter,  resume,  salary  requirements, 
and  clips  to  Dave  Long,  Pharos- 
Tribune,  517  E.  Broadway,  P.O.  Box 
210  Lo^nsport,  IN  46947. 


SPORTS  REPORTER 

PROGRESS  IN  MOTION:  Recentlv- 
hired  sports  editor  at  The  Brownsville 
Herald,  a  morning  dally  with  1 9,000 
circulation,  is  looking  For  on 
enthusiastic  reporter  ready  to  help 
revitalize  a  sports  department  heading 
in  a  new  direction.  Responsibilities 
include:  writing  stories  and  features; 
keeping  stats;  creating  and  developing 
story  ideas;  and  laying  out  pages. 
Send  cover  letter,  resume,  clips,  layout 
samples  to  Andrew  Dubois,  sports 
editor.  The  Brownsville  Herald,  P.O. 
Box  351,  Brownsville,  TX  78520.  Or 
fax  information  to:  (210)  542-0840. 


SPORTS  WRITER 

The  Palm  Beach  Post  is  seeking  a 
reporter  to  cover  the  Miami  Dolphins. 
Candidates  must  exhibit  a  wide 
breadth  of  writing  -  from  breaking 
news  to  game  stories  to  features  to 
enterprise.  NFL  beat  experience  is  pre¬ 
ferred  but  not  mandatory.  Contact  Tim 
Burke,  executive  sports  editor,  P.O.  Box 
24700,  West  Palm  Beach,  FL  33416- 
4700.  Phone:  (561)  820-4480.  E-mail: 
tburke@pbpost.com 


TEAM  LEADER 

The  News  Tribune  of  Tacoma,  WA 
seeks  an  energetic,  creative  editor  to 
lead  a  team  of  seven  reporters  who 
cover  suburban  and  rural  areas  of 
three  growing  counties  in  South  Puget 
Sound.  Our  Suburban  Team  Leader 
helps  coordinate  zoned  coverage, 
uide  community  news  and  inspire 
ont-poge  enterprise  at  a  paper  where 
local  news  reigns.  Send  resume,  cover 
letter  to:  Suki  Dardorian,  senior  editor. 
The  News  Tribune,  P.O.  Box  1 1000, 
Tacoma,  WA  9841 1-0008. _ 

THE  HERALD-JOURNAL,  a  63,000 
circulation  award-winning  New  York 
Times  newspaper  in  Spartanburg, 
South  Carolina,  is  seeking  Full-time 
copy  editors.  Looking  for  word  editors 
and  page  designers.  Proficiency  in 
Microsoft  Word  and  QuarkXPress  a 
plus.  Two  years  experience  preferred. 
Spartanburg  is  home  to  the  BMW 
manufacturing  plant  and  more  foreign 
investment  per  capita  than  anywhere 
else  in  the  U.S.  It  is  midway  between 
Charlotte  and  Atlanta,  within  sight  of 
the  Blue  Ridge  Mountains  and  an  easy 
drive  to  the  beach. 

If  interested,  contact  Gloria  Fair,  news 
editor,  P.O.  Box  1 657,  Spartanburg,  SC 
29304. 


_ EDITORIAL _ 

THE  ANDERSON  (SC)  INDEPENDENT- 
MAIL,  an  expanding  42,000-daily, 
49,000-Sunday  circulation  newspaper 
in  a  growth  area  of  the  new  South,  has 
openings: 

CITY  DESK  REPORTERS 
Two  openings,  one  experienced,  one 
entry  level.  Aggressive  hard  news 
journalism;  winner  of  the  National 
Headliner  for  best  reporting  in  the  U.S. 
in  our  circulation  category  twice  in  five 
years. 

COPY  EDITOR/PAGE  DESIGNER 
News  desk  opening,  experienced  or 
entry  level.  Three  zoned  editions;  fully 
paginated  in  QuarkXPress.  Six-person 
desk  handles  Page  1 ,  all  local,  wire 
and  business  pages.  Extensive  color 
use  and  projects  design. 

SPORTS  REPORTER 

Experienced  or  entry-level.  Cover  high 
schools,  major  university  sports.  Rare 
opening  in  a  section  that  is  a  consistent 
APSE  national  winner  in  writing  and 
general  excellence  categories. 

High  camaraderie,  high  energy  stoff  com¬ 
mitted  to  quality  and  integrity.  You 
need  innovative  thinking,  a  healthy 
curiosity  and  a  college  degree. 
Anderson  is  a  thriving  manufacturing 
community  on  a  huge  lake  near  the 
Blue  Ridge  Mountains.  Large  university, 
major  regional  theater  complex 
nearby.  Send  resume  and  clips  to  T. 
Wayne  Mitchell,  seniar  vice  president 
and  editor,  Anderson  Independent- 
Mail,  P.O.  Box  2507,  Anderson,  SC 
29621 .  Or  call  (800)  859-6397  for  more 
information. 

THE  PRESS  OF  ATLANTIC  CITY,  on 
award-winning  daily  newspaper,  has 
an  immediate  opening  for  a  news 
reporter  in  Cape  May  County. 

The  Press  is  an  aggressive,  80,000- 
daily,  1 00,000- Sunday  newspaper  cov¬ 
ering  four  counties  in  southern  New 
Jersey.  Position  offers  competitive 
salary  and  benefits  and  a  chance  to 
grow  professionally. 

Ideal  candidate  will  hove  superior  writ- 
ing,  reporting  skills  and  a  full 
understanding  of  how  government 
works.  He  or  she  will  enjoy  learning 
about  a  wide  range  of  subjects. 

Applicants  must  meet  deadlines  and 
work  well  with  others.  At  least  two 
years'  experience  in  daily  journalism 
preferred.  College  degree  required. 

Send  resumes,  clips  to  W.F.  Keough, 
Cape  May  County  bureau  chief,  me 
Press  of  Atlantic  City,  1  S.  Main  Street, 
Cape  May  Court  House,  NJ  08210. 
VETERAN  Editor/Reporter  for  a  small 
daily  in  North  Louisiana.  Send  resume 
to  P.O.  Box  1339,  Minden,  LA  71058 
or  call  Nila  at  (3 1 8)  377- 1 866. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ EDITORIAL _ 

WRITER  -  The  Vanguard  Group  is  seek- 
ing  an  experienced  Writer  who 
understands  financial  concepts  and 
can  communicate  them  in  clear,  com¬ 
pelling  writing  for  our  millions  of 
shareholders.  Requirements  include  a 
BA  and  3-5  years  of  specifically 
related  writing  experience.  To  apply, 
send  cover  letter,  resume,  salary 
requirements  and  at  least  3  recent  clips 
(non-returnable)  to  The  Vanguard 
Group,  Code:  E97EPRBWR,  P.O.  Box 
876,  Valley  Forge,  PA  19482.  Fax: 
(610)  669-2722.  Visit  our  website  at 
http://www.vanquard.com.  Equal 
Opportunity  Employer.  Drug-free/ 
smoke-free  work  environment.  Drug 
screening  employer.  Minorities,  indi¬ 
viduals  with  disabilities  and  veterans 
are  encouraged  to  apply. 

THE  IDAHO  STATESMAN,  a  66,000- 
circulation  daily  (88,000  Sunday)  AM 
newspaper  in  Boise,  a  vibrant,  grow¬ 
ing  Rocky  Mountain  community,  needs 
to  fill  the  following  positions: 

NEWS  EDITOR:  Seeking  a  proven 
copy  editor/headline  writer  who  is  cur¬ 
rently  a  news  editor  or  assistant  news 
editor  to  lead  a  team  of  1 2  on  a  newly 
poginated  copy  desk.  The  chosen  can¬ 
didate  will  be  well  organized,  an 
effective  motivator,  and  be  able  to  meet 
the  daily  demands  for  quality  editing 
and  deadline  performance  at  a  news¬ 
paper  that  is  constantly  striving  to 
improve.  Send  a  resume,  cover  letter, 
work  samples  and  references  to  Karen 
Baker,  managing  editor. 

BUSINESS  REPORTER:  Seeking  experi¬ 
enced  (two  years'  minimum)  ousiness 
writer  to  cover  business  news  in  a  city 
that's  home  to  some  of  the  biggest  cor¬ 
porations  in  the  country.  Must  have 
strong  reporting  and  analytical  skills. 
Send  resume,  cover  letter,  references 
and  a  half  dozen  writing  samples  to 
Paul  Beebe,  business  editor. 

SPORTS  REPORTER:  Seeking  an  entry- 
level  sports  reporter  to  cover  preps  and 
community  sports  on  a  sports  team  of 
eight.  Send  resume,  cover  letter, 
references  and  a  half  dozen  work  writ¬ 
ing  samples  to  Jennifer  Swindell,  sports 
editor. 

Please  respond  to  The  Idaho 
Statesman,  1200  N.  Curtis  Road, 
Boise,  ID  83706.  The  Statesman,  a 
Gannett  newspaper,  is  an  equal 
oppartunity  employer  that  values 
workplace  diversity. 

WANTED:  CURIOSITY  AND  DRIVE 

The  Tribune  Chronicle  (circ.  40,000)  is 
looking  for  TWO  reporters  with  a 
passionate  interest  in  asking  questions 
and  getting  answers.  Our  reporting 
team  has  earned  the  1 993  Edward 
Willis  Scripps  Award  for  Service  to  the 
First  Amendment,  the  1994  Ohio 
Associated  Press  First  Amendment 
Award  and  the  1996  APME  Freedom 
of  Information  Award.  We  believe  in 
what  we  are  doing  and  our  standards 
are  high.  If  you  have  at  least  two 
year's  experience  and  want  to  join  a 
nard  wortcing,  diligent  team  in  a  great 
news  town,  send  your  resume  to  Execu¬ 
tive  Editor  Susan  Svihlik,  Tribune 
Chronicle,  240  Franklin  St.,  SE,  War¬ 
ren,  OH  44483. 


_ EDITORIAL _ 

THE  PITTSBURGH  POST-GAZETTE,  the 
major  metropolitan  newspaper  serving 
Western  Pennsylvania,  is  seeking  appli¬ 
cants  for  three  positions: 

ASSOCIATE  EDTTOR/ARTS 
AND  ENTERTAINMENT 
This  editor  will  work  with  an  assistant 
managing  editor  to  orchestrate  cov¬ 
erage  of  cultural  and  popular  arts.  The 
ideal  candidate  should  have  experi¬ 
ence  in  covering  cultural  institutions 
and  entertainment  news  on  a  local  and 
national  level.  He  or  she  should  also 
have  experience  planning,  assigning 
and  editing  stories,  a  sensitivity  to 
production  demands  and  the  ability  to 
work  closely  with  reporters  on  every¬ 
thing  from  routine  beat  stories  to 
enterprise  and  investigative  reporting. 
Previous  writing  experience  is  pre¬ 
ferred. 

DEPUTY  GRAPHICS  EDITOR 
The  deputy  graphics  editor  should  be 
either  a  page  design  specialist  or  an 
experienced  informational  graphics 
artist  with  a  journalism  background. 
Because  he  or  she  wilf  have 
administrative  responsibilities  as  the 
second  in  command  of  the  art  depart¬ 
ment,  management  training  and  expe¬ 
rience  are  also  odvantoges. 

INFORMATIONAL  GRAPHICS  ARTIST 
Candidates  should  have  experience  in 
working  with  reporters  and  editors  to 
produce  clear  arid  sophisticated  graph¬ 
ics  in  color  and  block  and  white. 

If  you  are  interested  in  any  of  these 
three  opportunities  please  Forward 
your  resume  and  portfolio  to  Mott  Ken¬ 
nedy,  assistant  to  the  editor,  Pittsburgh 
Post-Gazette,  34  Boulevard  of  the 
Allies,  Pittsburgh,  PA  15222.  The  Pit¬ 
tsburgh  Post-Gazette  is  an  equal 
opportunity  employer  committed  to 
diversity. 

THE  DAILY  TIMES  in  Salisbury,  MD, 
seeks  enterprising  reporters  who  have 
a  keen  eye  for  detail  and  a  total 
dedication  to  accuracy.  Send  resume 
and  writing  samples  to  Brian  Ponder, 
local  editor.  The  Daily  Times,  1 1 5  E. 
Carroll  Street,  Salisbury,  MD  21 801 . 
E-mail:  newsraom@shore.intercom.net. 

INFORMATION  SYSTEMS 

PRODUa  MANAGER 
SYSTEM  READY  ADS 
International  real  estate  vendor  seeks 
Electronic  Ad  Entry  manager  to 
develop  and  oversee  all  aspects  of 
product  management,  riKirketing/sales 
to  major  daily  newspapers  across 
North  America.  Individual  should  hove 
minimum  of  3-5  years  experience  in 
working  directly  with  or  directing  sales 
to  major  market  classified  aa  man¬ 
agers.  Knowledge  of  electronic  ad 
placement  a  plus,  but  not  required. 
Opportunity  exists  for  immediate  place¬ 
ment.  FAX  resumes  to:  Product  Man¬ 
ager,  (770)  518-9531 . 
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INFORMATION  SYSTEMS  I  _ MARKETING 

PUBUSHING  SYSTEMS  MANAGER  I  MARKETING/PROMOTIONS 


The  Baltimore  Sun  is  seeking  a  highly 
motivated  senior  manager  to  lead  its 
publishing  systems  group  into  the  next 
century.  This  manager  will  be  responsi¬ 
ble  for  every  aspect  of  publishing 
systems  including  system  development, 
implementation,  and  support  for  both 
prepress  and  posipress  systems. 

The  Sun  has  a  full  agenda  of  system 
initiatives  including  editorial  front  end 
upgrade,  editorial  pagination  imple¬ 
mentation,  new  graphics  and  text 
archives,  upgraded  output  manage¬ 
ment,  and  classified  advertising  system 
replacement. 

The  ideal  candidate  will  be  a  seasoned 
publishing  professional  with  experi¬ 
ence  in  newsroom  operations,  typo¬ 
graphy,  graphics,  ad  make-up,  and 
printing  as  well  as  knowledge  of  the 
systems  and  software  which  support 
them.  Strong  leadership  and  communi¬ 
cations  skills,  and  the  ability  to  interact 
effectively  across  departmental  lines 
are  essential  skills  for  this  manager. 

If  you  have  the  skills  and  energy  for 
this  challenging  position  send  your 
resume  to: 

Director,  Information  Systems 
The  Baltimore  Sun 
501  No.  Calvert  Street 
Baltimore,  MD  21 278 
Fax:  (410)  783-2559 

The  Sun  offers  a  competitive  salary  and 
comprehensive  benefit  package. 

INTERNSHIPS 

SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
lllinais  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  recorcT 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1 .  Contact  Cnarles  Wheeler,  PAC  418, 
UlS,  Springfield,  IL  62794-9243.  (217) 
786-7494. 

E-mail:  wheeler.charles@uis.edu 
PAR  HP:  www.uis.edu/~wheeler/ 

MAILROOM 

PACKAGING  OPERATIONS 
MANAGER 

The  Fayetteville  Observer-Times,  a 
72,000  southeastern  NC  daily,  is  look¬ 
ing  for  an  Operations  Manager  for  our 
Packaging  Department.  Excellent  peo¬ 
ple  management  skills  and  the  ability 
to  train  and  motivate  front-line 
employees  a  must  as  well  as  budget¬ 
ing,  payroll  and  scheduling  experi¬ 
ence.  Good  computer  skills  and  a  solid 
background  in  inserting  equipment, 
stackers,  and  bulk  mailing  equipment 
required.  We  offer  a  growth  position, 
an  excellent  compensation  package 
and  a  great  area  of  the  country  to  live 
and  raise  a  family. 

Send  letter  and  resume  to:  Packaging 
Operations  Manager,  P.O.  Box  849, 
Fayetteville,  NC  28302. 


Major  southwestern  daily  is  seeking  an 
experienced  Marketing  &  Promotions 
Director  to  manage  activities  related  to 
advertising  and  circulation  sales  and 
editorial  content  promotion. 

This  is  a  key  position  which  supervises 
a  diverse  department  comprised  of  the 
marketing/promotion,  research,  and 
graphic  art  staffs. 

Candidates  must  possess  a  strong 
newspaper  background,  including 
management  experience,  which  ena¬ 
bles  them  to  function  across  depart¬ 
mental  lines  and  coordinate  activities 
between  departments.  Experience 
should  also  include  strong  copy  writing 
and  production  skills  for  both  print  and 
electronic  media.  Excellent  communica¬ 
tion  skills  and  the  demonstrated  ability 
ta  plan  projects  and  meet  deadlines 
are  required. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package  along  with  the  opportunity 
to  play  an  important  role  in  our  con¬ 
tinued  growth. 

Please  send  resume,  including  com¬ 
pensation  history  to  Box  08069,  Editor 
&  Publisher. 


MARKETING 


NEWSPAPER 

PROMOTION 

MARKETING 

SPECIALIST 


We  are  a  weekend  magazine 
distributed  through  newspapers 
nationwide  seeking  a  welLorganized, 
creative,  effective  communicator  to 
produce  marketing  programs  and 
sales  support  materials.  You'll 
conceptualize,  write,  proof,  and 
coordinate  production  of  fulfillment 
of  materials;  handle  customer 
relations  for  marketing  tiedn 
programs;  as  well  as  produce 
presentations  and  promotions. 

Requires  a  bachelor's  d^ee 
with  3-f  years'  newspapcr^'dated 
advertisiiig/|H'omotion  experienc**; 
excellent  proposal/presentation, 
writing,  and  interpersonal  skills; 

Elus  proficiency  in  WordPerfect, 
otus,  Paradox,  and  Quark  Xpress. 

We  value  diversity  in  our  workforce 
and  encourage  those  of  diverse 
backgrounds  to  apply.  Salary, 
benefits,  and  policies  at  Gannett 
reflect  our  commitment  to  work/life 
balance.  We  require  pre-employment 
drug  screening.  For  confidential 
consideration,  mail/fax  resume  with 
salary  history,  to:  MarketiDg  Director, 
Department’MS,  (212)  9^5576, 
Gannett/USAWeekaid,  335  Madison 
Avenue,  New  York,  New  York  10022. 


WEEKEND 


MARKET  DEVELOPMENT 

MARKET  DEVELOPMENT  DIREaOR 

Gannett  Co.,  Inc.  seeks  a  market 
development  director  for  one  of  its 
southeastern  newspapers.  The  suc¬ 
cessful  candidate  will  have  a  strong 
marketing  background  and  expertise  in 
segmentation,  targeting,  planning, 
data-assisted  marketing,  sales  support 
and  integrated  marketing  communica¬ 
tions.  The  position  also  will  oversee  an 
online  staff. 

We  require  a  college  degree  with  for¬ 
mal  training  in  marketing  or  market 
research  and  5+  years  of  related  work 
experience  (or  equivalent  combination 
of  education  and  experience). 

Gannett  is  an  equal  opportunity 
employer  that  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace.  Qualified  applicants 
who  share  this  belief  or  reflect  a 
diverse  background  are  especially 
encouraged  to  apply. 

If  yau  are  qualified  for  this  position  or 
interested  in  other  Gannett 
opportunities,  please  fax  (703-558- 
3810)  or  mail  resume,  including  salary 
requirements,  to:  Mary  Kay  Blake, 
MDD/EP25,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 

PREPRESS 

PREPRESS  MANAGER 

Central  California's  leading  newspaper 
is  seeking  a  Prepress  Manager  to  help 
lead  a  talented  staff  of  30  into  the 
electronic  age.  Will  manage  digital 
imaging,  color  ad  and  editorial  prod¬ 
uction,  page  makeup  and  platemaking 
areas,  while  working  with  editorial  and 
advertising  to  expand  color  sectioning 
and  zoning  capabilities.  Prior  newspa¬ 
per  management  experience  required, 
with  proven  ability  to  build  and  work 
within  a  team  environment;  degree  in 
Printing  Management  or  related  field 
with  a  working  knowledge  of  statistical 
process  controls  preferred.  Must  be  com¬ 
puter  literate  with  hands-on  knowledge 
of  a  wide  range  af  prepress 
technologies,  including  color  reproduc¬ 
tion  equipment,  digital  transmission/ 
receiving,  camera,  and  platemaking. 

Competitive  salary  based  an  experi¬ 
ence  plus  full  benefit  package.  Send 
resume  and  cover  letter  before  Febru¬ 
ary  7,  1997  to  THE  FRESNO  BEE, 
Human  Resources  Departmerrt,  1626 
"E"  Street,  Fresno,  CA  93786.  An 
Equal  Opportunity  Employer. 

PHOTOGRAPHY 

PHOTOGRAPHER  -  Twice-weekly 
newspaper  is  seeking  a  versatile  photo- 
grapner  to  capture  scenes  of  a  land 
and  people  surrounded  by  the  Atlantic 
Ocean  and  the  Chesapeake  Boy. 

Jab  requires  excellent  darkroom  skills  and 
ability  to  work  a  flexible  schedule. 
Digital  photography  and  electronic 
darkroom  skills  a  plus.  Good  starting 
salary,  good  benefits,  401  (k)  plan. 

Send  resume  to  Editor,  The  Eastern 
Shore  News,  P.O.  Box  249,  Onley,  VA 
23418. 

Applicants  will  be  requested  to 
furnish  portfolio  of  previous  work. 


PRODUCTION/TECH 

PLANT  MANAGER  WANTED 

Thomson  Newspapers  is  seeking  a 
highly  motivated,  quality  and  cost  con¬ 
scious  professional  to  manage  their 
Mansfield,  Ohio,  production  plant. 
Knowledge  of  Goss  Metro  pressline 
with  strong  emphasis  on  mailroom 
operations  including  GMA  equipment 
a  big  plus.  Position  responsible  for 
plant  production  and  profitability.  If 
interested  please  send  resume  to  Box 
08067,  Editor  &  Publisher. 

Thomson  Newspapers  is  an  equal 
oppartunity  employer 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pklets@maned.com. 

RI/MA  PRODUaiON  MANAGER 

We  are  currently  searching  for  a 
Regional  Production  Manager  responsi¬ 
ble  for  Pre-Press,  Pressroom,  Post  Press 
and  Facilities  Management  for  four  Rl/ 
MA  local  daily  newspapers.  It  is  essen- 
tial  that  this  individual  be  an 
accomplished  Urbanite  Pressroom 
Manager. 

Initially  75-80%  of  the  job  will  be 
managing  and  running  a  single 
Urbanite  press  operation  in  order  to 
achieve  on-time  performance,  consis¬ 
tently  high  print  quality,  proper  care 
and  maintenance  of  machinery  and  to 
implement  on  going  training  programs. 
Qualified  candidates  must  possess 
strong  technical  skills,  the  ability  to 
implement  a  "take  charge"  approach 
and  be  capable  in  managing  change. 

If  you  are  this  talented  hardworking 
individual,  yau  will  find  no  better 
opportunity  than  this.  We  offer  an 
excellent  salary  and  benefits  package. 

Send  resume  to  Box  08072,  Editor  & 
Publisher. 


Editor(^ 

PUBLISHER 

The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884. 
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CLASSIFIED  ADVERTISING  RATES 

ForeJgn/PosItkxis  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1997 


UNEADS 

1  week-$9.05  per  line 

2  weelo-$8.00  per  Nne.  per  Issue. 

3  weela-$7.00per  line,  per  Issue. 

4  weel(9-$6.05  per  Hne,  per  Issue. 


POSITIONS  VVANTED 

1  week-$4.S0perllne 

2  \Meek9-$3.80  per  Hne.  per  Issue. 

3  weelo-$3.15  per  Ine,  per  Issue. 

4  weeks-  $2.90  per  Ine,  per  Issue. 


Add  $  1 2.00  per  insertion  for  box  service.  Add  $6.00  per  insertion  for  box  sendee. 
Count  os  on  additional  line  in  copy.  Count  os  an  addttioncH  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  ctraracters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  iHustrotlons.  logos,  etc.,  on  clossifled  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  $106;  2  to  5  times,  $100 
6  to  13  times.  $95;  14  to  26  times  $90;  27  to  52  times  $85, 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avaiiabie  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 

Company  _ 

Address  - 

City _ 

State _ 

Zip  - 

Phone  _ 

Ciassification 
Authorized  Signature 
Copy 


No.  of  insertions: 


Amount  Enciosed:  $. 


Editor^ 

pUBLISBER 

1 1  West  19th  Street.  NY,  NY  1001 1.  212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


ENERGETIC,  Dependable  and 
Imaginative  People  Person  wants  to  pot 
his  management  experience  to  work 
for  you!  r2-t- years  as  President  and 
Publisher  of  37,000  Circ.  Newspaper, 
with  Sales  and  Sales  Management 
experience  as  vi/ell  as  Computer  Tech 
capabilities.  Respond  to  Ron,  3891  N. 
Sawgrass  Place,  Boise,  ID  83704- 
4485. 


EXPERIENCED,  hands-on  Publisher, 
creolor  of  niche  products,  revenue,  bot¬ 
tom-line  driven.  Daily  and  weekly 
experierKe.  Seeks  challertging  position 
in  Ohio  or  neighboring  rttarket.  Reply 
to  Box  08047,  Editor  &  Publisher. 


LET  ME  HELP  your  staff  make  the  transi¬ 
tion  to  ELECTRONIC  PUBLISHING. 
Experienced  top  publishing  executive 
willing  to  toke  short  term/temporary 
assignment  to  lead  publications  staff 
into  the  electronic  era.  Will  develop 
strategy,  advise  on  equipment,  and  be 
on  site  to  help  your  staff  make  the 
transition  into  electronics  without  miss¬ 
ing  a  deadline.  Willing  to  take  out  of 
state  assignments.  FAX  or  E-mail  P. 
Walker  for  detailed  credentials. 

FAX:  (908)  204-0697 
E-mail:  walkwil@aol.com 


CIRCULATION 


AGGRESSIVE  CIRCULATION  MAN¬ 
AGER  experienced  in  all  aspects  of 
circulation  management  at  major 
metros  and  small  dailies  seeks  position 
with  positive,  progressive  company. 

Call  Bill  (601)675-2907 


EDITORIAL 


FOREIGN  CORRESPONDENT:  Lon- 
don-based  US  correspondent  seeks 
pemranent  job  with  US  news  organiza¬ 
tion.  Full  visa,  now  freelance  for 
Herald-Tribune. 

Tel/fax  (44-171)  279  8323 
e-mail:  user580073@aol.com 


VERSATILE  WRITER  seeks  position. 

Experience  in  features,  business 
bosecxsll  and  more,  (505)  327-4006 


TWO  SEASONED  REPORTERS  in-love 
but  at  separate  Metro  dailies  wont  jobs 
in  Zone  2  or  1 .  We're  unstoppable 
untogether.  Box  08071,  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


WEB  OFFSET  POSITION 
Vast  experience  in  plant,  sales  and 
general  management.  Strong  commu¬ 
nication  and  excellent  people  skills.  Pro¬ 
ven  bottom  line  achiever.  Looking  to 
relocate  to  U.S. 

R.  More  (519)853-5810 


WORKING  PRESS  FOREMAN 
Experience  in  all  phases  of  Offset 
Newspaper  production.  (Goss  Single/ 
Double  Width  Presses).  Places  strong 
emphasis  on  preventative  maintenarKe, 
improves  print  quality  and  reduction  in 
newsprint  waste.  Ability  to  lead, 
motivate,  communicate  and  produce 
top  quality  product  efficiently  and  on 
time.  Box  07609,  Editor  &  Publisher. 


Say  Cheese! 


E&P*s  Classified 


The  newspaper  industiy’s 
meeting  place.  (212)  675^4380 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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Fixing  Problem  Connections 
With  Newspaper  Readers 


As  A  PROFESSOR  of  journal¬ 
ism,  I  have  occasionally 
wished  I  could  trade  the 
numbing  drone  of  the 
academy  for  the  invigorat¬ 
ing  buzz  of  the  newsroom. 

Ah,  when  the  newsroom  is  energized 
by  a  breaking  story  or  a  hard-hitting  pro¬ 
ject.  Even  when  I  was  not  working  on 
the  story,  excitement  and  anticipation 
wafted  through  the  place  like  the  smell 
of  cigarette  smoke  from  an  earlier  time. 

Too  often,  the  same 
was  true  for  the  criti¬ 
cism  from  callers  and 
letter  writers.  How 
could  they  so  misjudge 
our  motives?  Why  are 
they  so  scornful?  Are 
we  that  misunderstood? 

Why  are  they  leaving 
us? 

Some  industry  leaders  and  thinkers 
have  reduced  concerns  about  the  seem¬ 
ingly  endless  trickle  of  defecting  sub¬ 
scribers  to  a  simple  concept:  “discon¬ 
nection.” 

It  has  become  apparent  to  news¬ 
room  leaders,  and  their  corporate  supe¬ 
riors,  that  something  must  be  done  to 
plug  the  leak  —  to  “recomiect,”  if  you 
will. 

And  Ending  the  right  plugs  is  the  goal 
of  a  cooperative  project  between  the 
University  of  South  Carolina  College  of 
Journalism  and  Mass  Communications 
and  the  State  newspaper  in  Columbia, 
S.C. 

Our  college  and  the  newspaper  and 
six  other  similar  gown/town  teams 
across  the  country  are  taking  the  first 
steps  toward  appraising  the  “disconnec¬ 
tions”  the  papers  have  experienced 
with  readers  in  their  areas. 

This  is  new  territory  for  many 
involved  and  the  results  of  the  efforts 
are  uncertain,  but  one  thing  is  clear  to 
all:  Such  eftbrts  are  essential  if  newspa¬ 
pers  are  to  heal  the  wounds  of  disaffec¬ 
tion  that  appear  to  be  deep. 

In  Columbia,  newspaper  editors  have 


Wiggins  is  an  assistant  professor  of 
journalism  at  the  University  of  South 
Carolina. 


identified  social  conservatives  as  those 
who  have  most  consistently  expressed 
feelings  of  alienation,  a  detachment 
from  South  Carolina’s  largest  daily.  Vocal 
members  of  the  social  conservative 
community  have  periodically  charged 
the  newspaper  with  unrelenting  liberal 
bias,  antipathy  toward  traditional  values, 
and  cynicism  toward  people  of  faith. 

The  bottom  line,  editors  were  con¬ 
vinced,  was  a  significant  number  of 
readers  were  pulling  away  from  the 
paper  because  the 
material  presented  in  it 
“did  not  ring  true.” 

When  the  tai^eted 
audience  for  the 
“reconnection”  was 
announced,  I  was  skep¬ 
tical,  and  a  little  embit¬ 
tered. 

Why  should  the  con¬ 
cerns  of  social  conservatives  take  prece¬ 
dence  over  other  populations  who,  it 
has  been  demonstrated,  feel  just  as,  if 
not  more,  alienated  from  the  newspa¬ 
per  —  people  of  color,  young  people, 
gays  and  lesbians? 

Why  should  a  gesture  of  such 
appeasement  be  extended  to  those 
who  had  so  often  acted  uncharitably 
toward  others? 

But  the  counsel  of  a  good  friend 
helped  me  broaden  my  perspective:  “To 
assume  full  knowledge  of  anything  is 
dangerous.” 

Though  at  the  time  he  was  referring 
to  conservative  ideologues,  ironically,  I, 
myself,  had  assumed  full  knowledge  of 
the  beliefs  and  motives  of  social  conser¬ 
vatives.  And  yet,  if  challenged,  1  would 
have  had  to  admit  my  assumptions 
were  based  on  limited  experience. 

The  “reconnection”  project  would  be 
a  prime  opportunity  to  support  the 
goals  of  the  newspaper,  and  my  person¬ 
al  goals  to  better  understand  some  of 
those  with  whom  I  so  often  disagreed. 
After  all,  I  told  myself,  inviting  conversa¬ 
tion  is  not  endorsement,  but  it  is  neces¬ 
sary  if  mutual  understanding  is  to  have 
any  chance  of  being  realized. 

In  fact,  this  goal  of  mutual  under¬ 
standing  is  part  of  the  “civic  journalism” 
movement  that  underlies  Project 


Reconnect.  As  Jay  Rosen,  a  professor  at 
New  York  University  and  the  leading 
scholar  of  civic  journalism,  has  written, 
“[Civic  culture]  exists  wherever  people 
come  together  to  understand  their 
problems,  learn  how  others  think,  and 
declare  their  stakes  in  the  community.  It 
exists,  as  well,  in  the  shared  assump¬ 
tions  and  common  attitudes  that  make 
such  participation  likely,  and  in  the 
meanings  and  satisfactions  people  draw 
from  their  engagement  in  public  life.” 

A  series  of  five  forums  held  during 
the  summer  of  1996  gave  newspaper 
staff  members  at  the  State  a  chance  to 
talk  with  social  conservatives  —  specifi¬ 
cally  members  of  the  communities  of 
faith.Among  those  invited  to  converse 
with  staff  members  were  professors  of 
religion  from  the  university,  a  promi¬ 
nent  Southern  Baptist  minister  who  had 
been  critical  of  the  newspaper  from  the 
pulpit  and  two  members  of  the  differ¬ 
ent  faith  communities  —  a  Quaker  and 
a  conservative  evangelical  —  who  both 
opposed  the  death  penalty. 

Results  of  an  informal  survey  of 
those  who  attended  the  forums  indicat¬ 
ed  the  exchanges  were  informative  and 
useful  —  especially  the  session  on  dis¬ 
tinctions  between  evangelical 
Christians,  fundamentalists  and  the 
Christian  Coalition. 

Along  with  heightened  awareness 
among  newsroom  staff  members,  pro¬ 
ject  designers  —  executive  editor  Gil 
Thelen,  Dean  Judy  VanSlyke  Turk  of  the 
college,  and  government  and  politics 
assigning  editor  Carolyn  Click  — 
believed  word  of  the  newspaper’s  activ¬ 
ity  would  resonate  through  the  commu¬ 
nity,  and,  to  borrow  campaign  parlance, 
give  the  paper  “a  little  bump.” 

I  should  say  that  the  newspaper’s 
“disconnection”  from  social  conserva¬ 
tives  was  accentuated  after  the  publica¬ 
tion  of  a  feature  article  in  January  1996 
on  the  courtship  and  “marriage”  of  two 
openly  lesbian  women  in  Columbia.  The 
article  was  displayed  on  the  front  of  a 
feature  section  and  accompanied  by 
color  photographs.  Hundreds  of  letters 
and  phone  calls  flooded  the  paper. 

Sixty  percent  of  the  100-plus  letters 

(See  Shop  Talk  on  page  35) 


What  can  be  . 
•  done  to  ^et 
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This  annual  newspaper  operations  and  tech- 
nolo^  conference,  March  11-13  in  Hershey, 
PA,  will  include  a  wide  range  of  vendors  dis¬ 
playing  their  products  and  promoting  their  ser¬ 
vices.  Drawing  more  than  1,500  attendees  from 
the  region,  it's  the  largest  annual  show  of  its  kind 
on  the  East  Coast.  Attendees  will  learn  about  the 
latest  developments  in  newspaper  equipment 
and  technology.  E&P  readers  will  want  to  check 
the  conference  and  post  conference  issues  for 
news  about  the  show  and  these  developments, 
plus  informative  ads  from  vendors.  (Advertisers; 
Get  bonus  distribution  of  your  ad  in  our  March 
8  issue  at  America  East!) 


Conference  and  Post-conference  Issues 


March  8  and  15 


PH^  Ography 

m  Newspapers 
March  29 


igital  photography  is  a  hot  topic  today. 
^  more  and  more  newspapers  adopt 
this  new  process,  professionals  are  learning 
about  advantages,  problems,  and  tech¬ 
niques.  This  E&P  editorial  section  will  report 
on  some  new  experiences  with  digital  pho¬ 
tography  and  also  take  a  look  at  other  impor¬ 
tant  photography  issues;  How  digital 
cameras  are  being  used  in  the  field,  new 
software  for  processing  photos,  photo  cov¬ 
erage  of  the  presidential  inauguration  with 
electronic  cameras,  the  role  of  auto-focus 
cameras  at  newspapers .... 


Every  issue  of  Editor  &  Publisher  is  impor¬ 
tant  to  newspaper  editors.  So  when  the 
American  Society  of  Newspaper  Editors 
holds  its  annual  conference  in  Washington 
D.C.  April  8-11,  attendees  will  be  glad  to 
know  they  won't  have  to  wait  until  they  get 
back  to  the  office  to  get  the  latest  news,  this 
conference  issue  will  be  distributed  at  the 
convention. 


all  part  of  your  regular  Editor  &  Publisher  subscription 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  America  East  Confererx^e  Issue  •  America  East  Post-conference  •  Photography  in  Newspapers  •  ASNE  Conference  Issue 
Space  Deadline;  February  26  Space  Deadline;  March  5  Space  Deadline;  March  10  Space  Deadline;  March  25 

Material  Deadline;  February  28  Material  Deadline;  March  7  Material  Deadline;  March  U  Material  Deadline;  March  31 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page 
2/3  Page 
1/2  Page 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 

One  page,  $5,1 65;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


.$3,800  1/3  Page . $1,600 

.$2,965  1/4  Page . $1,330 

.$2,240  ...or  your  E&P  contract  rate  applies. 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


How  to  Build 
the  Online 
Service 

Microsoft  Cant 

While  Bill  Gates  figures  out  what  Microsoft  is  going  to  do,  Knight-Ridder  and  Landmark 
Communications  are  actually  building  their  local  online  services.  Knight-Ridder,  Landmark,  and 
other  newspapers  are  Zip2  partners  because  they  know  a  Zip2  partnership  provides  superior  tools 
for  online  publishing.  And  because  they  know  the  combination  of  their  local  expertise  and  Zip2 
technology  will  create  a  product  far  better  than  anything  Microsoft  could  ever  build. 

•Online  Yellow  Pages  •Home  Finder  •  Auto  Finder 
•  Calendar/ Arts  &  Entertainment  Guide 

Your  online  readers  expect  more  than  an  electronic  version  of  your  paper.  Your  local 
knowledge  and  Zip2's  turnkey  technology  products  will  help  you  expand  your  readership  — 
and  revenue  base  —  on  the  web.  As  a  Zip2  partner,  you  won't  have  to  worry  about  the  technology 
—  you'll  be  free  to  focus  on  making  your  online  service  the  best  it  can  be.  It's  how  you  find  it.  Zip2. 

Zip2 

See  the  Zip2  Yellow  Pages  in  action  by  visiting  WWW.zip2.COm/sjmerCUry/ 

Then  call  (800)  250-3800  or  email  channel(a)zip2.COm  to  learn 

more  about  a  Zip2  partnership.  The  competition  is  coming  -  what  are  you  waiting  for? 
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